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Do  you  see  , 

an  African-American,  an  Asian-American,  ‘ 
a  Native-American  and  a  Caucasian?  _ 

.Or  do  you  see  four  children? 


Need  a  day  to  think  about  it? 


\ 


[  Martin  Luther  King,  Jr.  Day  •  jan.  19  •  A  day  to  dream.  A  lifetime  to  act.  ] 


Eight  years  ago  The  Seattle  Times  conceived  the  idea  of  a  newspaper-based  Martin  Luther 
King,  Jr.  Holiday  joint  media  campaign  to  foster  community  understanding  and  promote 
the  values  of  fairness  and  equality.  The  campaign  has  grown  every  year  and  now  represents  over 
$300,000  of  newspaper  and  media  space.  The  MLK,  Jr.  campaign  has  been  made  possible  by  the 
generous  participation  of  the  members  of  print  and  broadcast  media  throughout  the  Northwest, 
listed  below,  as  well  as  the  creative  contribution  of  Elgin  DDB.  It  remains  the  country’s  only 
ongoing  joint  media  campaign  focused  on  any  one  subject. 

In  1994  the  MLK,  Jr.  campaign  received  national  recognition  when  the  MLK,  Jr.  Holiday 
Commission  and  Coretta  Scott  King  awarded  it  the  commission’s  national  award  for  the  best 
promotion  and  advancement  of  the  three-day  holiday. 

The  ad  to  the  left  of  this  page  is  a  piece  of  this  year’s  multi-media  campaign.  To  learn  how 
you  can  participate  visit  our  Web  site  at  http;//www.seattletimes.com/mlk/. 
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JANUARY 

11- 16  Newspaper  Assoeiation  of  yVmerica  SupeKx)nference, 

Fountainebleau  Hotel,  Miami 

29-1  Parenting  Publications  of  America  Annual  Convention, 
Hyatt  Regency/Riverwalk,  San  Antonio,Texas 

FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  C’xtnference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  Association  of  Alternate  Postal  Systems, Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Cx)nference, Tampa,  Fla. 

12- 15  Association  of  Free  Cx)mmunit>’  Papers  Mid-Winter 

.Meeting,  the  Buttes  Resort,Tempc,  Ariz. 

22-24  Southern  Newspaper  Publishers  Association  New,v 
paper  in  Education/Literacy  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry; 
Naples,  Fla. 

27-1  Great  LakesAMidstate  Newspaper  Production 

C,onference,  Holiday  Inn,  Champaign-Urbana,  Ill. 
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How  to  Contact  Editor  &  Publisher 
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■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■M  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


MARCH 

7-10  Southern  Newspaper  Publishers  Association  News¬ 
paper  Operations  ('.onference  and  Trade  Show,  Dallas 
11-13  New'  England  New  spaper  Association  Annual  Spring 
Convention,  Coplc)’  .Marriott,  Ik)ston 
14-17  Inter  American  Press  Association,  Midt  ear  .Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
I6-I9  America  East  Newspaper  Operations  &  Technology' 
Cx)nference,  Hershey  Lodge  &  C'-onvention  Center. 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
As,sociation,  .Marriott  .Marquis,  New'  York  City 

18- 21  National  New  spaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  .Managers  Assttciation 
Annual  C'.onvention,  Indian  Lakes  Resort, 
Bloomington,  111. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  .Malay  sia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention.J.W.  .Marriott  Hotel, Washington,  D.C. 


gpn  Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 

a  E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

■PSH  Editorial  Reprints/Permissions 

fmjlljjm  ■  To  order  reprints  of  articles  contact  Production 
Hjlllll  Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 
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Wartburg  Gollege,Waverly,  Iowa 

3- 4  Free  Cx)mmunity  Papers  of  New  England  Spring 

C',onvention,  Newport  .Marriott.  Newport,  R.I. 
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CURMUDGEON  by  tom  winship 


Better  Times  Ahead? 


The  YEAR  1998  has  a  fight¬ 
ing  chance  of  becoming  a 
turning  point  in  the  health 
of  the  l!.S.  press  and 
maybe  even  in  society 
itself.  We  re  talking,  of  course,  about 
grown  up,  serious  newspapers  which 
have  had  too  many  lapses  in  taste  over 
recent  years. 

In  spite  of  curmudgeonly  ways,  1  am 
a  lifelong  optimist  —  which  makes  me 
believe  excessive  negativism,  pettiness 
and  off-hours  bedroom 
reporting  is  on  the  way 
out. 

The  optimism  is  there 
also  because  the  right 
people  in  the  news  busi¬ 
ness  final!}  are  scared  to 
death.  Three  potent 
quotes  of  the  year  come 
to  mind: 

♦  Ted  Koppel,  speaking 
at  the  C^ommittee  to 
Protect  Journalists  dinner  in  October: 
“Journalism  in  America  toda}-  ma}  be 
in  greater  peril  than  in  some  of  the 
more  obviously  dangerous  places  that 
are  so  clearly  inhospitable  to  our  pro¬ 
fession  ....  We  have  more  tools  at  our 
disposal,  and  we  are  more  skillful  at 
apph'ing  them  than  any  previous  gen¬ 
eration  of  journalists.  But,  we  re  afraid 
of  the  competition,  afraid  of  earning 
less  mone\,  afraid  of  losing  our  audi¬ 
ence.  The}  face  death  and  torture  and 
imprisonment,  and  we  are  afraid.  That 
cannot  continue  to  be  the  case.” 

♦  Nieman  Eoundation's  Bill  Kovach 
at  the  National  Press  c;iub  Dec.  2:"The 
reason  for  this  loss  of  confidence  in 
the  press  as  an  institution  is  that  the 
public  can  no  longer  distinguish 
between  a  journalist  attempting  to  pn)- 
duce  a  disinterested,  balanced  presen¬ 
tation  from  a  Rush  Limbaugh  peddling 
a  political  line  or  from  tabloid  sleaze.” 

♦  Jack  Fuller,  president  of  Tribune 
Publishing  Co.,  a  tew  days  later:  “We 
are  not  losing  their  trust  because  of 
what  we  do.  We  are  losing  trust 
because  of  how  we  do  what  we  do. 

Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C. 
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We  are  seen  as  intruding.  We  hurt  peo 
pie.” 

These  are  strong  words  from  strong 
leaders  in  our  business.  Fortuitously, 
this  chorus  of  concern  continues  in 
the  face  of  a  boom  year  in  nearly 
every  newspaper  publisher’s  cash 
drawer.  Soaring  advertising  revenue 
never  brought  more  smiles  nor  higher 
stock  prices.  Circulation  is  flat,  but 
could  be  worse  in  the  face  of  intensi¬ 
fied  competition,  and  there  are  some 
signs  of  an  upswing.  A 
dozen  of  the  serious 
papers  are  starting  to 
become  more  serious. 
High-minded  newspaper 
chains  are  buying  good 
newspapers. 

And,  increasingly, 
Washington’s  knee  jerk, 
pack  journalism  is  being 
ignored  —  a  good  thing, 
too.  The  interesting  gov¬ 
ernment  initiatives  now  are  in  the 
statehouses. 

These  are  encouraging  signs,  but 
the  real  reason  for  end-of-the-year  opti¬ 
mism  rests  with  the  unprecedented 
explosion  of  self-examination  of  the 
pre.ss  by  the  press,  in  all  branches  of 
the  media.  Not  since  the  ’40s,  when 
the  Hutchins  report  on  the  Freedom 
of  the  Press  was  issued,  has  concern 
over  the  state  of  the  press  received 
such  attention.  The  Hutchins  inquir}- 
was  strictl}  an  academic  study. 

This  time  the  examination  is  in  the 
hands  of  newspaper,  radio  and  televi¬ 
sion  practitioners  themselves.  The 
introspection  is  inspired  and  under¬ 
written  by  public-spirited  foundations 
that  fear  for  the  vitality  of  our  democ¬ 
ratic  processes  themselves.  For  exam¬ 
ple,  our  disastrous  voter  turnout. 

What  is  so  impressive  is  the  leader¬ 
ship  of  this  stock  taking.  A  partial  roll 
call  is  deserved:  Sandra  Rowe,  Portland 
Oregonian-,  Maxwell  King, 
Philadelphia  Inquirer  and  Lou 
Bocardi,  Associated  Press,  spearhead  a 
three-year  credibilit}'  study  b}'  the 
American  Society  of  Newspaper 
Editors.  The  underw  riter:  the 
McCormick  Foundation. 

Tom  Rosenstiel,  Bill  Kovach  and 
Eugene  Roberts  are  guiding  the  Pew 

http://www.mediainfo.com 


Foundation’s  Project  for  Excellence, 
intended  to  be  an  extended  “discus¬ 
sion  and  debate  and  reflection  by  jour¬ 
nalists”  on  the  standards  of  real  jour¬ 
nalism.  This  multimillion-dollar  under¬ 
taking  covers  the  waterfront  —  maga¬ 
zines,  talk  radio,  and  especial!}'  local 
television  and  regional  newspapers.  It 
also  will  subsidize  trade  magazine  arti¬ 
cles  under  marquee  bylines  and  a 
dozen  forums  on  specific  issues 
around  the  country  —  all  open  to 
local  practitioners  and  the  public. 

Charles  (4verby  and  Robert  Giles  of 
Freedom  Forum  will  concentrate  their 
attention  of  the  w'a}"w'ard  press  on  mat¬ 
ters  of  fairness  and  the  relationship  of 
the  press  to  readers.  They  will  also 
conduct  supporting  re  earch  projects. 

The  list  goes  on  and  on,  mcluding  a 
large  advertising  campaign  on  behalf 
of  the  print  press  by  the  New  spaper 
Association  of  America,  promotion  of 
a  code  of  ethics  by  the  Society  of 
Professional  Journalists,  a  major  study 
by  the  Radio  and  Television  News 
Directors  Association  of  broadcast 
news  practices  and  standards,  and  the 
ever-supportive  Knight  Foundation 
w  ill  expand  fellow  ships  and  endow  ¬ 
ments  for  better  journalism  education 
at  several  institutions. 

Still  another  reason  for  optimism  is 
the  mounting  concern  over  the  shrink¬ 
age  of  international  news  in  most 
heartland  newspapers  at  a  time  when 
globalism  is  so  much  on  the  rise. 

James  F.  Hoge  Jr.  wrote  a  definitive 
piece  on  this  depressing  phenomenon 
in  the  latest  issue  of  the  American 
Journalism  Review.You  can  count  on 
Edward  Seaton,  chairman  and  editor  in 
chief  of  the  Manhattan  (Kan.) 
Mercury’,  to  dramatize  the  internation¬ 
al  news  issue  during  his  upcoming 
ASNE  presidency. 

Nipping  at  our  heels  will  be  a  new 
press  critic  in  the  name  of  a  magazine. 
Content,  set  for  publication  in  the 
spring  by  the  rambunctious  Steven 
Brill,  the  Court  TV  guru. 

So,  fasten  your  seatbelts,  journey¬ 
men  and  women  all.  No  one  will  be 
spared  notice  and  probably  some 
embarrassment. 

1  swear  1998  could  be  a  great  year 
in  print  space.  ■ 
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Quebec  publisher 
Peladeau  dies 

PIERRE  PELADEAU, CHAIRMAN, 
president  and  CEO  of  Quebecor 
Inc.,  a  (Canadian  newspaper,  printing, 
and  lumber  giant,  died  on  Christmas 
Eve  after  several  weeks  in  a  coma. 

Peladeau,  72,  a  charismatic  but  con¬ 
troversial  figure  in  his  native  Quebec, 
started  his  newspaper  empire  as  a  stu¬ 
dent,  borrowing 
$1,500  from  his 
mother  to  buy  a 
community  week¬ 
ly.  He  turned  that 
tiny  investment 
into  a  $6.3  billion 
(Cianadian) 
communications 
empire  that 
included  Le 
Journal  cle  Montreal,  the  largest 
French-language  daily  in  North 
America,  plus  three  other  dailies  and 
57  community  papers,  the  continent’s 
second-largest  commercial  printing 
company,  and  a  major  forest  products 
firm. 

Peladeau  founded  his  flagship 
Montreal  tabloid  during  a  1 964  news¬ 
paper  strike  and  rode  it  to  the  top  by 
pu.shing  a  mix  of  .sports,  .sex,  and  scan¬ 
dal.  The  day  after  he  died,  the  newspa¬ 
per  saluted  his  life  with  the  banner 
headline,  “Merci!” 

While  Peladeau  was  ill,  Quebecor 
named  several  new  executives. 
(diarles-Albert  Poi.ssant,  72,  who  head¬ 
ed  the  company’s  Donohue  forest 


products  division,  assumed  the  role  of 
chairman,  while  Jean  Neveu,  56,  who 
led  commercial  printing  operations, 
was  named  president  and  CEO.  Pierre 
Karl  Peladeau,  36,  the  late  executive’s 
.son,  was  named  vice  chairman  and  will 
continue  to  handle  European  printing 
operations.  Another  son,  Erik,  42, 
became  chairman  of  Quebecor’s 
communications  businesses. 

In  a  separate  development,  the  com¬ 
pany  said  its  board  abandoned  a  plan 
to  spin  off  its  publicly  traded  printing 
and  lumber  subsidiaries. 

Singleton  trims 
Long  Beach  staff 

JETTISONING  ONE-FIFTH  of  the 
newspaper’s  employees,  William 
Dean  Singleton  has  completed  his 
takeover  of  the  Long  Beach,  C^alif., 
Press-Telegram . 

The  Denver-based  media  baron  paid 
Knight-Ridder  $3B.2  million  for  the 
newspaper. 

The  Los  Angeles  New  spaper  Guild 
had  protested  the  sale,  arguing  that  its 
contract  —  negotiated  just  before 
Knigbt-Ridder  agreed  to  sell  to 
Singleton’s  MediaNews  Group  — 
remained  in  force  even  if  the  paper 
were  sold. 

An  arbitrator  ruled  that  since  the 
purchase  was  an  asset  tran.saction,  the 
buyer  was  not  bound  by  the  contract. 

The  paper  said  1 1 2  staffers  from 
administration,  circulation  and  produc¬ 
tion  were  not  rehired.  Six  others 


rejected  job  offers. 

All  104  newsroom  workers  held 
onto  their  jobs,  though  some  will  see 
their  pay  fall  21%  to  $673,  from  $851. 

All  but  two  of  the  advertising 
department’s  83  workers  also  kept 
their  jobs. 

Despite  the  cuts,  Singleton  said  he 
recognizes  the  Ciuild  and  expects  to 
begin  bargaining  after  the  new  year. 

New  editor 
in  Philly 

After  interviewing  candidates 
from  inside  and  outside  the  paper 
during  a  lO-week  .search,  the 
Philadelphia  inejuirer  has  turned  to 
one  of  its  own,  naming  Robert  J. 
Rosenthal  as  its  new  editor. 

Rosenthal,  49,  an  18-year  Inquirer 
veteran  who  has  been  second  in  com¬ 
mand  of  tbe  newsroom  for  the  past 
two  years,  succeeds  Maxwell  E.P  King, 
who  resigned  to  become  an  editorial 
writer. 

During  seven  >  ears  as  editor.  King 
reversed  circulation  losses  and 
increa.sed  profits.  The  Knight-Ridder 
paper  is  the  l6th  largest  U.S.  daily  with 
weekday  circulation  of  428,()()(), 
8-'9,()()()  Sunday. 

Rosenthal,  who  started  his  career  as 
a  news  assistant  for  the  Xew  York 
Times,  said  he  wanted  to  make  the 
paper  “more  aggres.sive,  more  stor\'- 
driven,  less  complacent."  William  Ward, 
currenth  as.s(Kiate  managing  editor, 
steps  into  the  No.  2  post. 


Publisher  Convicted  Of  Circulation  Fraud 


The  publisher  (4F  a  weekly  newspaper  catering  to 
the  emigre  Indian  communift’  has  been  convicted  of 
conspiracy  and  fraud  for  inflating  circulation  figures  to 
obtain  lower  postal  rates. 

i  A  federal  jury  in  New  York  convicted  John  Perry,  55,  of 
!  Englishtowm,  N.J.,  on  charges  of  mail  fraud,  conspiracy, 

I  obstruction  of  ju.stice,  and  making  false  statements. 

Tbe  jury  found  that  Perry,  who  published  and  edited 
I  the  weekly  New  India  Times  and  monthly  India 
I  Worldwide,  had  fraudulently  doubled  circulation  in  filings 
j  with  the  U.S.  Postal  Service  in  1994  and  1995.  Perry 
I  claimed  New  India  Times  circulation  of  60,000  when 
j  fewer  than  30,000  copies  were  being  printed.  He  report- 
I  ed  India  Worldwide's  circulation  as  more  than  25,000, 

I  when  the  magazine  actually  sold  only  5,000  copies. 


Higher  circulations  qualify  publications  for  cheaper  .sec¬ 
ond  class  postal  rates. 

At  trial,  two  printers  testified  that  after  the  govern¬ 
ment  began  its  investigation.  Perry  asked  them  to  falsify 
invoices  to  reflect  the  inflated  numbers.  Tbe  two  print¬ 
ers  complied.  Later,  one  pleaded  guilty  to  obstruction  of 
justice,  while  the  other  pleaded  to  conspiracy. 

Two  of  Perry’s  employees  testified  that  he  had  asked 
them  to  falsify  company  computer  records  and  to  submit 
fraudulent  advertising  figures. 

Perry,  who  was  arrested  in  1 996  and  has  been  free  on 
$3()0,0()()  bond,  was  convicted  on  10  different  criminal 
charges.  He  faces  up  to  50  years  in  prison  —  five  years 
for  each  count  —  and  a  possible  fine  of  $2.5  million. 

—  Robert  Neuwirth 
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Enthusiasm  Worth  Repeating 


Looking  back  on  1997, we  feel  a  lot  like  Chicago  Cubs  great 
Ernie  Banks,  who  would  bound  onto  the  diamond  on  beautiful 
summer  days  and  declare, “Let’s  play  two!” 

There  was  a  lot  to  like  in  ’97:  booming  revenues  and  strengthening 
margins.  Prices  rising  on  Wall  Street  —  and  on  the  For  Sale  signs  out  in 
front  of  the  newspaper  office.  Banks  and  financiers  rediscovered  that 
newspapers  are  marvelous  investments.  Retailers  rediscovered  that  news¬ 
papers  are  marvelous  selling  machines,  and  so  did  national  advertisers. 

Rather  than  repeat  1997,  however,  let’s  build  on  it.  There  remain,  after 
all,  areas  for  improvement,  especially  in  circulatitin  and  household  pene¬ 
tration.  Despite  some  ver\'  gratify  ing  gains  in  metro  newspaper  circula¬ 
tions,  overall  newspaper  sales  stayed  essentially  flat  last  year.  Neverthe¬ 
less,  we  see  signs  of  improvement  there,  too.  As  more  group  publishers 
cluster  papers  into  efficient  marketing  units,  circulation  and  penetration 
should  increa,se.  We  firmly  believe,  too,  that  newspapers’  increasingly- 
sophisticated  and  attractive  Web  sites  will  lure  nonreaders  back  to  the 
print  product.  And  the  industrywide  campaigns  to  attract  young  readers 
can  only  help.  In  the  last  couple  of  years,  the  newspaper  business  has 
bounced  back  from  some  pretty-  tough  times  with  its  spirits  intact. 

Now  it’s  the  journalism  side  of  newspapers  that  seems  tf)  be  hitting  a 
hard  patch.  Journalists  appear  consumed  by  the  feeling  that  they  have 
lost  the  public’s  confidence,  and  they  worry  about  business  pressures 
squeezing  the  newsroom.  C^onsumed,  perhaps,  but  not  paralyzed.  Most 
importantly,  journalists  every  day  continue  to  report  without  fear  or  favor. 
And  groups  ranging  from  the  American  Society-  of  Newspaper  Editors  to 
the  Freedom  Forum  are  hard  at  work  on  studies  seeking  remedies  to 
these  problems. 

We  wish  them  luck,  and  we  re  willing  to  bet  that  not  too  long  from 
now  they,  too,  will  look  at  the  world  not  with  rose-colored  glasses  —  but 
perhaps  with  a  little  more  of  Ernie  Banks’  perspective. 
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LETTERS  TO  THE  EDITOR 


Pay  reporters, 
not  lawyers 

As  ONE  WHO  competes  in  the 
Ames  market,  facing  the  same 
alleged  competitive  disadvantages  as 
Tribune  editor  Michael  Gartner,  1 
found  great  folh'  in  Ciartner’s  effort  to 
paint  himself  as  David  in  his  battle 
with  the  Iowa  State  University  student 
paper  (“Iowa  News  War  Heats  Up,” 

Dec.  13,  pp.  14-13). 

Unfortunately,  Gartner  is  emblematic 
of  too  many  publisbers/editors  these 
da\  s.  His  papers  are  largely  staffed  by 
>'oung  rept)rters,  who  crank  out  high 

Newspaperdom* 


50  YEARS  AGO ...  An  E&P  survey 
reveals  newspaf)er  circulations 
increased  2.09%  in  1947  with  morn¬ 
ing  dailies  outpacing  evenings  2.24% 
to  1 .94%.  Sunday  circulations  went  up 
4.89%. 

E&P  criticizes  the  U.S.  State 
Department  for  arresting  and  acting 
to  deport  two  correspondents 
assigned  to  the  United  Nations 
because  they  represented  Communist 
(meaning  “Russian”)  publications. 

After  vigorous  protests  by  UN 
Secretary’  General  Trygve  Lie,  the 
reporters  were  released,  and  the  UN 
and  State  Department  agreed  to  a  con¬ 
ference  on  the  rules.  It  was  agreed 
the  two  would  consult  in  the  future 
before  the  UN  accredited  correspon¬ 
dents. 

A  three-day  storm  dumps  26  inches 
of  snow  on  New  York  City  and 
reduces  newspaper  deliveries  in  the 
city  to  between  60%  and  90%  of  nor¬ 
mal. 

From  Editor  &  Pubusher 
January  3,  1948 
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story'  counts  for  poverty-level  wages. 
Such  papers  don’t  exactly  create  hot 
market  demand. 

But  instead  of  concentrating  on  his 
real  problems  —  marginal  quality  and 
uninspired  readership  —  Gartner 
spends  $250,000  suing  the  ISU  kiddie 
paper  for  unfair  trade  practices. 

Sure,  ISU  offers  advantages  to  its  stu¬ 
dent  paper.  It  should.  They’re  kids. 
Despite  Gartner’s  braying  about  profes¬ 
sional  staff,  the  Iowa  State  Daily  is 
very  much  a  collegiate-caliber  paper. 

This  fight  isn’t  about  public  disclo¬ 
sure  or  fair  trade  practices.  It’s  about 
an  editor  who  fears  getting  his  ass 
kicked  by  college  punks,  and  has  cho 
sen  to  hide  behind  fraudulent  nobility’. 

Perhaps  a  more  novel  approach  is 
called  for,  Mike.  Take  the  $250,000 
you're  blowing  on  lawy  ers  and  invest 
it  in  editorial.  You'll  be  amazed  by  how 
quickly  your  fears  dissipate. 

Pete  Kotz 

executive  editor, 
Cityview,  Des  Moines,  loiva 

Hello,  No, 

Pm  too  busy 
to  talk  now 

I  ’M  SORRY  CHARLES  St.  Cyr  ("Shop 
Talk  At  Thirty,  Dec.  6,  p.  56)  had 
trouble  getting  through  to  so  many 
shops  to  ask:Wliat  is  the  name  of  your 
city  hall  reporter?  and.  How  is  that 
name  spelled,  please? 

I  can’t  speak  for  automated  voice 
mail  systems  or  ill-mannered  reception¬ 
ists.  But  when  he  complains  about 
newspaper  assignment  desk  editors,  he 
steps  perilously  close  to  my  tender  toes. 

St.  CAr  complains, “Newspaper 
assignment  desk  editors  tend  to  be 
quick  —  even  impatient  —  in  provid¬ 
ing  information  ....  Rarely  did  the 
assignment  editor  ask  why  the  infor¬ 
mation  was  being  sought.  The  tone 
was  neither  polite  nor  courteous  in 
most  instances.  Terse  would  be  an  apt 
description.” 

For  just  over  a  year  I’ve  been  work¬ 
ing  as  an  editor  at  a  daily  newspaper 
that  prides  itself  on  responding  to 
reader  queries.  We  encourage  them, 
with  contact  phone  numbers  on  sec- 
tk)n  fronts,  shirttailed  on  stories,  and 
elsewhere. 


Amid  routine  tasks  like  assigning 
and  editing  front-page  and  investigative 
stories  and  moving  stories  to  an  impa¬ 
tient  copy  desk.  Eve  helped  readers 
track  down  5-year-old  stories  on  child¬ 
hood  diseases,  or  let  them  know  which 
editor  keeps  track  of  the  crossword 
puzzle,  and  forwarded  them  to  that  edi¬ 
tor. 

But  I’ve  also  fielded  umpty-zillion 
calls  —  “this  will  just  take  a  minute”  — 
from  researchers  updating  their 
reporter  and  editor  contact  databases. 
Valuable  information,  but  we  re  both  in 
a  hurry.  So  when  someone,  usually  har¬ 
ried,  asks  those  two  critical  questions,  I 
answer.  Tersely.  Eve  stopped  asking 
them  if  they  want  to  speak  to  the 
reporter.  They  don't.  They  have  anoth¬ 
er  paper  to  call.  So  after  providing, 
tersely,  the  data,  1  wait.  And  if  they  ask 
a  third  question,  I  take  it  from  there. 

Have  a  nice  day  . 

Hal  Davis 
Dayton  Daily  Sews 


I  The  Proven 
I  Professional. 
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EVERY  SAT 

Another  Year 
Defying  The  Odds 


IT  WAS  A  year  of  falling 
circulation  and  of  erod¬ 
ing  public  credibility 
that  prompted  an 
almost  eschatological 
introspection  in  the 
newsroom  —  yet  it  was  a 
year  full  of  smiles. 

It  was  a  year  of  booming 
profits,  of  galloping  stock 
prices  and  newspaper  sales 
that  set  records  in  both  num¬ 
bers  and  prices  —  yet  it  was 
a  year  full  of  weeping  and 
gnashing  of  teeth. 

No  year  in  any  industry  as  sprawling  as  newspa¬ 
pers  ever  brings  unalloyed  joy  or  grief.  Still,  1997 
was  an  unusually  volatile  mix  of  the  giddy  and  the 
grim. 

Seven  days  in  November,  the  6th  through  the 
13th,  neatly  symbolized  the  entire  year  in  newspa- 
pering:  On  the  first  day,  the  Cximmittee  for  Con¬ 
cerned  Journalists  kicked  off  a  yearlong  “period  of 
national  reflection”  on  the  state  of  journalism  with 
conference  speakers  who  managed  to  paint  news¬ 
papers  as  addicted  to  celebrity  sensationalism  and 
at  the  same  time  as  bland  and  passionless. 

On  the  last  day,  the  3H7,4 12-circulation  Star  Tri¬ 
bune  in  Minneapolis/St.  Paul  fetched  $  1 .4  billion. 
Wall  Street  debated  whether  the  price 


McfUatchy  Newspapers  paid 
was  too  high.  Nevertheless, 
the  fact  remains  that  nobody 
pays  anywhere  near  that 
kind  of  money  for  a  business 
in  a  dying  industry. 

And  in  fact,  the  Star  Tri¬ 
bune'^  sale  to  McCdatchy 
Newspapers  was  not  even 
the  biggest  blockbuster  of 
1997.  That  honor  belonged 
to  Knight-Ridder  Inc.,  which 
in  April  agreed  to  spend 
$  1 .65  billion  for  the  Kansas 
City  (Mo.)  Star,  Fort  Worth  (Texas)  Star-Telegram 
and  two  smaller  dailies  from  the  Walt  Disney  Co. 
Nor  were  these  singular  events.  In  May,  E.W 
Scripps  Co.  agreed  to  buy  six  dailies  in  I'exas  and 
South  (Carolina  from  Harte-Hanks  (4)mmunications 
in  a  $775  million  deal  that  includes  a  television 
and  a  radio  station  in  San  Antonio. 

In  1996,  broadcast  properties  were  the  real 
attraction  in  many  big  sales  that  included  newspa¬ 
pers.  But  1997  saw  many  more  pure  print  deals. 
For  instance,  four  months  after  A.H.  Belo  (;orp. 
closed  on  its  $1.5  billion  purchase  of  the  Prori- 
dence  (R.l.)  Journal  —  a  deal  that  included  nine 
TV  stations  —  Belo,  publisher  of  the  Dallas  Morn¬ 
ing  News,  bought  outright  the  Press-Enterprise  in 
Riverside,  Calif  Belo  had  earlier  acquired  minority 


Newspapers  stay  hot — 
in  profits  and 
acquisitions  —  despite 
natural  disasters  and 
predicted  demise 

BY  MARK  FITZGERALD 


Grand  Forks  Herald  Rebuilds 

The  red  river  flood  waters  and  the  subsequent  fires  that 
destroyed  the  Grand  Forks  Herald's  buildings  April  19  could 
not  sink  or  incinerate  the  newspaper. 

With  its  staff  working  first  at  the  University  of  North  Dakota, 
fleeing  the  flood  again  to  an  elementary  school  and  printing  on 
the  presses  of  sister  Knight-Ridder  newspapers,  the  Herald  never 
missed  a  day  of  publication  —  and  inspired  an  entire  industry 
with  its  defiant  April  21  headline: “COME  HELL  AND  HIGH 
WATER.” 

On  June  30,  the  paper  returned  to  downtown  Grand  Forks, 
moving  into  an  old  department  store.  It  has  begun  printing  two 
of  its  four  sections  in  Grand  Forks,  using  a  loaner  Goss  (commu¬ 
nity  press.  A  new  building  to  house  editorial  and  business  opera¬ 
tions  is  expected  to  be  completed  by  next  June,  editor  and  vice 
president  .Mike  Jacobs  said.  In  March,  a  new  production  plant 
with  a  Dauphin  Graphics  850  printing  press  will  begin  printing 
the  entire  paper,  he  said.  —  Mark  Fitzgerald 
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shares  in  the  I63,()()0-circulation  paper. 

And  in  July,  it  was  a  cable  television  operator. 
Tele  communications  Inc.,  that  acquired  a  new.v 
paper  publisher,  Kearns-Tribune  (x).,  owner  of  the 
Salt  Lake  Tribune  in  Salt  Lake  (xty,  Utah.  The  stock 
transaction,  which  included  four  other  papers  in 
Idaho  and  Nevada,  was  valued  at  $731  million. 
Beyond  the  big  deals,  199'’’s  newspaper  transac¬ 
tions  were  clear  signs  that  the  industry  is  rational¬ 
izing.  Many  papers  were  bought,  sold  and 
swapped  so  chains  could  arrange  their  properties 
in  sensible  marketing“clusters.’’Thus,  for  example, 
Uollinger  International  in  October  bought  the 
Post-Tribune  in  Gary,  Ind.,  from  Knight-Ridder  to 
extend  the  reach  of  its  Chicago  dailies  and  week¬ 
lies  in  a  crescent  along  Lake  Michigan  from  Wis¬ 
consin  to  northwestern  Indiana.  And  for  the  same 
reason,  Hollinger  soon  after  shed  160  of  the  small¬ 
town  papers  that  had  been  the  foundation  of  its 
American  chain. 

There  were  ready  buyers  for  all  sorts  of  papers 
in  1997.  “You’ve  got  cheap  money,  lots  of  buyers,  a 
strong  economy,  and  newsprint  prices  that  are  in 
check.  Plus  you  have  an  intangible  element:  a  new 
bullishness  about  newspapers,”  said  Owen  Van 
Essen  of  the  Santa  Fe,  N.M. -based  newspaper  brt)- 
ker  Dirks,  Van  Essen  &  Associates. 

In  1997, 16  years  after  Ted  Turner’s  famous  boast 
at  a  publishers  convention  that  “the  newspaper  as 
we  know  it  will  be  dead  in  1 0  years,”  the  newspa¬ 
per  was  not  simply  alive  and  kicking  —  it  was 
flourishing. 

NEWS  BUDGET 

On  the  other  hand,  plenty  of  new.spaper  people 
had  plenty  of  occasions  during  the  year  to  wonder 
if  perhaps  Ted  Turner  wasn’t  on  to  something  back 
then.  After  all,  he  predicted  the  death  of  the  news¬ 
paper  “as  we  know  it”  —  and  by  1997  the  old 
newspaper  model  and  its  “new  paradigm”  were 

not  exactly  twins. 

(x'rtain  events 
during  the  year 
fueled  newspaper 
journalists’  long- 
held  —  indeed, 
almost  Jungian  — 
fears  that  corpo¬ 
rate  business 
interests  were 
overrunning  the 
lovingly  built 
Great  Wall  around 
the  new  sroom. 

No  single  event 
exercised  these 
journalists  more 
than  the  changes 
Times  Mirror  Co. 
CEO  Mark  H. 
Willes  wrought  at 
the  company’s 


EdfP 


flagship  Los  Angeles 
Times  in  October. 

Announcing  his 
intention  to  add 
500,000  copies  to  the 
paper’s  1,050,000  aver¬ 
age  daily  circulation, 

Willes  introduced  a  rad¬ 
ical  reorganization  giv¬ 
ing  each  section  of  the 
paper  not  only  its  own 
editor  —  but  advertis¬ 
ing,  promotion  and  cir¬ 
culation  executives  as  Knight-Ridder  chief  Tony 
well.  Each  section,  in  Bidder  was  in  a  buying 
other  words,  becomes  mood  last  year.  His  $1.67 
an  integrated  business  billion  acquisition, 
unit.  announced  in  April,  of  the 

Willes  scoffed  at  crit-  Kansas  City  Star  and 
ics  who  said  the  struc-  three  other  dailies  from 
ture  threatened  the  Walt  Disney  set  a  record 
integrity  of  news  cover-  —  and  the  pace  of 
age.  “In  spite  of  what  newspaper  acquistions 
some  have  asserted,”  he  for  the  rest  of  the  year, 
wrote  in  a  memo  to  the 

newsroom, “we  have  no  interest  in  reducing  edito¬ 
rial  quality,  standards  or  independence  ....  If  we 
ever  broke  trust  with  our  readers,  we  would  lose 
them  and  all  the  dollars  our  advertisers  directed  to 
them.” 

Willes  will  personally  oversee  the.se  changes:  A 
couple  of  weeks  earlier  he  named  himself  pub¬ 
lisher,  after  the  unexpected  departure  of  Richard 
T.  Schlosberg  Ill,  who  took  retirement  at  age  53. 
Editor  Shelby  Coffey  III  departed  in  October  and 
was  succeeded  by  managing  editor  .Michael 
Parks. 

Business  and  editorial  management  also  merged 
at  the  top  of  the  paper.  Jeffrey  S.  Klein,  senior  vice- 
president  of  consumer  marketing,  was  given  the 
added  responsibilities  of  overseeing  business  plan¬ 
ning  for  almost  all  Times  news  sections.  His  new 
title:  senior  vice  president  and  general  manager, 
news. 

Times  Mirror,  however,  was  hardly  alone  in  its 
open  dedication  to  improving  its  bottom  line.  Hav¬ 
ing  invested  S 1 .65  billion  in  the  Walt  Disney  new  v 
papers,  Knight-Ridder  also  ser\ed  notice  that  its 
properties  have  to  pull  their  weight.  Five  dailies 
that  the  chain  said  were  not  meeting  profit  stan¬ 
dards  were  put  up  for  sale  in  June. 

And  Knight-Ridder,  too,  lost  a  top  editor  w  hen 
Maxwell  E.P  King  resigned  at  the  Philadelphia 
Inquirer. 

The  paper  has  been  under  a  mandate  to  double 
its  profit  margin,  from  in  1995. 

To  some  in  the  indu.stry  this  trend  is  not  g(M)d. 

Longtime  newspaper  consultant  Leo  Bogart,  for 
in-stance,  sees  a  slipiiery  slope:  "If  it’s  OK  to  give 
readers  what  they  want,  then  why  not  give  adver¬ 
tisers  whatever  they  want?  That’s  never  been  w  hat 
journalism  is  about.” 
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In  one  of  the  more  unusual  acquisitions  of  the  year,  cable  TV 
operator  Tele-Communications  Inc.  took  over  Kearns-Tribune 
Corp.,  closely  held  parent  company  of  the  Salt  Lake  Tribune,  above, 
in  a  stock  deal  worth  $731  million. 


However,  at  least  one  major  study  in  1 997  sug¬ 
gested  that  what  readers  like  most  about  their 
local  paper  is  not  its  news  —  but  its  advertising. 

Respondents  to  a  big  and  detailed  media  usage 
stud>  said  that  in  general  ads  in  newspapers  better 
meet  their  expectations  than  does  the  quality  of 
news  coverage.  The  study  was  sponsored  by  the 
Newspaper  Association  of  America  (NAA)  and  the 
American  Society  of  Newspaper  Editors  (ASNE). 

ASNE  in  Juh'  launched  a  three-year,  $  1  million 
“credibility  initiative”  to  examine  fully  what  makes 
daih  journalism  credible  —  and  determine  what 
can  be  done  to  turn  around  growing  public  dis- 

I  Journal  Sentinel 
Takeover  Update 

IN  1996, THE  most  audacious  industry 
takeover  attempt  was  media  broker 
(Tiristopher  Shaw’s  run  at  Journal 
('.ommunications’  on  behalf  of  an  unnamed 
client  he  said  would  pay  up  to  $  1  billion  for 
the  Milwaukee  Journal  Sentinel'^  parent 
company. 

Shaw  professed  not  to  be  daunted  by  Jour¬ 
nal  ('ommunications’  six-decade-old  employee 
ownership  plan,  which  is  structured  to  guar¬ 
antee  control  by  a  compam'  trust  even  when 
the  trust  sweetened  its  own  price-setting  for¬ 
mula  in  reaction  to  the  takeover  bid. 

But  in  1997  —  when  newspaper  properties 
were  being  bid  up  to  record  levels  —  Shaw 
was  the  dog  that  did  not  bark.  “We  haven’t 
heard  a  thing  from  him,”  a  Journal  spokesman 
said. 

"There’s  nothing  to  report.  Nothing  is 
going  on,”  Shaw’s  spokeswoman  said.  “But 
something  will  happen.  The  property  is  too 
ripe.”  —  Mark  Fitzgerald 


trust  and  dislike  of  news  organizations. 

There  was  abundant  evidence  of  that  dislike  in 
1997.  In  March,  for  instance,  a  jury'  returned  an 
astounding  $223  million  libel  verdict  against  Dow 
Jones  &  Co.  over  a  1993  Wall  Street  Journal  article 
rept)rting  on  practices  of  the  now-defunct  Hous¬ 
ton  investment  firm  M.MAR.  (dearly,  the  jury 
intended  to  put  punishment  in  its  punitive  damage 
award,  which  was  overturned  by  the  trial  judge  in 
May.  The  “actual”  damages  of  $22.7  million,  how¬ 
ever,  were  upheld.  Dow  Jones  is  asking  tor  a  new 
trial. 

Newspapers  did  not  need  juries  to  challenge 
their  credibility,  however;  Sometimes  papers  them¬ 
selves  did  it. 

A  notable  199^  example  was  an  extraordinary 
May  1 1  column  by  San  Jose  Mercury  News  execu¬ 
tive  editor  Jerry  Ceppos  that  characterized  the  ('al- 
ifornia  paper’s  August  1996  “Dark  Alliance”  series 
as  flawed  and  not  up  to  the  newspaper’s  own  stan¬ 
dards  in  several  respects. 

The  series  by  Gary  Webb  received  national 
attention  —  and  unleashed  a  furious  debate 
among  newspapers  —  for  its  allegations  that  the 
Central  Intelligence  Agency  helped  fuel  Los  Ange¬ 
les’  crack  cocaine  problem  by  permitting  suppe^rt- 
ers  of  the  Nicaraguan  anti-communist  contras  to 
sell  the  drug  to  raise  money  for  arms. 

The  Mercury  News  “fell  short  at  every  step  of 
our  process  —  in  the  writing,  editing  and  produc¬ 
tion  of  our  work,”  Ceppos  wrote.  Investigative 
reporter  Webb  —  who  stoutly  defended  the  series 
and  said  he  had  four  more  stories  ready  for  publi¬ 
cation  that  “confirms  and  advances”  the  story  — 
was  shunted  off  to  the  Sacramento  news  bureau 
and  left  the  paper  in  the  fall. 

But  newspapers  took  the  biggest  blows  to  their 
public  image  in  1997  because  of  two  tragedies: 
The  (Jiristmas  1996  murder  of  6-year-old  JonBenet 
Ramsey  and  the  Aug.  3 1  car  crash  death  of  Diana, 
Princess  of  Wales. 

Wlien  the  supermarket  tabloid  the  Globe  pub¬ 
lished  crime-scene  photographs  from  the  Ramsey 
murder,  many  stores  pulled  the  issue.  Circulations 
of  all  the  supermarket  tabloids  took  a  hit  during 


W.  Dean  Singleton,  an 
aggressive  newspaper 
acquirer  for  a  decade,  bought 
Knight-Ridder's  Press-Telegram 
(circulation  104,000  daily, 
125,000  Sunday)  in  Long  Beach, 
Calif.,  in  November,  and  the 
late  Jack  Kent  Cooke's  Los 
Angeles  Daily  News 
(circulation  202,000  daily, 
430,000  Sunday)  a  month  later. 
With  the  Lowell,  Mass.,  Sun 
gobbled  up  earlier  in  the  year, 
Singleton's  MediaNews  Group 
is  the  nation's  eighth  largest 
chain,  with  33  dailies. 
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MOVED  ON-Some  of  those  who 
have  left  a  mark  and  left 
newspaper  positions  in  the  past 
year  include  (clockwise  from  top 
left)  Richard  Schlosberg,  and 
Shelby  Coffey  III,  resigned  as 
publisher  and  editor,  respectively, 
of  the  Los  Angeles  Times;  Dennis 
Joos,  editor  of  the  weekly  News 
and  Sentinel  in  Colebrook,  N.H., 
was  shot  and  killed  trying  to 
protect  others  from  a  berserk 
killer  stalking  the  newsroom; 
Maxwell  E.P.  King,  resigned  as 
editor  of  the  Philadelphia  Inquirer 
to  write  editorials;  Mike  Royko, 
archetypical  Chicago  columnist, 
died  of  natural  causes;  Howard  H. 
"Tim”  Hays,  became  chairman 
emeritus  after  selling  his  family's 
Riverside  Press-Enterprise. 


the  year,  in  part  because  of  public  revulsion  over 
their  journalistic  style. 

But  as  newspapers  saw  in  the  O.J.  Simpson 
case,  the  public  is  making  less  and  less  of  a 
distinction  between  the  supermarket  tabloids  and 
their  mainstream  counterparts.  That  was  especially 
true  in  the  rush  to  blame  Diana’s  death  on  the 
so-called  paparazzi.  The  car  carrying  Diana 
and  her  boyfriend  was  speeding  through  Paris 
in  what  was  thought  to  be  an  attempt  to  elude 
the  photographers.  In  Europe  especially,  but 
even  in  a  few  .spots  in  the  United  States,  photo¬ 
graphers  covering  events 
surrounding  Diana's  death 
were  jeered  as  “murderers.” 
Though  it  later  emerged 
that  Diana’s  driver  was 
drunk,  the  incident  neverthe¬ 
less  triggered  another  round 
«)f  breast-beating  by  journal¬ 
ists. 

In  addition  to  the  studies 
and  discussions  commis¬ 
sioned  by  ASNE,  the  Pew 
Charitable  Trust,  the  John  S. 
and  James  L.  Knight  Founda¬ 
tion,  the  Freedom  Forum  and 
others,  the  old  idea  of  a 
national  news  council  was 
periodically  revived  during  199"'.  In  March,  for 
instance,  the  Society  of  Professional  Journalists 
then-president,  Steve  Geimann,  suggested  SPJ 
would  be  a  good  venue  for  a  revived  national  news 
council. 


Guild  at  the  Chicago  Sun-Times  agreed  to  a  con¬ 
tract  without  .setting  a  strike  deadline.  The  four- 
year  deal  called  for  a  graduated  pay  increase  of 
10.  S%. 

At  the  Washington  Post,  the  Newspaper  (iuild 
has  worked  since  June  without  a  contract.  The 
local  has  picketed  occasionally  and  at  the  end  of 
the  year  bought  radio  advertising  spots  to  criticize 
the  newspaper’s  negotiating  posture. 

The  Guild  clashed  with  Knight-Ridder  when  the 


No  Peace  After 
Lesher  Death 


In  1997,  16  years 
after  Ted  Turner’s 
famous  boast  that 
“the  newspaper  as 
we  know  it  will 
be  dead  in  10 
years’’  neu  'spapers 
aren’t  just  alive 
and  kicking  — 
they’re  flourishing 


Margaret  leshers  may  i4  drowning 
death  while  camping  by  an  Arizona 
lake  had  all  the  elements  of  a  C.olomboTV 
myster) :  The  65-year-old  widow  was  worth  a 
reported  $1(M)  million  after  selling  the  Lesher 
(k)mmunicatit)ns  newspaper  chain  to  Knight- 
Ridder  for  $360  million. 

She  had  been  married  for  just  six  months 
to  a  buffalo  trainer  and  rodeo  rider  who  was 
25  years  her  junior.  And  that  husband.  C;oIlin 
“TC."  Thorstenson,  could  offer  no  explana¬ 
tion  of  wh)  Lesher  apparently  t(H)k  off  alone 
in  a  boat  in  the  middle  of  the  night  while  he 
slept. 

Maricopa  Cktunty,  Ariz.,  authorities  say 
there  w  as  no  sign  of  foul  play,  however,  and 
the)  have  ruled  the  death  a  boating  accident. 
Lesher  s  family  has  engaged  a  private  detec¬ 
tive  to  investigate  but  tangled  among  them¬ 
selves  over  what  to  pay  trustees  of  the 
estate.  In  October,  .Margaret  Lesher  s  four 
daughters  reported  they  had  settled  the  dis¬ 
agreement.  —  Mark  Fitzgerald 


LABOR  PEACE,  QUIETLY 

For  all  the  journali.stic  restiveness  in  news¬ 
rooms,  1997  was  a  relatively  peaceful  year  on  the 
labor  scene. 

For  the  first  time  since  1982,  the  Newspaper 
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Libel?  Forget  It 

Kevin  TRUDEAU  is  ubiquitous  on  late- 
night  television  infomercials,  pitching  a 
multilevel  health-care  product  marketing  plan 
or  his  Mega  Memor>'  mnemonic  program. 

The  (diicago  alternative  paper  NeivCity, 
however,  publicized  a  side  of  Trudeau  he 
would  rather  people  forgot:  a  past  that 
includes  two  felony  convictions,  a  stint  in  fed¬ 
eral  prison  and  a  bankruptcy  filing.  Trudeau 
filed  a  $10  million  libel  suit  against  the  paper 
over  the  Feb.  1,  1996  cover  story' “Memory' 
Lapses.” 

Last  June  he  withdrew  the  lawsuit,  saying 
I  he  felt  vindicated  because  his  multilevel  mar¬ 
keting  plan  was  found  legal  by  federal,  state 
and  postal  authorities.  Neu'City  editor  and 
publisher  Brian  Hieggelke  said  the  court 
action  “was  a  nuisance  suit  designed  to  curtail 
our  coverage  of  Trudeau.  It  didn't.” 

—  Mark  Fitzgerald 


chain  bought  the  Monterey  County  (C'-alif.)  Herctld 
in  an  as,set  sale  that  did  not  include  the  contract 
with  130  unionized  editorial  employees.  By  year’s 
end,  there  had  been  about  a  half-dozen  fruitless 
negotiating  sessions. 

There  were  virtually  no  fractious  negotiations 
with  production  unions  reported  during  the  year. 
The  reason  for  this  sudden  labor  peace  can  be 
summarized  in  one  word:  Detroit. 

On  Valentine's  Day  —  584  days  after  2,500 
workers  walked  off  their  jobs  at  the  Detroit  News, 
Detroit  Free  Press  and  their  joint-operating 
agency,  Detroit  Newspapers  —  the  six  striking  edi¬ 
torial  and  production  unions  unconditionally 
offered  to  return  to  work. 


De.spite  the  unions’  attempts  to  portray  the  offer 
as  a  new  strategy  tor  ultimate  victory  —  and 
despite  the  unquestioned  damage  the  strike  did  to 
the  newspapers’  circulation,  advertising  and  com¬ 
munity  reputation  —  the  Detroit  strike  was  widely 
perceived  as  a  failure,  and  a  cautionary  note  to 
unions  at  other  newspapers. 

Since  that  offer,  relatively  few  strikers  have  actu¬ 
ally  returned  to  work.  The  newspapers  and  JOA 
have  so  far  kept  their  often  stated  public  commit¬ 
ment  of  continued  employ¬ 
ment  for  the  1,300  perma¬ 
nent  replacements  hired  dur¬ 
ing  the  strike.  But  while  fail¬ 
ing  to  win  on  the  picket  line, 
the  strikers  have  done  rela¬ 
tively  well  in  legal  proceed¬ 
ings. 

The  National  Labor  Rela¬ 
tions  Board  determined  the 
strike  was  caused  by  the 
newspapers’  unfair  labor 
practices,  although  a  federal  judge  on  Aug.  14 
refused  to  grant  an  injunction  that  would  have 
forced  the  papers  to  hire  back  the  former  strikers. 

And  in  late  October,  an  administrative  law  judge 
ruled  that  the  newspapers  had  permanently 
replaced  workers  —  making  about  800  strikers  eli¬ 
gible  for  unemployment  benefits.  The  checks 
began  arriving  around  Thanksgiving,  reported  the 
Detroit  Sunday  Journal,  the  weekly  begun  by 
strikers. 

DEATHS  IN  THE  FAMILY 

As  good  as  business  was,  the  number  of  two- 
newspaper  cities  declined  again  in  1 997.  The  after¬ 
noon  Phoenix  Gazette  published  its  last  issue  Jan. 
18  after  1 16  years  of  operation  in  Arizona.  And  on 
Oct.  1 1 ,  E.W.  Scripps  Co.  terminated  its  joint  oper¬ 
ating  agreement  and  folded  the  FA  Paso  Herald- 


The  Detroit  strike 
was  widely 
perceived  as  a 
failure,  and  a 
cautionary  note 
to  unions  at  other 
newspapers 
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Passing  In  The  Night  1 

Adding  a  dramatic,  mysterious  and  eternal  touch  constructed  around  2(M)()  B.C.,  and  back  into  endless  ! 

to  the  year  just  past,  the  Comet  Hale-Bopp  was  caught  space.  The  image  by  AP  stringer  Alastair  (irant  was  made  ! 
for  a  moment  on  film  March  28  while  hurtling  over  Eng-  with  a  2(k35mm  lens  at  l/30th  second  at  f4  on  800  ISO  j 
land’s  Stonehenge,  a  collection  of  Bronze  Age  monuments  C4l  negative  film.  1 


OETENSIVEWITHG: 


UNIONS  LAUNCH 


>««TS 

t cold  Bed 


Post.  El  Paso  had  been  the  last  Texas  city  to  have 
two  competing  daily  newspapers. 

Death  of  a  tar  more  horrific  .sort  touched  the 
weekly  News  ciml  Sentinel  in  Oanbrook,  N  il., 
Aug.  19  when  a  local  troublemaker  nurturing  an 
old  grudge  against  a  municipal  judge  went  on  a 
killing  spree  that  wound  right  through  the  news¬ 
room.  Editor  Dennis  Joos,  31,  was  shot  to  death  as 
he  struggled  to  tackle  the  gunman, 67-year-old  (lari 
Drega 


Keeping  Safe 
From  Mail  Bombs 

ON  THE  SECOND  day  of  199“’,  four  mail 

bombs  arrived  at  the  Washington  bumau  of 
the  Arab-language  Egyptian  paper  At  Hayat  on  the 
1 1th  fI<K)r  of  the  National  Press  Building  in  Wash- 
I  ington,  D.C.  Similar  mail  l'H)mbs  —  musical  holiday 
I  greeting  cards  loaded  with  the  plnstufue  Semtex 
I  and  bearing  Dec.  21,  1996  postmarks  fn)m  Alexan¬ 
dria,  Eg)  pt  —  went  to  At  Haycit's  London  biimau.  | 
the  United  Nations  and  the  m)nexistent  “pan)le 
officer"  at  the  federal  penitentiar)  in  Levenworth, 

;  K;in.  Only  the  London  bomb  detonated,  injuring 
one  jx*rson. 

A  )’ear  later,  there  have  been  no  arrests  in  the 
incidents.  FBI  spokeswoman  Susan  Lloyd  said  calls 
claiming  responsibilit)  pn)ved  not  credible.  “We 
:  still  have  not  determined  what  the  motive  might 
;  have  been  . .  .  |nor|  certain!)'  who  miglit  have 
I  sent  the  bombs.”, she  .said.  In  Augu-st,  the  IX’part- 
I  ment  of  Jirstice  offered  a  reward  «)f  up  to  $2  mil- 
j  lion  for  inlbrmation  in  the  bombing.  | 

I  Part  of  the  investigation  centers  on  Ix-venworth  I 
I  itself,  whose  inmates  include  ctinvicted  World  ! 

1  Trade  Center  bomber  .Mohammed  Salameh.  I 

i  Rafic  .Miuilouf,  managing  editor  of  At  Hayafs 

j  D.(;.  bua-au,  said  no  further  attacks  »)r  threats  have  ‘ 
I  been  aimed  there.  —  Mark  Fitzgerald 
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BY  ROBERT  NEUWIRTH 


How  Do 
You  Top  This? 


T 

fashioned, 
199"’  in 


ALK  ABOUT  THE  fab¬ 
ulous  invalid. 

Newspapers,  long 
written  off  by 
investors  and  pundits 
as  decaying  and  old- 
swaggered  through 
glowing  style  —  and 


Newspapers  ask 
how  to  improve 
on  salad  days 


industry  leaders  say  the>-  are  looking  forward  to 
another  good  year  in  1998. 

Though  the  companies  say  that  escalating 
newsprint  prices  —  expected  to  rise  as  much  as 
17%  to  between  $620  and  $640  per  metric  ton  in 
the  coming  \’ear  —  will  leaven  revenue  increases 
in  1998,  most  publishers  still  expect  solid  growth 
rates  and  widening  profit  margins. 

At  the  annual  PaineWebber  media  conference  in 
New  York  in  early  December,  the  air  was  filled 
with  self  congratulation;  “The  most  successful  year 
in  the  bistort  of  the  Wall  Street  Journal"  Dow 
Jones  chairman  and  CTO  Peter  Kann  crowed.  “The 
New  York  Times  (Company  is  firing  on  all  cylin¬ 
ders,”  announced  CTO  Russell  T.  Lewis.  And  Don¬ 
ald  (Iraham,  who  heads  the  Washington  Post  Co. 
and  is  not  one  to  wax  poetic  about  profits, 
declared,  “We  were  surprised  at  how  g«)od  the 
newspaper  business  was  in  1997.” 

But  behind  the  gleaming  numbers  posted  by  the 
country’s  name-brand  papers,  publishers  face 
some  important  structural  issues  in  1998  as  they 
try  to  build  on  their  strengths  in  a  less  robust  mar¬ 
ket. 

Some  are  taking  cautious  steps  to  increase 
advertising  rates.  Others  plan  circulation  price 
hikes.  Some  papers  are  promoting  new  niche  pub¬ 
lications  as  they  try  to  corral  more  dollars  from  the 
pumped  up  classified  market.  Others  plan  multi¬ 
million  dollar  promotional  campaigns.  And  still 
others  are  diversifying  into  businesses  that  spon¬ 
sor  career  fairs,  professional  education,  and  other 
employment-oriented  services. 

All  in  all,  1998  promises  to  be  a  year  in  which 
newspapers  will  be  taking  every  opportunity  to 
increase  profit  margins  in  the  face  of  steadily 
growing  fixed  costs.  And,  to  ensure  minimal  ero¬ 
sion  earnings  for  stockholders,  most  publicly 
traded  newspaper  companies  plan  to  continue 
majt)r  stock  buyback  programs. 

AD  OUTLOOK 

Last  )ear  was  great  for  newspaper  advertising, 
with  revenues  up  about  10%  and  the  strongest  cat¬ 
egory'  classified.  Help  wanted  alone  brought  in 


$6.9  billion  in  revenues,  car  ads 
added  $4.2  billion,  and  real  estate 
another  $3  billion  in  revenues. 
Over  the  decade,  classified  has 
undergone  a  major  shift.  In  1990, 
automotive  brought  in  almost 

-  twice  as  much  money  as  help 

wanted. 

The  importance  of  classified  is  a  major  reason 
newspapers  continue  to  pump  money  into  Inter¬ 
net  operations.  At  Knight-Ridder,  for  instance,  help 
wanted  accounted  for  almost  half  of  all  classified 
revenues  in  1997  and  surged  19%.  Chairman  and 
CTO  Tony  Ridder  vows  his  newspapers  will  cling 
to  their  classified  base. 

“While  the  future  of  the  Internet’s  effect  upon 
newspapers  remains  indistinct,  I  see  no  greater 
exposure  than  in  our  classified  franchise,”  Ridder 
said.  “Knight-Ridder  will  do  everything  in  its 
power  to  protect  that  revenue  base.”  In  1997,  the 
company  spent  $27  million  on  its  32  Web  sites 
while  taking  in  only  $  1 1  million  in  revenue.  Some 
newspaper  companies  are  promising  their  Inter¬ 
net  activities  will  begin  breaking  even  within  the 
next  five  years. 

Advertising  industry  guru  Robert  (4)en  of 
■McC^ann  Erickson  Worldwide  projects  1 998  will  be 
another  solid  growth  year  for  newspapers.  With 
national  advertising  up  6%  to  $5  billion  and  local 
advertising  growing  likewise  to  $38.56  billion, 
newspapers  will  collar  22%  of  the  nation’s  ad  dol¬ 
lars. 

The  Newspaper  Association  of  America,  which 
does  a  more  detailed  prospectus  for  the  industry, 
is  a  bit  more  optimistic.  It  projects  1998  will  be 
another  strong  year  for  all  ad  categories,  though 
increases  will  be  well  below  the  double-digit  hike 
registered  in  1997.  NAA  sees  national  generating 
$5.63  billion,  up  7.7%  from  this 
year’s  level,  retail  bringing  in 
$20.43  billion,  a  5.2%  jump,  and 
classified  rising  to  $  17.966  billion, 
an  increase  of  8. 1  %. 

In  sum,  the  group  foresees 


Advertising  guru  Robert  Coen  of 
McCann  Erickson  Worldwide  projects 
solid  growth  for  newspapers  in  1998; 
With  national  advertising  up  6%  to 
$5  billion  and  local  advertising 
growing  similarly  to  $38.56  billion, 
newspapers  will  collar  22%  of  the 
nation's  ad  dollars. 
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newspapers  taking  in  $44.03 
billion  from  advertisers, 

$10,576  billion  from  sales 
and  eirculation,  up  3%  from 
1997  levels,  for  total  rev¬ 
enues  of  $54.61  billion. 

(Company  by  company, 
here’s  an  overview  of  1997, 
and  prospects  for  1998,  as 
presented  at  the  conference: 

CENTRAL  NEWSPAPERS 

The  company  led  by  the  Arizona  Republic  and 
Indianapolis  Star-News  had  a  banner  year  in 
1997.  Buoyed  by  a  turnaround  at  its  Muncie,  Ind., 
paper,  C'Nl  finished  the  year  with  revenues  of  $750 
million,  up  15%  from  1996,  and  operating  income 
likely  to  exceed  $  1 39  million,  yielding  an  operat¬ 
ing  profit  margin  of  18.5%. 

“An)  way  you  measure  it,  1997  will  stack  up  as 
a  record  yearf  said  Thomas  K.  .MacCiillivra),  trea¬ 
surer  and  chief  financial  officer  of  the  Indianapo¬ 
lis-based  company.  “We  will  exceed  our  financial 
objectives.” 

It  was  a  year  of  change  for  C'-NI's  major  papers. 
In  January  19‘97,  the  company  folded  the  Gazette, 
the  afternoon  paper  in  Phoenix.  But  the  morning 
Republic  absorbed  the  afternortn  readers  and  even 
posted  a  circulation  gain  of  2%  on  the  year.  The 
Republic  also  moderni/.ed  its  pagination  system, 
making  it  po.ssible  to  produce  150  zoned  pages 
per  week  without  adding  any  production  .staffers. 
And  it  started  two  special  publications.  The  Rep,  a 
once-a-week  entertainment  tabloid  .section  in  the 
Republic,  has  generated  $4(),()()0  to  $5(),0()()  a 
week  in  advertising,  half  of  it  new  to  the  newspa¬ 
per.  A  new  stand-alone  publication.  Auto  & 
Marine  Locator  —  “Believe  it  or  not,  there  are 
nn)re  boats  registered  per  person  in  Arizona  than 
any  other  state  in  the  nation,”  CEO  Louis  A.  “(diip” 
Weil  noted  —  is  slated  to  bring  in  $1.2  million  in 
revenue  annually. 

The  Indianapolis  papers  converted  to  all-agent 
distribution  during  1997,  and  the  resulting  billing 
and  sales  glitches  temporarily  ratcheted  circula¬ 
tion  down  7%.  But  the  papers  rebounded  during 
the  final  two  months  of  the  year  and  were 
expected  to  show  no  decline  for  199'^. 

The  afternoon  Indianapolis 
News  “has  4(),()(K)  circulation  and 
adds  a  double-digit  penetration 
level,”  said  Weil.  “We  have  no  plans 
in  1998  to  make  any  changes.  But, 
as  we  have  shown  both  in  Muncie 
and  Phoenix,  we've  been  willing 
to  step  up  and  do  what's  appro- 

CNI  has  no  plans  to  close  the 
Indianapolis  News,  "but,  as  we  have 
shown  both  in  Muncie  and  Phoenix, 
we've  been  willing  to  step  up  and  do 
what's  appropriate." 

—  CEO  Louis  A.  "Chip"  Weil 


priate.”  Central  folded 
Muncie  s  livening  Press  into 
the  morning  Star  in  mid- 
1996  and  now  reports  that 
the  paper,  which  had  been  a 
money-loser  for  a  decade, 
turned  a  mode.st  profit  in 
1997. 

C-Nl  also  made  a  major 
investment  in  diversification  during  1 99"',  bu>  ing 
80%  of  Westech,  a  career  fair  company. 

C^Nl  .said  it  spends  more  than  $2  million  a  year 
to  keep  its  two  metro  newspapers  up  and  running 
online.  The  Web  sites  are  still  losing  money,  but 
Weil  predicts  1998  “will  be  a  verv’  good  vear  to 
push  to  see  if  we  can’t  get  to  a  break  even.” 

For  1998,  (Central  projects;  Revenues  will  grow 
by  10%,  with  ad  revenue  up  8%.  and  circulation  rev¬ 
enue  lifted  3-5%,  with  the  help  of  strategic 
increases  in  subscription  prices.  Operating 
income  will  jump  1 2%,  to  approximately  $  1 60  mil¬ 
lion,  and  earnings  per  share  will  get  a  lift  from  a 
$1(K)  million  stock  buyback  plan. 

In  Arizona,  C,NI  is  counting  on  a  revenue  boost 
from  the  first  season  of  the  Arizona  Diamond- 
backs,  a  new  baseball  team,  and  the  new  domed 
arena  scheduled  to  t)pen  downtown  at  the  end  of 
March.  In  addition,  (;N1  projects  that  the  Phoenix- 
area  economy  will  be  strong,  showing  more  bal¬ 
ance  than  in  past  years  when  it  was  artificial!)’ 
stimulated  by  real  estate  speculation. 

(]NI  also  said  it  is  currently  in  negotiations  over 
five  labor  contracts  —  four  in  Ph(K*nix  and  one  in 
Indianapolis  —  and  will  try  to  get  strong  manage¬ 
ment  rights  clauses  in  each  one. 

TIMES  MIRROR 

Countering  his  reputation  as  "the  cereal  killer” 
for  the  cutbacks  he  made  when  arriving  at  Times 
Mirror  from  tleneral  Mills,  CEO  .Mark  H.  Willes 
came  to  the  PaineWebber  conference  to  talk  about 
investing  in  quality  journalism  and  quality  market¬ 
ing. 

“We  continually  under  invest  in  growing  news¬ 
papers,”  Willes  told  inve.stment  analysts,  adding 
that  Times  .Mirn)r  papers  have  to  spend  .some 
money  in  order  to  make  more  money.  “  The  da)  s 
are  over  when  you  can  hike  advertising  rates  while 
circulation  is  declining,”  he 
warned. 

Willes  has  presided  during  a 
year  t)f  solid  growth  at  Times  .Mir¬ 
ror.  Per-share  earnings  are  esti¬ 
mated  about  50%  over  1 9S)6  levels 
—  helped  by  stock  repurchasing. 

"We  continually  underinvest  in 
growing  newspapers ....  The  days 
are  over  when  you  can  hike 
advertising  rates  while  circulation  is 
declining." 

—  Mark  Willes,  chairman/ 

CEO,  Times  Mirror  Co. 


Some  newspaper 
companies  are  promising 
their  Internet  activities 
will  begin  breaking  even 
within  the  next  fwe  years 
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Knight-Ridder's  Detroit  Free  Press, 
racked  by  a  strike  for  the  past  two 
years,  was  expected  to  post  a  $10 
million  profit  in  1997  —  "somewhat 
less  than  we  anticipated,"  said  Frank 
McComas,  Knight-Ridder's  senior  v.p. 
for  operations.  "Next  year,  I  expect 
that  we  will  do  about  twice  as  well." 

The  company’s  operating  margin 
—  operating  income  as  a  percent¬ 
age  of  revenue  —  rose  to  more 
than  14%  and  is  catching  up  with 
industry  norms.  The  company  also 
refocused  on  newspaper  operations,  jettisoning 
investments  in  the  policy  magazine  National  Jour¬ 
nal,  the  art  book  company  Harr>'  N.  Abrams  Inc., 
and  in  the  Tejon  ranch.  Willes  said  the  key  strate¬ 
gic  decision  involved  in  the  sell-offs  is  whether  all 
of  Times  .Mirror  ’s  businesses  can  be  No.  1  in  their 
markets. 

Willes  most  controversial  1997  move,  though, 
was  his  re\  amp  of  the  Los  Angeles  Times  manage¬ 
ment.  bringing  marketing  executives  into  editorial 
management.  Though  the  move  has  been  widely 
attacked  as  a  cynical  attempt  to  chip  away  at  edi¬ 
torial  independence,  Willes  was  unrepentant.  “A 
truly  great  journal  attracts  readers,  and  readers 
attract  advertisers,”  he  said.  “The  way  to  grow 
advertising  is  to  build  on  circulation  growth.  We 
want  to  organize  the  business  side  to  support 
readers  and  advertisers  and  to  create  .strategic 
plans  for  each  section,  on  readership,  advertising, 
and  cost  objectives.” 

As  an  example,  he  pointed  to  the  paper's  launch 
of  a  section  devoted  to  small  business.  To  build  the 
section,  he  said,  editors  had  to  work  hand  in  glove 
with  marketing  staffers,  who  devised  telemarket¬ 
ing  and  direct-mail  schemes  and  provided  feed¬ 
back  to  give  editors  an  idea  of  the  kinds  of  stories 
target  readers  wanted.  “We  think  over  time  this 
kind  of  focus  on  building  subscriptions  will  be 
productive  for  us,”Willes  said. 

He  reiterated  his  promise  to  grow  circulation  at 
the  flagship  Times  by  5(),()()()  per  \ear  for  the  next 
few  years  “  That  way  we  can  take  advertising  rates 
up  5%  and  not  have  advertisers'  costs  per  thou¬ 
sand  go  up  at  all.” 

To  that  end,  Willes  promised  a 
variable  pricing  program  at  the 
Times  and  suggested  that  ad  rates 
will  vary  section  by  section  and 
for  each  day  of  the  week.  Classi¬ 
fied  rates,  he  said,  might  drop  in 
order  to  boost  volume.  “We  ll  have 
substantially  lower  rates  in  some 
sections  and  on  some  dat  s  of  the 
week,”  he  said. 

"For  a  year  to  18  months,  I  would  like 
to  see  some  digestion  of  what  we 
have."  — Tony  Ridder,  chairman/CEO, 
Knight-Ridder  Inc. 


For  1998,  the  company  forecasts  high  single¬ 
digit  growth  from  the  relaunched  Sporting  News 
and  low  double-digit  dollar  growth  for  the  com¬ 
pany  as  a  whole. 

KNIGHT-RIDDER 

The  nation’s  second  largest  newspaper  com¬ 
pany  projects  its  operating  profit  margin  will  sur¬ 
pass  I6%  in  1997,  the  highest  in  a  dozen  years.  The 
firm  has  been  selling  off  non-newspaper  assets  — 
such  as  its  financial  information  unit,  cable  inter¬ 
ests,  and  Technimetrics  database  service  —  and 
purchased  four  major  papers  from  Walt  Disney  Cx). 
for  $1.65  billion  last  year.  In  addition,  through  an 
ambitious  stock  buyback  plan  over  the  last  four 
years  and  scheduled  to  conclude  in  early  1998, 
Knight-Ridder  will  have  repurchased  almost  25% 
of  its  own  shares. 

The  company  reported  that  1997  advertising 
revenues  from  its  newspapers  grew  by  more  than 
7%  to  over  $1.9  billion.  The  increa,sed  revenue 
enabled  the  company  to  invest  $20  million  to  stim¬ 
ulate  circulation,  and  executives  said  Knight-Rid¬ 
der  papers  will  show  overall  circulation  gains  in 
1997. 

In  one  closely  watched  development,  Knight- 
Ridder  announced  that  the  Detroit  Tree  Press, 
w  hich  has  been  racked  by  a  strike  for  the  past  two 
years,  would  post  a  $10  million  profit  in  1997. 
“This  is  somewhat  less  than  we  anticipated,”  said 
Frank  McCatmas,  the  company’s  senior  vice  presi¬ 
dent  for  operations,  adding,  “Next  year,  1  expect 
that  we  will  do  about  twice  as  well.” 

For  1998,  Knight-Ridder  forecasts  slow  growth 
as  the  company  assimilates  its  major  acquisitions. 
“Nonstop,  high-profile  activity  is  neither  practical 
nor  desirable,”  chairman  and  f^EO  F.  Anthony  Rid¬ 
der  said.  “For  a  year  to  18  months,  I  would  like  to 
see  some  digestion  of  what  we  have.”  He  foresaw 
no  major  acquisitions  or  divestitures  in  the  near 
term. 

Ridder  and  .Mcfaimas  predicted  improved  rev¬ 
enues  for  1998,  but  at  a  slower  pace.  The  company 
says  wages  will  grow  between  3%  and  4%,  operat¬ 
ing  costs  will  rise  2%  to  3%,  and  promotion 
expenses  will  increase  as  well. 

All  told,  Knight-Ridder  projects  operations  will 
yield  an  operating  cash  flow  (or  EBI  TDA,  for  earn¬ 
ings  before  interest,  taxes,  depreciation,  and  amor¬ 
tization)  of  $730  million,  up  10%  from  199“’.  It 
expects  to  meet  analysts’  projections  in  1998  of 
per-share  earnings  around  $2.52,  up  12%  from 
1997’s  $2.25. 

NEW  YDRK  TIMES 

The  New  York  Times'  slogan  is  “Expect  the 
world”  —  and  after  its  parent  company’s  financial 
performance  in  1997,  that  may  not  be  an  over¬ 
statement. 

The  company,  which  also  owns  the  Boston 
Globe  and  21  smaller  market  papers,  expects  a 
gain  in  operating  profits  of  more  than  38%  last 
year  to  $430  to  $440  million,  compared  with  $318 
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IMPOKTAIMT!  Please  tell  us  about  yourself; 


A. Your  Business  (Check  Only  One  Category) 

1.  Daily  Newspaper 

2.  J  We^ly  Newspaper 
2a.  J  Radio  Station 

2b.  TV  Stations 
2c.  J  Cable  TV  Network 
2d.  ^  On-line  City  Guide 

6.  -  Magazine/Other  Publication 
2e  -  Software  Provider 

3.  J  Corp  J  Ind  7  Assn.  Buying  Advertising  Space 

4.  ^  Advertising  Agency 

5.  ^  Newspaper  Rep. 

7.  Graphic  Arts /Printing  Service /Newspaper 
Supplier 

8.  -  News  Service/ Feature  Syndicate 

9.  J  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 

Governments 

11.  J  Education:  Students /Teachers 

Other  (Rease  specify) _ 


B.  Your  Occupation  (Check  Only  One  Category) 
A  J  Publisher  M.  -i  PR  Mgr. 

B.  J  President  O.  j  Prod  Mgr. 

C.  -1  V  Presiderrt  R  J  C^omposing  Mgr. 

D.  -I  Editor  0.  J  Circulation  Mgr. 

D1.  J  Producer  R.  -i  Editorial  Dept. 

D2.  J  Station  Mgr.  S.  _  /Vdvertising  Dept. 

D3.  -I  News  Dir.  T.  J  Circulation  Dept 
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"This  has  been  an  extraordinary  year,” 
said  a  gleeful  Arthur  Sulzberger  Jr, 
New  York  Times  Co.  chairman. 

million  in  1996.  Advertising  rev¬ 
enues  jumped  between  5%  and 
H%.  Circulation  revenues 
increased  2%  to  4%.  Excluding 
onetime  charges,  earnings  per 
share,  at  $1.91  in  19%,  should  be 
around  $2.50  for  1997  —  a  31% 
increase.  Operating  profits  were 
up  approximately  37%  in  1997  at 
the  Times,  43%  at  the  Globe,  and 
21%  at  the  community  newspaper  group.  The 
Globe  may  have  a  onetime  charge  against  revenues 
in  1998  due  to  a  tentative  10-year  pact  with  com¬ 
posing  room  employees.  T  he  deal  calls  for  man¬ 
agement  to  buy  jobs  of  40  to  50  typographers. 

“This  has  been  an  extraordinary  year,”  said  a 
gleeful  chairman,  Arthur  Sulzberger  Jr.  In  addition 
to  its  economic  results,  the  Times,  long  known  as 
the  “Old  Gray  laidy,"  went  color  in  October  1997. 

For  1998,  expect  more  growth,  but  at  a  slightly 
slower  rate. 

Diane  P.  Baker,  chief  financial  officer,  said 
“higher  revenues,  expanded  margins  and  lower 
capital  expenditures  are  expected  to  provide  the 
company  with  net  free  cash  flow  roughly  20% 
higher  than  1997.”  She  said  much  of  that  money 
will  go  into  the  $215  million  stock  buyback  plan 
recently  approved  by  directors  and  will  lift  earn¬ 
ings  per  share  despite  slower  growth.  Ad  revenues 
are  projected  to  rise  between  5%  and  8%  this  year 
as  circulation  revenues  edge  up  2%  to  4%,  Baker 
said. 

C^EO  Russell  Lewis  disclosed  that  the  company 
planned  to  hire  an  investment  banker  to  evaluate 
future  acquisitions  and  advised  investors  to  pre¬ 
pare  for  a  major  purchase  —  but  probably  not  for 
another  year  or  so. 

T  he  Times  newspaper  also  announced  some- 
major  changes,  including  the  impending  rollout 
of  a  new  weekly  national  section,  (Treuits,  which 
will  focus  on  consumer  technology  and  be  the 
fifth  section  of  the  national  edition;  a  redesigned 
metro  section;  and  seven  to  nine  new  special  sec¬ 
tions.  T  he  paper  also  announced  that  its  new  ven¬ 
tures  division,  which  includes  its 
Internet  operations,  lost  upward 
of  $12  million  in  199^  and  is 
expected  to  lose  more  than  $8 
million  in  1998. 

Nonetheless,  the  company  pre¬ 
dicts  that  its  Internet  outposts  will 
break  even  by  2000. 

N.Y.  Times  Co.  CEO  Russell  Lewis 
disclosed  plans  to  hire  an  investment 
banker  to  evaluate  future  acquisitions 
and  advised  investors  to  prepare  for 
a  major  purchase  —  but  probably  not 
for  another  year  or  so. 


WASHINGTON  POST 

In  an  astonishingly  blunt  assessment,  Washing¬ 
ton  Po.st  (4).  chairman  Donald  (iraham  predicted 
profits  next  year  “will  be  worse  than  other  papers. 
The  newspaper  may  well  have  a  down  year  while 
others  are  up.” 

Nonetheless,  Graham  insisted  that  the  down¬ 
turn  —  a  result  of  major  investments  in  produc¬ 
tion  plants  that  will  halve  the  number  of  presses  it 
needs  —  will  lead  to  future  profits.  “If  you  arc- 
interested  in  what  we  will  make  for  the  next  quar¬ 
ter,  you  probably  should  not  own  our  stock,”  he 
said. 

F\)r  1997,  the  company,  which  also  operates  sev¬ 
eral  community  newspapers,  broadcast  and  cable 
TV  operations,  Kaplan  Educational  (T-nters, 
Newsweek  magazine,  and  newly  acquired  techni¬ 
cal  magazines,  said  operating  income  was  running 
about  20%  higher  than  in  19%.  Carculation  at  the 
flagship  Post  was  down,  (iraham  said,  adding.  “W'e 
don’t  expect  that  to  change  s<K)n.” 

laist  year  the  Post  sold  its  PASS  sports  network 
subsidiary  because,  according  to  chief  operating 
officer  .41an  (i.  Spoon,  of  the  soaring  costs  of 
acquiring  rights  to  sporting  events. 

For  the  future,  Graham  promised  increases  in 
operating  income  due  to  productivity  and  techni¬ 
cal  changes,  but  few  changes  in  the  way  his  family 
operates  the  paper.  For  example,  ad  rates  will  stay 
relatively  low.  “Regardless  of  circulation,  we  ve 
never  been  one  of  the  most  aggre.ssive  companies 
on  advertising  rates.  Our  (^P.Ms  [cost  per  thousand 
readers  1  remain  relatively  low  and  our  penetration 
is  high.” 

1998,  he  said  my.steriously,  will  be  “an  instruc¬ 
tive  year.” 

E.W.  SCRIPPS 

With  the  $  1 .6  billion  sale  of  its  cable  subsidiary 
a  year  ago,  E.W.  Scripps  (4).  is  once  again  drawing 
the  majority  of  its  revenues  from  newspapers.  In 
199"^,  the  company  swapped  two  Galifornia  dailies 
for  Knight-Ridder’s  B»)ulder,  (4)lo.,  Gamerci  and 
purcha.sed  six  mid-sized  newspapers  plus  aT'V  and 
radio  station  from  Harte-Flanks  for  $7”’5  million. 
Scripps  picked  up  the  (Colorado  paper  to  improve 
its  penetration  in  the  extremely  competitive  Den¬ 
ver  market,  where  its  Rocky  Mountain  News  is 
battling  William  Dean  Singleton’s 
Denver  Post  for  readers  and  adver¬ 
tisers. 

“This  was  a  good  year  for  the 
Scripps  newspapers,”  said  vice- 
president  Alan  .VI.  Horton.  Of  the 
Denver  war  with  Singleton,  Hor¬ 
ton  said,  “lies  doing  well  and 
were  doing  well.  Because  the 

"If  you  are  interested  in  what  we 
will  make  for  the  next  quarter,  you 
probably  should  not  own  our  stock.” 

—  Donald  Graham,  chairman, 

Washington  Post  Co. 
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"This  was  a  good  year  for  the  Scripps 
newspapers." 

—  Alan  M.  Horton,  vice  president 

market  has  been  doing  well, 
the  margins  have  been  doing 
well.” 

For  1 997,  ad  revenue  has  been 
up  8.2%  and  circulation  revenue 
has  gone  down  1.3%.  Overall 
newspaper  revenues  recorded  a 
7.8%  gain.  Operating  cash  flow 
from  the  newspapers  stands  at 
$143  million,  up  23%  from  1996 
levels.  And  the  cash  flow  margin  is  29%. 

For  1998,  the  company  expects  somewhat 
lower  results,  including  a  dilution  in  income  of 
between  $18  and  $22  million  as  it  pays  off  debt 
from  199”’  acquisitions.  In  addition,  it  will  invest 
$23  million  in  a  new  printing  plant  for  its  Ventura, 
(ialif.,  paper.  Scripps  also  plans  to  buy  back 
6()(),()0()  shares  of  its  stock  in  an  effort  to  support 
earnings  per  share.  For  1998,  the  compam  pro¬ 
jects  that  earnings  could  decline  as  much  as  28c  a 
share. 

TRIBUNE 

With  its  $1.1  billion  purchase  of  the  Renais¬ 
sance  television  stations, Tribune  Co.'s  four  news¬ 
papers  now  contribute  53%  of  corporate  rev¬ 
enues,  down  from  65%  five  years  ago. 

Nonetheless,  CEO  John  W.  Madigan  boasts  that 
at  $266  per  subscriber,  his  papers  have  “the  best 
cash  flow  per  subscriber"  in  the  nation. 

.Madigan  says  that  the  big  purchase  didn't  take  a 
major  bite  out  of  earnings.  “We  expect  to  set  sev¬ 
eral  new  records  this  year  in  revenues,  earnings 
and  cash  flow,"  he  told  analysts  back  in  December. 
"And  were  optimistic  that  this  momentum  will 
continue  into  1998." 

For  199“',  the  company’s  publishing  division 
raised  operating  profit  by  30%,  while  revenues 
grew  8%.  The  company’s  four  newspapers 
reported  operating  cash  flow  increased  18%, 
exceeding  $400  million  for  the  first  time.  The  flag¬ 
ship  Cbiccifio  Tribune  expects  199“’  ad  revenues 
to  reach  $600  million,  up  8%  from  1996,  even  as 
circulation  declined  4%. 

For  1998,  the  company  fore¬ 
casts  a  5%  revenue  jump,  fueled 
by  strong  classified  advertising, 
which  generates  35%  of  news¬ 
paper  revenues.  It  does  not  fore¬ 
see  any  classified  erosion  from 
competition  on  the  Internet,  even 
though  it  claims  its  online  audi¬ 
ence  has  tripled  during  the  past 
year.  Tribune  (at.  executives 

At  $266  per  subscriber.  Tribune  Co. 
papers  have  "the  best  cash  flow  per 
subscriber”  in  the  nation. 

—  John  W.  Madigan,  CEO,  Tribune  Co. 


"This  was  an  exceptional  year  for 
Belo,"  said  chairman  and  CEO  Robert 
W.  Decherd. 

project  operating  cash  flow  will 
grow  6%  to  8%  and  cash  flow  mar¬ 
gins  (cash  flow  as  a  percentage  of 
revenues)  will  top  30%. 

Tribune  Co.’s  online  revenues 
totaled  $  1 2  million  in  1 997  —  rep¬ 
resenting  1%  of  publishing  intake 
—  and  are  expected  to  double  in 
1998.  But  development  costs,  far 
outpacing  revenue,  were  running 
at  $30  million  for  1997  and  a  projected  $40  million 
in  1 998.  The  company  suggests  new  media  opera¬ 
tions  will  creep  slowly  toward  profitability  over 
the  next  five  years. 

A.H.  BELO 

Fueled  by  its  $1.5  billion  purchase  of  the  Provi¬ 
dence  Journal  and  takeover  of  the  Riverside, 
(]alif.,  Press-Enterprise,  Belo’s  newspaper  empire- 
increased  revenues  by  7.5%  and  cash  flow  by 
42.3%  in  1997. 

"This  was  an  exceptional  year  for  Belo,”  said 
chairman  and  CEO  Robert  W.  Decherd.  Though  the 
company  has  been  agressively  expanding  its  tele¬ 
vision  domain  —  coralling  1“’  network  stations  as 
it  lifted  daily  newspapers  to  seven  —  Decberd 
assured  investors  Belo  “is  very  committed  to  the 
newspaper  publishing  business.” 

Importantly,  the  flagship  Dallas  Morning 
News  ended  a  two-year  circulation  slide  that 
began  when  the  paper  doubled  its  newsstand 
price  to  5()<t.  For  the  year,  the  Morning  News 
reported  circulation  up  0.8%  daily  and  0.4%  on 
Sundays.  Single-copy  sales  remained  flat,  while 
home  delivery  accounted  for  the  increase.  The 
paper  also  started  an  Arlington  edition  in  an 
attempt  to  gain  readers  in  the  sharply  competitive 
Texas  market.  The  Providence  Journal,  mean¬ 
while,  lost  circulation  —  dropping  0.9%  daily 
and  2%  on  Sundays  —  during  its  first  year  under 
Belo  ownership.  The  Press-Enterprise,  however, 
raised  circulation  1 .6%  weekdays  and  2.2%  on  Sun¬ 
days. 

Decherd  projects  that  Belo  will  enjoy  continued 
growth  in  1998,  with  newspaper  revenues  jump¬ 
ing  7%. 

But  he  cautions  some  gains  will  stem  from  ad 
rate  hikes  rather  than  volume  increases,  (^ash  flow 
from  newspaper  operations  is  expected  to  grow 
modestly  as  well. 

For  the  company  as  a  whole,  gains  may  be 
muted  by  costs  of  converting  to  high-definition  TV, 
or  digital  transmission,  at  major  stations.  Federal 
rules  call  for  Belo  to  convert  operations  to  digital 
programming  by  the  end  of  1999. 

Next  year,  the  company  expects  to  spend  $30 
million  on  capital  improvements  to  start  the  con¬ 
version. 

(.See  Profit  on  page  52) 
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The  dawn  of  a  hew  era. 


Congratulations  and  the  best  of  luck 
to  our  former  colleagues  at  the 
Portsmouth  Herald,  New  Hampshire. 
They  won  25  prizes  in  the  annual 
New  England  Press  Association 
awards  just  before  leaving  Thomson 
Newspapers  to  become  part  of 
Ottaway  Newspapers. 

It  was  an  outstanding  achievement 
and  another  tribute  to  Thomson’s 
mission  to  raise  standards  in  all  its 
activities  and.  in  the  process,  better 
serve  our  4.4  million  daily  readers 


and  our  many  thousands  of  advertisers 
across  the  continent. 

We  welcome  our  new  colleagues 
at  the  Daily  News-Sun  in  Sun  City, 
Arizona,  acquired  in  exchange  for 
the  Herald.  They  Join  other  members 
of  the  Thomson  family  in  the  state- 
the  Tribune  in  suburban  Phoenix  and 
the  Daily  Sun  in  Yuma. 

They  are  joining  a  company 
whose  core  values  reflect  a 
commitment  to  quality,  cu.stomer 
service  and  people  first.  That’s  why 


we  are  looking  at  record  growth  at 
the  end  of  our  first  year  of  publishing 
in  the  Valley  of  the  Sun. 


EXCELLENCE  THROUGH  GREAT  PEOPLE. 
INNOVATION,  COMMON  SENSE. 


BY  KELVIN  CHILDS 


Action  For  Freedom 
In  The  Courts 


IN  1997,  THE  U.S.  Supreme  Court  made  a 
strong  ruling  giving  the  Internet  the  highest 
level  of  First  Amendment  protection.  And  it 
gave  publishers  a  victory  when  it  struck 
down  a  1968  anti-trust  decision  on  price 
fixing.  But  it  also  declined  to  take  up  a  dis¬ 
pute  between  a  reporter  and  her  newspaper  over 
her  assignment  to  the  copy  desk. 

The  court  ruled  7-2  that  the  Communications 
Decency  Act,  which  imposed  criminal  penalties 
for  the  distribution  to  minors  of  “indecent”  mater¬ 
ial  over  the  Internet,  was  unconstitutional.  The  act 
was  part  of  the  Telecommu¬ 
nications  Act  of  1996,  a 
sweeping  federal  law  that 
lifted  most  restrictions  on 
phone  companies,  long-dis¬ 
tance  providers  and  other 
communications  firms. 

In  his  opinion.  Justice  John 
Paul  Stevens  wrote,“As  a  mat¬ 
ter  of  constitutional  tradi¬ 
tion,  in  the  absence  of  evidence  to  the  contrary', 
we  presume  that  governmental  regulation  of  the 
content  of  speech  is  more  likely  to  interfere  with 
the  free  exchange  of  ideas  than  to  encourage  it. 
The  interest  in  encouraging  freedom  of  expression 
in  a  democratic  society'  outweighs  any  theoretical 
but  unproven  benefit  of  censorship.” 

In  the  anti-trust  matter  of  State  Oil  vs.  Khan,  the 
court  struck  down  the  precedent  established  in 
Albrecht  vs.  the  Herald  Co. ,  a  case  involving  the  St. 
Louis  Globe-Democrat.  The  paper  had  taken  sev¬ 
eral  steps  to  keep  one  of  its  independent  distribu¬ 
tors  from  raising  the  retail  price  of  the  papers  he 
sold  above  the  maximum  the  paper  set  —  a  limit 
other  dealers  honored. 

"As  weTe  seeing  more  and 
more  attempts  to  close  off 
access  to  information  simply 
because  it  contains  a  person  s 
name  and  address  and  things 
like  that,  it's  really  important 
to  have  a  clear  statement 
from  the  judiciary  on  what 
kind  of  information  is  highly 
intimate  information  and  what 
kind  is  not. " 

—  Jane  Kirtley, 
executive  director. 
Reporters  Committee  for 
Freedom  of  the  Press 


The  court  found  then  that  such  vertical  price 
fixing  constituted  a  per  se,  or  automatic,  violation 
of  the  Sherman  Antitrust  Act,  and  is  always  illegal 
because  it  hinders  competition.  But  in  State  Oil, 
the  court  ruled  that  vertical  price  fixing  is  not 
automatically  illegal  but  must  be  considered  under 
the  “rule  of  reason”  —  that  is,  it  must  be  evaluated 
on  a  case-by-case  basis  for  its  anticompetitive 
effects. 

With  the  ruling,  papers  can  establish  discounts 
with  more  assurance  that  they  will  be  passed  on  to 
customers,  and  with  less  fear  of  being  accused  of 
breaking  the  law. 

Among  the 
cases  the  high 
court  declined  to 
hear  was  the 
appeal  of  Sandy 
Nelson,  an  educa¬ 
tion  reporter  for 
the  Tacoma, 

Wash.,  News  Tri¬ 
bune  who  sued 
the  paper  because 
managers 
assigned  her  to 
the  copy  desk  in 
1990  against  her 
wishes.  The  paper,  citing  its  ethics  policy,  reas¬ 
signed  Nelson  on  the  ground  that  her  public 
activism  for  local  feminist,  gay  and  lesbian  causes 
could  compromise  the  paper’s  objectivity. 

Nelson  sued  under  a  provision  of  a  state  elec¬ 
tions  law  that  protects  workers  from  being  pun¬ 
ished  by  their  employers  for  engaging  in  political 
activity. 

However,  the  trial  court  and  Washington  state 
Supreme  Court  ruled  that,  because  of  First  Amend¬ 
ment  concerns,  the  law  cannot  be  made  to  apply 
to  newspapers. 

FEDERAL  CASES 

(^n  the  federal  level,  judges  in  South  Carolina 
and  Oklahoma  struck  down  the  Drivers  Privacy 
Protection  Act. 

A  three-judge  appeals  court  panel  in  Virginia 
found  that  a  publisher  does  not  enjoy  First  Amend¬ 
ment  protection  from  civil  suits  for  a  book  that 
describes  methods  of  murder.  And  a  judge  in  New 
York  ruled  that  publishers  can  redistribute  free¬ 
lance  material  in  other  media  without  paying  addi¬ 
tional  fees. 

The  Drivers  Privacy  Protection  Act  imposed 


Key  decisions 
expand  Internet 
free  speech, 
pricing  flexibility 


“We  presume  that 
governmental  regulation 
of  the  content  of 
speech  is  more  likely 
to  inteifere  with  the 
free  exchange  of 
ideas  than  to 
encourage  it" 

—  John  Paul  Stevens,  associate  justice, 
U.S.  Supreme  Court 
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fines  and  criminal  penalties  for  the 
release  of  private  information  from 
state  motor  vehicle  records.  Such  data 
include  a  person’s  name,  address,  tele¬ 
phone  number.  Social  Security  number, 
and  driver’s  license  number. 

(Congress  passed  the  law,  which  took 
effect  in  September,  after  the  murder  of 
actress  Rebecca  Schaeffer,  who  was 
stalked  by  a  man  who  hired  someone  to 
get  her  address  through  California’s 
motor  vehicle  agency. 

The  judges’  rulings  did  not  address 
the  First  Amendment  implications  of 
the  law,  which,  contrary  to  many  state 
open  records  laws,  curtails  access  to 
public  records. 

both  judges  found  the  law  an  uncon¬ 
stitutional  violation  of  states’  rights 
under  the  lOth  Amendment.  And  their 
rulings  hold  sway  only  in  affected 
states,  although  they  may  offer  guid¬ 
ance  to  those  pursuing  challenges  to 
the  law  elsewhere. 

Jane  Kirtley,  executive  director  of  the 
Reporters  C^ommittee  for  Freedom  of 
the  Press,  still  found  much  to  like  in  the 
South  (Carolina  ruling,  because  II. S.  Dis¬ 
trict  Judge  Dennis  Shedd  chose  to  deal 
at  length  with  the  limits  of  privacy. 

“As  we’re  seeing  more  and  more 
attempts  to  close  off  access  to  informa¬ 
tion  simply  because  it  contains  a  per¬ 
son’s  name  and  address  and  things  like 
that,  it’s  really  important  to  have  a  clear 
statement  from  the  judiciary  on  what 
kind  of  information  is  highly  intimate 
information  and  what  kind  is  not,”  Kirt¬ 
ley  said. 

Clategories  need  to  be  developed  so 
information  can  get  the  appropriate 
level  of  protection,  Kirtley  said.  Some 
data,  such  as  medical  records  and  tax 
files,  deserve  more  protection  than  oth¬ 
ers.  “Just  because  it  identifies  you  does¬ 
n’t  necessarily  mean  it’s  an  invasion  of 
your  privacy,”  she  said. 

In  Virginia,  a  three-judge  panel  of  the 
IJ.S.  4th  Clircuit  Clourt  of  Appeals  ruled 
that  a  publisher  can  be  civilly  liable  for 
the  actions  of  a  killer  who  follows  the 
advice  in  books.  Hit  Man:  A  Technical 
Manual  for  Independent  Contractors 
was  published  by  Paladin  Press  of  Col¬ 
orado  and  sold  by  mail  order  to  a  man 
who  killed  three  people  in  1993  in  a 
murder-for-hire  plot.  The  victims’  rela¬ 
tives  sued  Paladin  for  civil  damages, 
claiming  the  publisher  “aided  and  abet¬ 
ted”  murder. 

The  trial  court  rejected  the  relatives’ 
claim  on  First  Amendment  grounds,  but 
the  appeals  panel  found  the  book  had 


no  value  worthy  of  such  protection. 
“The  Supreme  Court  has  never  pro¬ 
tected  as  abstract  advocacy  speech  so 
explicit  in  its  palpable  entreaties  to  vio¬ 
lent  crime,”  the  panel  ruled. 

Kirtley  found  the  ruling  troublesome, 
in  part  because  it  cjpens  the  dcM)r  for 
frivolous  lawsuits  from  people  who  di!i- 
like  the  result  when  someone  copies 
what  they  read  or  saw. 

“Much  of  the  stuff  that’s  in  the  Hit 
Man  book,  where  there’s  sort  of  this 
step-by-step  guide  on  how  to  do  things, 
really  doesn’t  look  that  different  than  a 
detailed  news  report  on  how  someone 
went  about  committing  suicide,  or  how 
criminals  went  about  perpetrating  a 
crime,”  she  said. 

Paladin  reportedly  plans  to  ask  the 
full  4th  Circuit  Appeals  Court  to  hear 
the  case,  and  will  take  it  to  the  Supreme- 
Court  if  the  request  is  denied. 

In  California,  a  federal  appeals  court 
considered  the  state  Department  of 
Corrections’  challenge  to  a  decision 
allowing  reporters  full  access  to 
observe  executions. 

The  dispute  stems  from  the  Feb.  23, 
1996  execution  of  William  Bonin,  the 
first  convicted  murderer  the  state  exe¬ 
cuted  by  lethal  injection. 

Witnesses  were  allowed  to  see  Bonin 
only  after  officials  had  lashed  him  to  a 
gurney  and  inserted  intravenous  nee¬ 
dles.  News  organizations  —  including 
the  Associated  Press,  Society  of  Profes¬ 
sional  Journalists  and  California  First 
Amendment  Coalition  —  sued  in  April 
1996. 

II. S.  District  Judge  Vaughn  Walker 
issued  a  preliminary  injunction  in  May 
1996  barring  the  state  from  limiting 
access  but  expanded  his  ruling  last  Feb¬ 
ruary,  when  he  specified  that  witnes,ses 
be  allowed  to  watch  the  process  begin¬ 
ning  before  the  inmate  is  placed  in  the 
gurney. 

FREELANCE  MORE  FREE 

Freelancers  lost  a  copyright  infringe¬ 
ment  suit  against  the  New  York  Times, 
Newsday,  Sports  Illustrated,  Time, 
Lexis/Nexis  and  UMI  Co.  II. S.  District 
Judge  Sonia  Sotomayor  of  the  Southern 
District  of  New  York  ruled  that  the  com¬ 
panies’  reuse  of  freelance  stories  with¬ 
out  negotiation  with  the  writers  or 
additional  payment  did  not  violate  the 
federal  Copyright  Act.  The  court 
rejected  the  freelancers’  argument  that 
versions  of  stories  that  appear  in  elec¬ 
tronic  databases  or  on  CD-ROMs  art- 
new  works. 


The  Atlanta  Journal  and  Constitu¬ 
tion,  New  York  Pf>st,  and  radio  station 
WABC-AM  have  refused  to  settle  law¬ 
suits  by  Richard  Jewell  over  their  cover¬ 
age  of  the  FBI’s  investigation  of  the  Cen¬ 
tennial  Olympic  Park  bombing. 

Jewell,  a  temporary  security  guard 
during  the  1996  Olympic  Carnes  in 
Atlanta,  warned  police  about  a  suspi¬ 
cious  backpack  he  found  in  the  park.  It 
contained  a  bomb  that  detonated, 
killing  one  person  and  injuring  more 
than  KM)  others.  Law  enforcement  offi¬ 
cials  leaked  information  to  the  news 
media  that  Jewell  fit  the  profile  of  a 
person  who  seeks  attention  as  a  hero 
by  causing  a  calamity  and  rescuing  vic¬ 
tims.  The  FBI  investigated  Jewell  for 
three  months,  and  seized  property  from 
his  home,  before  clearing  him  as  a  sus¬ 
pect. 

Jewell  has  reached  a  monetary  settle¬ 
ment  with  NBC  of  more  than  $5(K),(KM), 
according  to  the  Wall  Street  Journal. 
He  also  reached  an  undisclosed  cash 
settlement  with  CNN  and  got  a  printed 
clarification  from  Time  magazine  for  a 
promise  not  to  sue. 


Arthur  F.  Bums 
Fellowship  Program 

Spend  two  months  in  Germany  as  a 
correspondent  working  at  a  German 
news  organization. . . 

■  Travel  expenses  and  a 
stipend  are  provided. 

■  Open  to  print  and  broadcast 
journalists  aged  21  to  35. 

■  Fellowship  runs  from 
August  to  September  1998. 


Application  Deadline: 

March  1, 1998 


IntemaHonal  Center  for  Journalists 
1616  H  St.,  N.W.  •  Third  Floor 
Washington,  D.C.  20006 
(202)  737-3700  •  fax:  (202)  737-0530 
e-mail:  bums@icfj.oig 
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UZ  MANIGAN 


BRENT  KATZMAm 


AL  SHIRAISHI, 

director  of  finance 
at  Thomson 
Newspapers’ 
British  Columbia/ 
Alberta  Strategic- 
Marketing  Group, 
has  been  named 
Oracle  project 
manager  in  the 

information  technology  department  at 
Thomson  Newspapers,  Stamford,  C'atnn. 


JAMES  P.  ROWLEY 


LIZ  MANIGAN, 

promotion  direc¬ 
tor/newspaper 
relations  for 
Parade  Publica¬ 
tions,  has  been 
promoted  to  vice 
president. 

ISADORE 
ROSENFELD, 

M.D.,  An  attending  physician  at  the 
New  York  Hospital  and  Memorial 
Sloan-Kettering  (dancer  f  Center,  has 
joined  Parade  magazine  as  a  contribut¬ 
ing  editor  and  will  write  several  arti¬ 
cles  a  year  on  various  aspects  of 
medicine  and  health. 

LEO  FIERI,  vice  president  of  market¬ 
ing  at  the  Montfioinery  (Ala.) 
Advertiser,hds  been  appointed  pub¬ 
lisher  at  the  Gwinnett  Daily  Post, 
laiwrenceville,  Ga. 

MARSHA  PERCEFVLL,  chief  finan¬ 
cial  officer  and  treasurer  of  (]hivas 
Products  Ltd.,  a  Sterling  Heights,  .Mich., 
auto  supply  company,  has  been  named 
chief  financial  officer  of  HomeTown 
(Communications  Network  Inc., 

Livonia,  Mich. 

RON  GOLDBERG,  vice  president  and 
director  of  sales  for  (CLIA'  News,  a 
Tribune  (Co.  media  outlet,  has  been 
appointed  director  of  Tribune  (Chicago 
media  sales. 

His  new  position  is  an  extension  of 
the  (Chicago  Tribune  Network,  the  news¬ 
paper-based  multimedia  sales  effort. 

BRENT  KATZMANN,  senior  part¬ 
ner  and  management  director  at  J. 
Walter  riiompson  (Co.,  (Chicago,  was 
named  director  of  marketing 
communications  at  the  CMca}>o 
Tribune. 

JAMES  P.  ROWLEY,  50,  director  of 
market  development  at  the  Wilming¬ 
ton,  Del.,  A'et/'s  Journal,  has  been 
appointed  vice  president  of  market 
development  at  Tucson  Newspapers, 
Tucson,  Ariz. 

JOEL  ZAREMBY,  director  of  strategic- 
sales  and  marketing  for  (College  Tele¬ 
vision  Network,  New  York,  has  been 
named  national  advertising  sales 
manager  lor  USA  Today's  Baseball 
Weekly. 


ABE  FAST,  manager  of  corporate 
accounting  at  (Canadian  Regional  Air¬ 
lines,  has  been  named  director  of  finan¬ 
ce  at  the  Lethbridfie  (Alberta)  Herald. 

LINDA  HENN,  formerly  at  the  Orange 
County  Register  in  Santa  Ana,  (Calif., 
has  been  appointed  marketing  service 
manager  for  Thom.son  Newspapers’ 
(Central  Ohio  Strategic  Marketing  Group. 

DOUG  BODKINS,  senior  district  sales 
manager  at  the  Times-West  Virginian 
in  Fairmont,  has  been  promoted  to  cir¬ 
culation  director. 

EDDIE  BRAGG  was  appointed 
marketing  and  sales  director. 

DOUG  RANKIN,  advertising  manager 
at  the  Fond  du  Lac,Wis., /(e/jorfer,  has 
been  named  general  manager  at  the 
Appleton, Wis.,  Bargain  Bulletin. 

He  succeeds  FRANK  BRESLER, 
who  retired. 

DAN  ARNOLD,  ad  sales  training 
manager  for  (Copley  (Chicago 
Newspapers,  was  appointed  advertis¬ 
ing  director  at  the  Reporter. 

MICHAEL  ANTHONY  ROMERO,  cir¬ 
culation  director  at  the  Mesa  (Ariz.) 
Tribune,  has  been  appointed  vice  pres¬ 
ident  of  circulation  for  Thomson 
Newspapers’  suburban  Phoenix  news¬ 
paper. 

ALAN  GREENE,  interim  executive 
editor,  was  promoted  to  executive  edi¬ 
tor. 

TOM  McNAMEE,  chief  Sunday  writer 
and  assistant  city  editor  at  the  Chicago 
Sun-Times,  has  been  named  executive 
editor  at  North  Shore  Magazine, 
Winnetka,  Ill. 

GARY  THATCHER,  managing  editor 
at  the  Florence,  Fla.,  Times  Daily,  a 
New  York  Times  (Co.  regional  newspa¬ 
per,  has  been  appointed  foreign  editor 
at  the  Chicago  Tribune. 


FRANK  SAYLES  JR.,  editor  at  the 
Florence  (S.(C.)  Morning  News,  has 
been  appointed  publisher  and  editor  at 
the  Dalton,  Ga.,  Daily  Citizen-News. 

Earlier,  he  was  editor  at  the  Valdosta 
(Ga.)  Daily  Times. 


BOB  SCOTT,  circulation  director  at 
the  Utica,  N.Y.,  Observer-Dispatch,  has 
been  named  circulation  director  at  the 
Mansfield,  Ohio,  News  Journal. 

TODD  COLLING,  single  copy  sales 
manager  at  the  Janesville  (Wis.) 
Gazette,  has  been  appointed  circula¬ 
tion  manager  at  the  Fond  du  Lac, Wis., 
Reporter. 

HOWARD  /.  FINBERG,  information 
technology  director  at  the  Arizona 
Republic,  Phoenix,  has  been  appointed 
to  the  new  position  of  (Central 
Newspapers  Inc.  director  of  technolo¬ 
gy  and  information  strategies. 

DAVID  ALLEN,  information  tech¬ 
nology  director  at  Indianapolis 
Newspapers  Inc.,  takes  over  for 
Finberg  in  Phoenix. 

ROBERT  N.  BRISCO,  senior  vice 
president  of  classified  advertising  sales 
and  marketing,  new  business  develop¬ 
ment  and  production  operations  at  the 
Los  Angeles  Times,  has  been  named 
senior  vice  president  of  advertising 
and  marketing,  and  new  business 
development. 

JACK  YOSET,  acting  managing  editor 
and  opinion  editor  at  the  Meadville 
(Ba.)  Tribune,  has  been  promoted  to 
editor. 


MARSHA  PERCEFVLL 


GERALD  L.  GUY,  editor  at  the 
Valdosta  (Ga.)  Daily  Ti’wcs,  has  been 
named  editor  at  the  Manitowoc,  Wis., 
Herald  Times  Reporter. 
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BY  NANCY  MARINI 


The  BKiGEST  STORIES  of  last  year 
ranged  from  car  crashes  to  cloning, 
multiple  births  to  multiple  deaths,  and 
with  a  touch  of  political  uncertainty. 

The  Associated  Press  conducted  its 
annual  survey,  this  year  via  its  Web  site, 
of  700  editors  to  find  the  top  10  stories  of  the  year, 
led  by  the  car  crash  that  killed  Princess  Diana,  her 
companion  Dodi  al-Fayed  and  their  driver,  Henri 
Paul.  In  the  ensuing  months,  media  coverage  was 
incessant.  At  first,  details  trickled  out  about  the 
driver’s  drunkenness,  then  came  the  controversy 

_  _  over  the  “stalkarazzi”  and 

Top  Stories  finally  Diana’s  funeral. 

Of  The  Year  f-oming  in  second  was 

— '  the  guilty  verdict  of  Timo- 

f  Princess  Diana  ‘hy  McVeigh,  convicted  in 

I  McVeigh  convicted  “most  deadly  act  of 

Teresa  dies  terrorism  on  IJ.S.  soil,”  the 

jnges  Oct  27  i  hnmbing  of  the  federal 

j  building  in  Oklahoma 

ets  born  1  where  169  people 

3  industry’s  $368  billion  i  more  than  500 

ssional  deal  : 

ixploresMars  i  ™rd,  just  days  after 

'atic  fund-raising  scandal  I  princess  Di  s  death,  was 

’s  Gate  cult  suicide  ^  heart  attack  of 

_ _ _ _ i  87-year-old  Mother  Teresa, 

the  Roman  Catholic  nun  who  dedicated  her  life  to 
helping  India’s  “poorest  of  the  poor”  and  helped 
create  500  missions  in  100  countries. 

The  fourth  biggest  story  was  the  bull  market  on 
Wall  Street.  Despite  a  plunge  of  554.26  points  on 
Oct.  27,  the  Dow  Jones  average  ended  the  year 
20%  higher  for  the  third  straight  year. 

Editors  rated  the  first  cloning  of  an  adult  mam¬ 
mal,  Dolly,  a  sheep,  as  the  fifth  biggest  story.  His¬ 
toric  by  itself,  the  cloning  stirred  debate  on 
whether  cloning  should  be  allowed  to  continue. 

Sixth  was  the  birth  of  the  world’s  only  sur\  iving 
septuplets.  Despite  extensive  media  coverage, 
Kenny  and  Bobbi  Mc(>aughey  want  to  rai.se  their 
children  beyond  the  glare  of  the  media. 

The  year’s  seventh  biggest  story  was  the  deal 
between  the  tobacco  industry  and  (Congress  under 
which  tobacco  companies  would  pay  $368  billion 
if  states  agree  to  drop  lawsuits. 

The  eighth  biggest  story  was  the  mechanical 
explorer  that  landed  on  Mars  on  July  4  and  tran.v 
mitted  data  to  its  mother  ship.  Pathfinder.  .Millions 
of  people  were  able  to  view  .Martian  landscapes  — 
showing  signs  of  ancient  fl(M)ding  and  rocks  named 
Sc(M)by  D(H)  and  Souffle  —  via  NASA’s  Web  site. 


Top  "97  Story: 
Diana 


Top  Stories 
Of  The  Year 

Death  of  Princess  Diana 
Timothy  McVeigh  convicted 
Mother  Teresa  dies 
Dow  plunges  Oct.  27 
Sheep  cloned 
Septuplets  born 
Tobacco  industry’s  $368  billion 
Congressional  deal 
Probe  explores  Mars 
Democratic  fund-raising  scandal 
Heaven’s  Gate  cult  suicide 


The  Democratic  fund-raising  scandal  rated 
ninth.  The  party  received  illegal  donations  from 
Asian  busine.sses,  allowed  sleepovers  in  the  Lin¬ 
coln  Bedroom  and  the  vice  president  solicited 
donations  on  White  House  phones. 

.Number  10  was  the  apparent  suicide  deaths  of 
39  members  of  the  Heaven’s  Gate  cult.  According 
to  church  belief,  they  shed  their  earthly  “contain¬ 
ers”  to  board  a  spaceship  trailing  the  Hale-Bopp 
comet.  In  a  mansion  outside  of  San  Diego,  they 
drank  a  mix  of  vodka  and  sedatives,  then  dressed 
in  black  with  a  new  pair  of  Nike  sneakers,  then 
went  to  their  beds  to  die. 

Locally,  newspapers  had  their  own  big  stories. 
While  the  Arizona  Republic  covered  Princess  Di’s 
death,  it  certainly  wasn’t  the  newspaper’s  biggest 
story  of  1997.  That  honor  goes  to  former  governor 
Fife  Symington,  who  resigned  after  being  con¬ 
victed  of  fraud  and  is  awaiting  sentencing. 

“Our  biggest  story  was  a  drowning  in  a  canal,” 
.said  Scott  Hunt,  news  editor  for  the  Daily  Sun 
News,  Sunnyside,  Wash.  “Two  divers  went  to 
recover  salvage  and  they  got  stuck.  Two  rescuers 
went  in  to  get  them  and  they  got  trapped  and  all 
four  died.” 

Nor  was  there  unanimity  among  editors. 

Terri  Hallenbech,  night  editor  of  the  Daily  Star 
in  Oneonta,  N.Y.,  believes  the  septuplets  weren’t 
among  the  biggest  stories  of  the  year  but  were 
“one  of  those  things  that  happen.  It  doesn’t  have 
much  significance  in  the  world.” 

Karen  (iambler,  news  editor  of  the  V'icksburg 
Post  in  .Mississippi,  disagreed,  saying,  “.’Vlilestones 
need  to  be  on  the  list.  We  are  in  the  business  of 
chronicling  the  news  as  it  happens  ” 
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BY  KEN  LIEBESKIND 


Ad  Outlook 
Bright 


The  leading  newspaper  advertising 
rep  firms  project  6%  to  7%  growth  in 
newspaper  ad  spending  for  1998. 

Sawyer  Ferguson  Walker  projects 
$49  billion  in  newspaper  spending 
this  year,  with  retail  contributing  $20.5  billion, 
classified  $17.8  billion  and  national  $5.5  billion. 

Growth  was  expected  to  stem  from  strong  eco¬ 
nomic  activity  —  Gross  Domestic  Product  pro 
jected  to  rise  2.7%  —  SEW  said.  Along  with  high 
employment,  low  inflation  and  stable  interest 
rates,  the  picture  adds  up  to  a  healthy  economy 
and  robust  ad  spending. 

Cresmer,  Woodward, 
O’Mara  &  Ormsbee 
(CWO&O)  cited  the  same 
rosy  economy,  but  warned 
of  “red  flags”:  consumer 
debt,  extreme  weather  and 
transportation  cuts,  all  possi¬ 
bly  impacting  businesses,  which  could  cut  ad 
spending  as  a  result. 

Papert  Cos.  also  attributed  advertising  growth 
to  the  efforts  of  major  newspaper  organizations 
to  build  circulation. 

Here  is  a  look  at  projections  for  the  major  ad 
categories  and  individual  advertisers  in  1998; 


Strong  economy 
expected  to 
continue  to  buoy 
ad  spending 


AUTOMOTIVE 

Papert:  Auto  manufacturers  will  increase  ad  bud¬ 
gets  due  to  turmoil  in  the  market  caused  by  over¬ 
production  and  the  threat  from  foreign  manufac¬ 
turers.  Sales  of  pickups,  sport  utility  vehicles  and 
vans  outperform  cars. 

BMW  should  up  ad  spending  10%  after  record 
1997  sales.  Daewoo  Motor  America  will  intro¬ 
duce  three  passenger  cars  targeted  to  students 
and  first-time  buyers  (Southeast  advertising 
through  Tausche  Martin  Lonsdorf,  Atlanta).  Kia 
Motors,  the  first  foreign  auto  maker  to  enter  the 
U.S.  market  since  the  mid-’80s,  opened  33  dealer¬ 
ships  in  the  New  York  region  in  the  last  year  and 
will  expand  to  New  England  and  the  Midwest  in 
1998. 

Ford  started  Ford  Motor  Media  at  J.  Walter 
Thompson  to  oversee  national  print  buys. 
General  Motors  should  increase  newspaper 
spending  for  California,  Washington,  Oregon  and 
Idaho. 

CWO&O;  A  slight  downturn  in  auto  ad  sales  this 
year,  along  with  a  slim  increase  in  spending  by 
European  manufacturers,  thanks  to  the  return  of 


Volkswagen’s  Beetle  and  the  introduction  of  a 
lower  priced  Mercedes  Benz.  A  trend  is  to  place 
auto  ads  in  classified  sections. 

Mitsubishi,Toyota  and  Nissan  will  raise  spend¬ 
ing  due  to  the  introduction  of  new  or  restyled 
models.  Lexus  will  scale  back  newspaper  spend¬ 
ing  in  favor  of  higher  broadcast  and  magazine 
spending.  Volkswagen  and  Mercedes  will  increase 
ads  to  promote  new  models.  Jaguar,  Volvo  and 
Land  Rover  remain  flat. 

SFW;  Domestic  factory  auto  advertising  will  grow 
3%,  and  dealer  association  spending  will  increase 
2%.  Import  factory'  advertising  will  be  flat,  with 
dealer  association  spending  up  3%. 


FINANCIAL 


Papert:  Newspapers  can  increase  financial  adver¬ 
tising  by  focusing  on  local  banks  and  their 
expanded  product  lines.  They  can  also  sell  ads  to 
stockbrokers,  loan  and  mortgage  brokers  and 
financial  planners.  (Changing  interest  rates  are  a 
boon  to  advertising.  Check  cashing  outlets  are 
another  potential  growth  area. 

Credit  card  ranking:  Visa,  54%  of  total  charges; 
Mastercard  34%;  Discover  9%;  American  Express 
3%.  American  Express  introduced  new  cards  last 
year  to  offset  declines,  and  ad  spending  grew 


1 5.6%.  Bank  of  America  is 
expected  to  increase  spend¬ 
ing. 

CWO&O:  Financial  linage 
declined  last  year  due  to 
increases  in  broadcast,  and 
especially  radio,  spending,  so 
the  prospects  for  ’98  arc  up 
in  the  air. 

Wells  Fargo  Bank  will 
increase  spending  because 
1997  could  not  have  been 
worse.  Bank  of  America  will 
stay  in  newspapers  to  sup¬ 
port  its  retail  division. 
Citibank  should  continue  to 
use  newspapers  to  support 
branch  services. 

Merrill  Lynch  and 
Prudential  will  continue  to 
use  newspapers  on  a  limited 
basis.  Fidelity'  has  increased 
newspaper  activity.  Van¬ 
guard  and  T.  Rowe  Price  are 
projected  to  hold  the  line. 


!  ROP  +5%  to  7% 

Preprinted  inserts  +6% 
Retail  +3%  to  4% 


Automotive 
Domestic 
Factory:  +3% 

Dealer  association:  +2% 
Import 
Factory:  Flat 
Dealer  association:  +3% 
Computers  +5% 

Financial  +3%  to  5% 

Gas,  oil  and  utilities  +3% 
Insurance  and  health  care 
I  Telecommunications  +5% 
Tobacco  +5% 

Travel 

Airlines:  +1%  to  2% 

Cruise  lines:  Flat  to  -2% 

Hotels  and  resorts:  Flat 
Tours  and  travel  services:  Flat 
Auto  rental:  Flat 
Co-op  Flat 

Recruitment  +6%  to  7% 

Source:  Sawyer  Ferguson  Walker 
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MARKETING 


Charting  The  Competition 


Total  media  advertising  win 

increase  8%  in  1998  to  $130  bil¬ 
lion,  according  to  Sawy  er  Ferguson 
Walker.  Newspapers  and  TV  lead 
with  $49  billion  each,  followed  by 
magazines  with  $18.1  billion  and 
radio  with  $14.3  billion. 

Television  ad  spending  should  rise 
7.3%  due  to  increased  cable  channel 
capacity,  and  audience  growth. 

Radio  ad  spending  will  advance 
9.1%  because  consolidation  enables 
companies  to  reach  larger  segments 
of  listeners. 

Magazines  look  to  gain  8.1%  due 
to  categories  such  as  pharmaceuti¬ 


cals,  computers  and  office  equip¬ 
ment,  which  offset  declines  in  tobac¬ 
co  advertising. 

Nonmeasured  Media 

Direct  Mail:  Up  6.2%  but  growth  is 
slowed  by  rising  postal  rates. 

Yellow  I’ages:  Up  6.1%  to  $12.5  bil¬ 
lion. 

Outdoor:  Up  5.4%  to  $2.1  billion 
thanks  to  increased  movie  advertis¬ 
ing. 

Internet:  Retail  companies  are 
slowly  warming  to  the  Internet  and 
are  projected  to  spend  $750  million 
on  the  medium  this  year. 


SFW:The  financial  category  will  grow 
3%  to  5%. 

MEDICAl/INSURANCE 

Papert:The  category  should  grow  5% 
due  to  consolidation  of  HMO  alliances, 
such  as  Kaiser  Permanente  and  Group 
Health,  and  the  introduction  of  new 
senior  services.  More  advertising  may 
go  to  broadcast  as  FDA  restrictions 
loosen  on  pharmaceutical  advertising. 
CWO&O:  Cigna  will  increase  advertis¬ 
ing  as  it  launches  in  new  markets.  All 
other  companies  will  maintain  current 
spending  except  for  Blue  CYoss,  which 
will  drop  following  completion  of  its 
lead  generation  newspaper  test. 

SFW:  Insurance  and  health  care  cate¬ 
gory  will  grow  2%. 

RETAIL 

Papert:  Look  for  4%  to  5%  growth, 
thanks  to  upswings  among  discount, 
department  and  apparel  stores.  But 
individual  chains  —  including 
Montgomery  Ward,  Levitz  Furniture, 
Barney’s,  Blockbuster  Entertainment, 
The  Wiz,  Caldor,  Bradlees  and  Venture 
—  are  struggling.  Ward,  Levitz,  and  The 
Wiz  have  filed  for  Chapter  1 1  bank¬ 
ruptcy  protection.  Retail  sales  increas¬ 
es  for  the  first  three  quarters  of  1997, 
by  chain,  were:  Kmart  3-8%,  Wal-Mart 
1 2%,  Dayton  Hudson  9*%,  Sears  6.7%, 
J.C.  Penney  2.9%,  Federated  4.2%,The 
Limited  5.6%,  Gap  19%, Talbots  4.3%. 
CMO&O:  Most  retailers  polled  plan 
the  same  volume  of  preprinted  inserts 
as  last  year,  with  ROP  varying  depend¬ 
ing  on  levels  of  vendor  and  co-op  sup¬ 
port.  Retailers  are  requesting  more 


TMCs  on  weekends  and  ZIP  code  dis¬ 
tribution. 

Sears  will  run  midweek  and  Sunday 
inserts  and  look  for  efficiencies  in  rate 
and  ZIP  code  distribution.  Ward  will 
decrease  advertising  because  of  store 
closures,  but  still  plans  to  run  midweek 
and  Sunday  inserts  in  some  markets 
and  limited  ROP  Kmart  will  probably 
drop  inserts  every  Sunday  and  is  con¬ 
sidering  TMCs  in  several  markets.  Best 
Buy,  an  electronics  retailer,  will  run 
in,serts  and  ROP  to  promote  products 
like  PCS  wireless  phones. 

Target  will  stay  with 
Sunday  preprints  and  may- 
up  advertising  in  the  New 
York  market  to  pnimote  new 
stores.  Walgreen  Drugs  will 
use  Sunday  and  midweek 
inserts  and  may  buy  ROP. 

SFW:  Growth  of  5.9% 
expected  as  lost  department 
store  ads  are  replaced  by 
new  categories,  including 
computer/electronic  stores 
and  supermarkets. 

TELECOMMUNICATIONS 

Papert:  A  6%  to  7%  increase 
in  spending,  despite  cuts  by- 
AT&T  and  MCI,  as  new  com¬ 
panies  enter  long  distance 
and  kK'al  markets  in  the 
wake  of  the  deregulation 
unlea.shed  by  the 
Telecommunications  Act  of 
1996.  Many  wireless 
providers  offer  cellular  and 
digital  services  and  advertise 
heavily  to  promote  low 


prices.  They  request  retail  instead  of 
national  rates  and  newspapers  have 
designed  co-op  rates  for  them  falling 
somewhere  in  between. 

Roll  call:  Cuts  at  AT&T  and  MCI. 
Sprint  may  spend  $300  million. 
Ameritech,  GTE  and  Bell  South  are  the 
favorites  among  local  carriers  to  make 
the  next  national  buy. 

CWO&O:  Up  5%  due  to  new  long  dis¬ 
tance,  local  and  wireless  companies. 
The  competition  among  local  and  long 
distance  carriers  to  enter  each  others’ 
markets  will  lead  to  immediate  reac¬ 
tionary  advertising  —  the  strength  of 
newspapers.  However,  this  may  not 
happen  in  1998  because  of  legal  road¬ 
blocks  that  have  slowed  the  transition. 
Ultimately,  companies  will  try-  to  bun¬ 
dle  services.  The  biggest  opportunity 
for  newspapers  is  when  long  distance 
giants  like  AT&T  enter  local  markets, 
but  Baby  Bells  are  trying  to  block 
AT&T’s  kx-'a!  play. 

AT&T  should  be  able  to  offer  kK'al 
service  in  45  states  this  year,  up  from 
15  in  1997.  After  cutting  newspaper 
ads  in  favor  of  broadcast  and  maga¬ 
zines,  some  changes  may  be  in  store 
following  a  fourth-quarter  1997  news¬ 
paper  buy.  Sprint  last  ran  in  newspa¬ 
pers  in  1996  to  promote  Friday  Free 
plan.  It  could  repeat  this  year.  MC]1  will 
offer  local  business  service  in  3 1  states 
this  year,  up  from  23.  It  sells  long  dis- 
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MARKETING 


Papert  Just  Keeps  On  Selling 


Like  so  many  others,  S.W.  Papert 
Jr.  joined  the  family  business  after 
he  graduated  from  college.  That  was 
some  50  years  ago,  and  he’s  still 
involved  in  the  Papert  Cos.,  an  ad  rep 
firm  founded  in  1922  hy 
his  father,  also  named  S.W. 

Papert  Jr. 

The  firm’s  founding 
premise:  “50  percent  of 
most  business  is  not  in  the 
I  top  50  markets.” 

“And  we've  done  well,” 
the  son  and  a  newspaper 
ad  veteran  in  his  own  right 
said  in  a  recent  interview.  Today,  the 
company  represents  slightly  over  400 
newspapers,  second  after  Landon 
j  As.sociates,  and  ahead  of  Sawy  er- 
j  Ferguson- Walker  Co. 

llie  firm,  which  started  in  south¬ 


tance  service  in  40  states  and  is  trying 
to  expand  local  service  to  1 5  states, 
where  it  could  venture  into  newspapers. 

CTE  switched  ad  agencies  last  year 
and  cut  newspaper  spending  but  has 
used  one  newspaper  per  DMA.  US  West 
.should  stick  with  newspapers  in  14  Wes¬ 
tern  states  to  advertise  new  long  distance- 
service.  Bell  Atlantic  merged  with 
Nynex  last  year  and  is  a  heavy'  newspa¬ 
per  user  while  marketing  its  wireless 
division.  Lucent  tested  newspapers  last 
year  and  could  expand  this  year. 

SFW:  Telecommunications  ad  spending 
up  5%. 

TRAVEL  &  LEISURE 

Papert:The  30  major  cruise  lines  have 
developed  a  two-year  program  aimed 
at  getting  more  families  aboard.  Royal 
(Caribbean  has  run  regular  Sunday  and 
midweek  insertions  and  also  co-t)p  ads 
with  travel  agents,  with  more  predict¬ 
ed  for  this  year. 

1998  lu)lds  little  promise  for  airline 
advertising  because  the  fare  wars  that 
generated  so  many  ads  in  the  past  arc- 
winding  down.  Midway  Airlines  will 
use  newspapers  in  a  new  campaign  to 
promote  discount  fares  for  business 
travelers.  Southwest  Airlines,  represent¬ 
ed  by  Camelot  Communications, 

Dallas,  will  buy  in  papers  that  provide 
more  readership  information  and  offer 
pick  up  rates  from  25%  to  50%.  Valujet 
will  merge  with  AirTran  and  the 
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west  Texas  with  seven  papers  and  ini¬ 
tially  called  itself  the  Texas  Daily  Press 
League,  began  growing  into  Arkansas, 
Oklahoma,  Missouri,  Louisiana  and 
Mississippi.  By  1970, “We  began  mov¬ 
ing  up  the  West  Coast,  and  in 
the  past  few  years  we’ve  gone 
into  the  upper  Midwest,  the 
Northwest,  and  most  recently 
the  Southeast.”  Currently,  there 
are  10  offices. 

The  key  to  their  success, 
he  said;  “We  have  looked 
upon  it  as  our  role  to  sell 
newspapers  and  their  impor¬ 
tance  to  advertisers.  We  work  to  satis¬ 
fy'  the  advertiser’s  marketing  plan.  We 
started  that  concept  25  years  ago,  and 
it’s  the  hallmark  of  our  program.” 

Much  has  changed  in  50  years.  As 
groups  buy  more  papers,  and  groups 


renamed  AirTran  Airlines  will  advertise 
heavily,  newspapers  included. 
CWO&O:  Consolidation  among  cruise 
lines  will  impact  advertising  as  Royal 
C^aribbean  merges  with  C^elebrity 
Cruises  and  NCX  buys  Majesty.  Dol¬ 
phin/Majesty  increa.sed  spending  to 
promote  one  brand  status  campaign. 
Disney  will  advertise  to  promote  entry 
into  markets.  The  Royal  C;aribbean/ 


Newspapers  are  doing  some  brand 
advertising  of  their  own.  This  is  part  of  a 
campaign  that  broke  last  year. 
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buy  groups,  “there  isn’t  much  of  the 
intimate  day-to-day  contact  with  pub¬ 
lishers  that  used  to  exist,”  he  said.  “A  lit¬ 
tle  of  the  personal  factor  has  been 
taken  out  of  the  business,  and  that’s  tix) 
bad.”  And  increasing  competition  from 
newspaper  networks  has  changed  the 
play  ing  field  for  traditional  rep  firms. 

“All  these  networks  are  vy  ing  for  busi- 
ne.ss  based  on  price  alone.  This  makes  it 
very'  difficult.  They  come  in  and  cut 
prices.  We  used  to  say  that  TV  and  radio 
had  ‘rubber’  rate  cards.  Now  it’s  true  of 
our  business,  tix).” 

Neveretheless,  Papert  says,  newspa¬ 
pers  remain  the  be.st  medium  for 
advertisers,  adding,“and  there’s  one 
thing  that  has  never  changed  for  me.  1 
love  opening  the  newspaper  and  see¬ 
ing  a  full-page  ad.  There’s  nothing 
more  powerful  than  that.” 


(Celebrity'  merger  raises  questions 
about  future  spending.  NCL  increased 
spending  due  to  a  new  agency  and  a 
new  president. 

Airline  advertising  was  sluggish  this 
year.  Delta  will  increase  .spending  to 
promote  Delta  Express,  which  flies 
along  the  East  Cx)ast.  British  Airways 
will  continue  running  in  20  markets  to 
supplement  a  TV  campaign.  TWA,  as  it 
recovers  from  a  major  crash,  is  running 
reassuring  ads  in  stress  markets,  includ¬ 
ing  Hartford,  New  York,  Washington 
and  Los  Angeles.  Phoenix  is  a  target 
market.  Continental  Airlines  has  a  new 
agency,  NW  Ayer  &  Partners. 

Southwest  Airlines  will  stand  pat  with 
newspapers,  its  No.  1  medium. 

Hotel  Roundup:  Sheraton’s  newspa¬ 
per  budget  has  been  trending  down. 
Marriott’s  branding  campaign  in  maga¬ 
zines  could  cut  into  newspapers. 
Radisson’s  national  presence  in  the 
Wall  Street  Journal  and  USA  Today 
could  alter  daily  newspaper  plans.  A 
Renaissance  national  branding  buy 
could  include  national  papers,  and 
.McC.ann  Erickson  is  its  new  agency. 
Doubletree’s  ad  spending  will  be  flat 
or  lower  due  to  completion  of  the  Red 
Lion  Hotel  acquisition  promotion. 
Holiday  Inn,  now  using  Fallon  McElligot 
of  Minneapolis  to  handle  media  buys, 
has  kept  newspaper  spending  flat. 
Hilton  continues  a  bounce  back  cam¬ 
paign  in  the  top  1 5  markets. 
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Sunrise  Valley  Drive 
Reston,  VA" 
20191 

'  Telephone: 
(703)  620-3611 
Fax: 

(703)  620-5814 


^CAUT10N^ 

SALES 

\AHEADy 


Hduertising  Sales  I: 

Resulfs-Orieoted  Sales  lechnjques 

This  seminar  is  for  individuals  at  all  levels  of  expertise  in 
advertising  sales  departments  who  want  to  improve  skills  that 
lead  to  stronger  sales  results.  The  program  focuses  on  helping 
sales  representatives  understand  the  value  of  newspapers  in 
general  -  and  their  own  newspaper  specifically  -  as  an 
advertising  medium,  and  translating  those  strengths  into  more 
effective  sales  proposals. 

As  part  of  this  seminar,  sales  representatives  will: 

❖  Learn  how  to  use  common  information  and  demographics 
to  know  customers  better. 

❖  How  to  write  and  deliver  a  powerful,  tailored  sales  proposal, 
improve  subtle  but  effective  account  management  tech¬ 
niques  and  customer  relationships,  and  strengthen  personal 
presentation  techniques. 

❖  Learn  the  dangers  of  acting  like  the  stereotypical  salesperson. 

❖  Critically  examine  their  past  work  and  develop  a  proposal 
for  an  existing  or  new  client. 

❖  Develop  a  personal  “checklist  for  success”  for  future  refer¬ 
ence. 

❖  Identify  the  product  that  the  retailer  wants  to  buy,  identify 
ways  of  proving  the  newspaper  w  ill  work,  and  identify’  w  ays 
of  proving  an  ad  will  work. 


^  The  thing  1 
liked  most  about 
taking  this  course 
online  was  the 
computer 
interaction.  The 
technology  was  a 
great  deal  of 
help.  The 
learning  style 
was  very 

compatible.  Given 
the  demands  of 
the  job, the 
flexibility  was 
very 

important.  ^ 

Kirk  Harley 

Retail  Account  Executive 
Reno  (NV)  Gazette- Journal 


Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  16  and  conclude  April  17. 
Tuition  is  $S9S  per  person  and  includes  all  instruction  and  materials 
Receive  a  10  percent  discount  with  your  paid  registration  by  jan.  30. 

Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 


1997  Daily  Newspaper  Sales 


ARIZONA 


Sun  City  News-Sun  —  evening  16,500 
Ottaway  Newspapers  Inc.  to 
Thomson  Newspapers 
Stamford,  Conn. 

Terms:  Swap  for  Thomson’s 

Portsmouth  (N.H.)  Herald 

Yuma  Daily  Sun  —  evening  15,880 

Murphy  McGinnis  Media  to 
Thomson  Newspapers 


ARKANSAS 


Helena  Daily  World  —  evening  3,315 
Newport  Daily  Independent  — 
evening  3,000 

Stuttgart  Daily  Leader  —  evening  3,482 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 


CALIFORNIA 


Long  Beach  Press-Telegram  — 
morning  103,506 

Knight-Ridder  Inc.  to 
MediaNews  Group  Inc. 

Broker:  DIRKS  represented  Knight-Ridder 

Los  Angeles  Daily  News  —  morning  201 ,669 

Estate  of  Jack  Kent  Cooke  to 
MediaNews  Group  Inc. 

Broker:  DIRKS  represented  seller 

Monterey  County  Herald  — 
morning  34,259 

San  Luis  Obispo  Telegram-Tribune  — 
morning  34,717 
E.W.  Scripps  Co.  to 
Knight-Ridder  Inc. 

Terms:  Swap  for  Knight-Ridder’s 

Boulder,  Col.,  Daily  Camera 

Pasadena  Star-News  —  morning  42,206 
San  Gabriel  Valley  Tribune  — 
morning  57,489 

Whittier  Daily  News  —  morning  18,622 

Thomson  Newspapers  to 
MediaNews  Group  Inc. 

Broker:  DIRKS  represented  Thomson 

The  Recorder  —  Legal  daily  6,900 
American  Lawyer  Media  (Time  Warner) 
to  Wasserstein,  Perella 
Broker:  VERONIS 

Controlling  interest  in  Riverside 
Press-Enterprise  —  morning  160,004 

Hays  family  to 
A.H.  Belo  Corp. 

Minority  interest  in  Tracy  Press  — 
morning  9,565 

Bob  Matthews  family  to 
Stockton  Newspapers 
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Taft  Daily  Midway  Driller  —  evening  3,900 
Yreka  Siskiyou  Daily  News  —  evening  5,300 
and  Extra  shopper 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 


COLORADO 


Boulder  Daily  Camera  —  morning  34,191 
Knight-Ridder  Inc.  to  E.W.  Scripps  Co. 
Terms:  Swap  for  E.W.  Scripps’ 

Monterey  County  Herald 

and  San  Luis  Obispo  Telegram- 

Tribune 

Craig  Northwest  Colorado  Daily  Press  — 
evening  3,000 
Plus  nondailies: 

Craig  Saturday  Northwest  —  10,000 
Hayden  Valley  Press  —  400 

Yampa  Valley  Newspapers  Inc. 

I  (Howard  Publications)  to 
I  WorldWest  Limited  Liability  Co. 

Lawrence,  Kan. 

Broker:  LINDSEY  was  consultant  to  the 
buyer 

Montrose  Daily  Press  —  evening  7,195 

I  William  Prescott  Allen  Jr.  family  to 
Wick  Communications  Co. 

i  Broker:  LINDSEY  represented  seller 


FLORIDA 


I  Boca  Raton  News  —  morning  17,000 

'  Knight-Ridder  Inc.  to 

Community  Newspaper  Holdings 

I  Broker:  DIRKS  represented  Knight-Ridder 

I  Broward  Daily  Business  Reviews  — 

I  Business  daily  2,900 
I  Miami  Daily  Business  Reviews  — 

Business  daily  6,300 

Palm  Beach  Daily  Business  Reviews  — 
Business  daily  2,300 

American  Lawyer  Media 
I  (Time  Warner)  to  Wasserstein,  Perella 
I  Broker:  VERONIS 


GEORGIA 


'  Clayton  Daily  News  —  evening  7,000 

Southern  Publishing  Co.  Inc.  to 
Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Southern 

Fulton  County  Daily  Report 
Law  and  business  daily  5,300 

i  American  Lawyer  Media 

(Time  Warner)  to  Wasserstein,  Perella 
I  Broker:  VERONIS 

i 

I  Griffin  Daily  News  —  evening  1 1 ,500 
Thomson  Newspapers  to 
Paxton  Media  Group 
Broker:  DIRKS  represented  Thomson 
Milledgeville  Union  Recorder  — 
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morning  6,500 

Knight-Ridder  Inc.  to 
Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Knight-Ridder 

Moultrie  Observer  —  morning  7,321 

Gannett  Co.  to  Thomson  Newspapers 

of  Stamford,  Conn. 

Warner  Robins  Daily  Sun  —  evening  7,700 

Media  General  to 

Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Media  General 

Warner  Robins  Daily  Sun  —  evening  7,700 

Community  Newspaper  Holdings  to 
Knight-Ridder  Inc. 

Broker:  DIRKS  represented  Knight-Ridder 


IDAHO 


Burley  South  Idaho  Press  —  evening  5,600 

Media  General  to 

Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Media  General 


ILLINOIS 


Benton  Evening  News  —  evening  4,000 
Canton  Daily  Ledger  —  evening  5,500 
Carmi  Times  —  evening  3,000 
Du  Quoin  Evening  Call  —  evening  4,000 
Eldorado  Daily  Journal  —  evening  1 ,1 50 
Flora  Daily  Clay  County  Advocate-Press  — 
evening  3,700 

Harrisburg  Daily  Register  —  evening  5,400 
and  TMC  shopper 

Marion  Daily  Republican  —  evening  3,900 
and  Extra  shopper 
Monmouth  Daily  Review  Atlas  — 
evening  3,500 

OIney  Daily  Mail  —  evening  4,200 
Pontiac  Daily  Leader  —  evening  6,600 
West  Frankfort  Daily  American  — 
evening  3,400 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

j  Effingham  Daily  News  —  evening  12,800 

I  Media  General  to 
I  Community  Newspaper  Holdings 

j  Broker:  DIRKS  represented  Media  General 

1 

i  Macomb  Journal  —  evening  7,000 

Media  General  to 

Community  Newspaper  Holdings 

j  Broker:  DIRKS  represented  Media  General 


INDIANA 


Gary  Post  Tribune  —  morning  65,591 

Knight-Ridder  Inc.  to 
Hollinger  International  Inc. 

Broker:  DIRKS  represented  Knight-Ridder 
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We  Deliver... 


In  1997,  Dirks,  Van  Essen  & 
Associates  was  involved  in  the  sale 
of  newspapers  published  in  more 
than  half  of  the  50  states.  A  list  of 
the  S3  daily  newspapers  appears 
below.  Additionally,  we  handled  the 
sale  of  nearly  100  weekly 
newspapers. 


Newspaper 

Circ. 

Long  Beach  (CA)  Press-Telegram 

103,506 

Los  Angeles  (CA)  Daily  News 

200,655 

Boca  Raton  (FL)  News 

16,953 

Griffin  (GA)  News 

11,210 

Jonesboro  (GA)  Clayton  News/Daily 

6,904 

Milledgeville  (GA)  Union-Recorder 

8  485 

Warner  Robins  (GA)  Sun 

8,371 

Burley  (ID)  South  Idaho  Press 

5,212 

Effingham  (IL)  News 

13,031 

Macomb  (IL)  Journal 

7,072 

Gary  (IN)  Post-Tribune 

65,591 

Jeffersonville  (IN)  News 

10,838 

Plymouth  (IN)  Pilot-News 

7,188 

Council  Bluffs  (lA)  Nonpareil 

17,675 

Le  Mars  (lA)  Sentinel 

3,970 

Coffeyville  (KS)  Journal 

5,841 

Pratt  (KS)  Tribune 

2,730 

Biddeford-Saco  (ME)  Journal  Tribune 

11,742 

Fitchburg  (MA)  Sentinel  &  Enterprise 

19,640 

Quincy  (MA)  Patriot  Ledger 

79,610 

Adrian  (Ml)  Telegram 

17,236 

Coldwater  (Ml)  Reporter 

5,938 

Mt.  Clemens  (Ml)  Macomb  Daily 

60,751 

Bemidji  (MN)  Pioneer 

8,485 

Stillwater  (MN)  Gazette 

4,032 

Marshall  (MO)  Democrat-News 

3,914 

Nevada  (MO)  Mail/Herald 

4,095 

Newspaper  Circ. 

McCook  (NE)  Gazette  7,704 

Herkimer  (NY)  Telegram  6,733 

Hudson  (NY)  Register-Star  7,429 

Little  Falls  (NY)  Times  6,740 

Lockport  (NY)  Union-Sun  &  Journal  17,029 

Medina  (NY)  Journal-Register  4,673 

Niagara  Falls  (NY)  Gazette  25,976 

Ogdensburg  (NY)  Courier-Observer  &  Journal  5,282 

Clinton  (NC)  Sampson  Independent  8,106 

Lumberton  (NC)  Robesonian  13,346 

Monroe  (NC)  Enquirer-Journal  12,912 

Reidsville  (NC)  Review  6,375 

Rockingham  (NC)  Richmond  Co.  Daily  Journal  8,546 

Shelby  (NC)  Star  16,608 

Devils  Lake  (ND)  Journal  4,510 

Athens  (OH)  Messenger  12,994 

McAlester  (OK)  News-Capital  &  Democrat  21,188 

Sapulpa  (OK)  Herald  7,020 

Stillwater  (OK)  News  Press  9,654 

Lebanon  (PA)  News  21 ,262 

Conroe  (TX)  Courier  12,649 

Pasadena  (TX)  Citizen  6,953 

Woodbridge  (VA)  Potomac  News  27,917 

Stevens  Point  (Wl)  Journal  14,004 

Waukesha  (Wl)  County  Freeman  21,252 

West  Bend  (Wl)  News  10,684 


Dirks,  Van  Essen  &  Associates 


119  E.  Marcy  Street  -  Suite  100,  Santa  Fe,  NM 87501  Phone:  505  820-2700  Fax:  505/820-2900 

WWW.  dirksvanessen.  com 


1997  Daily  Newspaper  Sales 


Jeffersonville  Evening  News  — 
evening  10,800 

Plymouth  Pilot-News  —  evening  6,800 
Media  General  to 
Community  Newspaper  Holdings 
Broker:  DIRKS  represented  Media  General 

Linton  Daily  Citizen  —  evening  4,750 
PTS  Inc.,  Tuscaloosa,  Ala.  to 

Thomson  Newspapers 

Broker:  GAUGER 

and  Carl  B.  Shaver,  C.B.S.  Associates 
Danville,  Calif. 


IOWA 


Charles  City  Press  —  evening  3,000 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Council  Bluffs  Daily  Nonpareil  — 
evening  17,100 

Thomson  Newspapers  to 
Garden  State  Newspapers  Inc. 

Broker:  DIRKS  represented  Thomson 

Le  Mars  Daily  Sentinel  — 
evening  3,900 

USMedia  Group  Inc.  to 
Concord  Publishing  House 

Broker:  DIRKS  represented  U£  adia 


KANSAS 


Atchison  Daily  Globe  —  evening  4,400 
and  Globe  Extra  shopper 
Augusta  Daily  Gazette  —  evening  2,700 
and  Augusta  Advertiser  shopper 
Derby  Daily  Reporter  —  evening  1 ,800 
and  Weekly  Shopper 
El  Dorado  Times  —  evening  4,200 
and  Times  Weekly  shopper 
Leavenworth  Times  —  evening  7,000 
McPherson  Sentinel  —  evening  5,300 
and  Sentinel  Ad-Viser  shopper 
Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 


Coffeyville  Journal  —  evening  5,841 
Pratt  Tribune  —  evening  2,730 

Hometown  Communications  to 
Murphy  McGinnis  Media 

Broker:  DIRKS  represented 
Hometown  Communications 


Colby  Free  Press  —  evening  2,200 
Goodland  Daily  News  —  evening  2,493 
Plus  two  nondailies: 

Colby  County  Advocate  —  9,000 
Goodland  County  Advocate — 16,000 
USMedia  Group  Inc.  to 
Haynes  Publishing  Co. 

(Steve  and  Cynthia  Haynes, 

Oberlin,  Kan.) 

Broker:  LINDSEY 


MAINE 


Biddeford-Saco  Journal  Tribune  — 
evening  12,700 

FNPF,  LLC  to 
Beacon  Press 

(George  Sample  and  Dan  Alexander) 
Broker:  DIRKS  represented  FNPF 


MASSACHUSETTS 


Fitchburg  Sentinel  &  Enterprise  — 
evening  20,100 

Thomson  Newspapers  to 
Garden  State  Newspapers  Inc. 

;  Broker:  DIRKS  represented  Thomson 

i 

i  Lowell  Sun  —  evening  52,500 

Costello  family  to 

Garden  State  Newspapers  Inc. 

i  Quincy  Patriot  Ledger  —  evening  80,000 
George  W.  Prescott  Publishing  Co.  to 
Newspaper  Media  LLC 
i  (publisher,  Brockton,  Mass.,  Enterprise) 

j  Broker:  DIRKS  represented  Prescott 

I  Publishing 


MICHIGAN 


Cheboygan  Daily  Tribune  —  morning  3,600 
j  and  Shoppers  Fair  shopper 
j  Ionia  Sentinel-Standard  —  morning  3,000 
j  and  TMC  Sault  Ste.  Marie 
i  Evening  News  —  evening  7,000 
Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

I  Coldwater  Daily  Reporter  —  evening  6,358 

Media  General  to 
Independent  Media  Group 

Terms:  $4  million 

Broker:  DIRKS  represented  Media  General 

Oakland  Press  Group: 

Pontiac  Oakland  Press  —  morning  86,311 
Plus  five  nondailies: 

I  Lapeer  County  Press  — 17,000 
i  Armada  Times 
I  Brown  City  Banner 
I  County  Line  Reminder 

!  Thumb  Blanket 

ABC  Inc.  to 

21st  Century  Newspaper 
Acquisitions  Inc. 

j  (Frank  Sheperd,  president) 


Mount  Clemens  Macomb  Daily  — 
evening  60,751 

Royal  Oak  Daily  Tribune  — 
evening  21 ,955 

Independent  Newspapers  Inc.  to 
21st  Century  Newspaper 
Acquisitions  Inc. 

j  (Frank  Sheperd,  president) 


Bemidji  Daily  Pioneer  —  morning  8,359 
Plus  one  nondally  paper: 

Blackduck  American  —  1 ,337 
Media  General  to 
Forum  Communications  Inc. 

(William  C.  Marcil,  president) 

Broker:  DIRKS  represented  Media  General 

Crookston  Daily  Times  —  evening  3,000 
and  Valley  Shopper 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Cowles  Media  Co. 

Minneapolis/St.  Paul  Star  Tribune  — 

,  morning  393,740 
I  Plus  Cowles  Business  Media  magazines; 
i  Cowles  Enthusiast  Media;  Cowles 
I  Creative  Publishers 
Cowles  Media  Co.  to 
McClatchy  Newspapers  Inc. 

Broker:  Goldman,  Sachs  investment 
i  bankers 
!  Terms:  $1 .4  billion 
I 

!  Stillwater  Evening  Gazette  —  evening  5,000 

I  Hollinger  International  Inc.  to 
Darwin  Oordt  and  Doug  Dance 

I  Broker:  DIRKS  represented  Oordt  &  Dance 

i 

I  Saint  Paul  Ledger 

Legal  Ledger  Inc.  to  Dolan  Media  Co. 


MISSOURI 


Boonville  Daily  News  —  evening  2,700 
Brookfield  Daily  News-Bulletin  — 
evening  3,700 

Camdenton  Lake  Sun  Leader  — 
morning  5,300 

Carthage  Press  —  evening  5,000 
and  TMC 

Chillicothe  Constitution-Tribune  — 
evening  4,000  and  CT  Extra  TMC 
Kirksville  Daily  Express  &  News  — 
evening  6,300 

Macon  Chronicle-Herald  —  evening  2,900 
I  Mexico  Ledger  —  evening  8,900 
I  and  Mexico  Ledger  Plus  TMC 
!  Neosho  Daily  News  —  evening  4,700 
j  and  Etc.  TMC 

Rolla  Daily  News  —  evening  4,700 
and  Plus  TMC 

Waynesville  Daily  Guide  —  evening  1 ,500 
and  Extra  TMC 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Farmington  Daily  Press  Leader  — 
morning  5,131 
Plus  one  nondaily: 

Fredericktown  Democrat  News  —  3,400 

American  Publishing  Co. 

Missouri  Holdings  Inc.  to 
Pulitzer  Missouri  Newspapers  Inc. 
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1997  Daily  Newspaper  Sales 


Terms:  Swap  for  three  Pulitzer  papers: 
Taft,  Calif.,  Midway  Driller, 

Hazard,  Ky.,  Herald  Voice] 
Newport  (Vt.)  Daily  Express 

Kansas  City  Star  —  morning  284,675 
Belleville,  III.,  News-Democrat  — 
morning  51 ,000 

Wilkes-Barre,  Pa.,  Times  Leader  — 
morning  48,000 

Fort  Worth,  Texas,  Star-Telegram  — 
morning  225,080 

Walt  Disney  Co.  to 
Knight-Ridder  Inc. 

Terms:  $1.65  billion 

Marshall  Democrat-News  —  evening  3,900 

USMedia  Group  Inc.  to 
Concord  Publishing  House 

Broker:  DIRKS  represented  USMedia 


NEBRASKA 


McCook  Daily  Gazette  —  evening  7,700 

USMedia  Group  Inc.  to 
Concord  Publishing  House 

Broker:  DIRKS  represented  USMedia 


NEW  HAMPSHIRE 


Claremont  Eagle  Times  —  evening  8,877 
Plus  one  nondaily: 

Newport  Argus  Champion —  5,700 

Dirk  Ippen  to  Harvey  Hill 

Portsmouth  Herald  —  morning  15,815 
Thomson  Newspapers 
Stamford,  Conn.,  to 
Ottaway  Newspapers 
Terms:  Swap  for  Thomson’s 

Sun  City,  Ariz.,  News-Sun 


NEW  JERSEY 


Asbury  Park  Press  —  afternoon  160,000 
East  Brunswick  Home  News  &  Tribune  - 
morning  81,000 

New  Jersey  Press  Inc.  to  Gannett  Co. 

North  Jersey  Herald  <S  News  —  52,000 
Plus  1 1  free-circulation  nondailies 

North  Jersey  Newspapers  to 
Macromedia  Inc. 


Portales  News-Tribune  —  evening  2,771 
Plus  one  nondally: 

Quay  County  Sun  —  3,506 

Southern  Newspapers  Inc.  to 
Freedom  Communications 


NEW  YORK 


Herkimer  Evening  Telegram  —  evening  6,800 
Hornell  Evening  Tribune  —  evening  6,700 
and  Extra  TMC 
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Little  Falls  Evening  Times  —  evening  4,700  i 
Tonawanda  News  —  evening  1 1 ,670  I 

and  News  Extra  TMC 

Wellsville  Daily  Reporter  —  evening  4,300  j 

and  TMC  TMC  I 

Hollinger  International  Inc.  to  | 

Leonard  Green  &  Partners  | 

! 

Hudson  Register-Star  —  evening  7,400 

Media  General  to 

Johnson  Newspaper  Corp.  | 

Broker:  DIRKS  represented  Media  General 

Little  Falls  Evening  Times  —  evening  4,700 
Community  Newspaper  Holdings  to 
Hollinger  International  Inc. 

Broker:  DIRKS  represented  Community 
Newspaper  Holdings  ; 

I 

Lockport  Union-Sun  &  Journal  — 
evening  17,200 

Media  General  to  , 

Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Media  General  ! 

j 

Medina  Journal-Register  —  evening  4,900  i 

Media  General  to 
Community  Newspaper  Holdings 
Broker:  DIRKS  represented  Media  General  ^ 


Niagara  Gazette  —  morning  26,500 

Gannett  Foundation  to 
Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Community 
Newspaper  Holdings 

Ogdensburg  Courier-Observer 
and  Journal  —  morning  5,300 
Media  General  to 
Johnson  Newspaper  Corp. 

Broker:  DIRKS  represented  Media  General 


NORTH  CAROLINA 


Clinton  Sampson  Independent  — 
evening  7,832 

Elizabethtown  Journal  —  morning  3,800 
Lumberton  Robesonian  —  evening  13,800 
Rockingham  Richmond  County  Daily 
Journal  —  evening  8,500 

Media  General  to 

Community  Newspapers  Holdings 
Broker:  DIRKS  represented  Media 
General 

Monroe  Enquirer-Journal  —  evening  13,300 

Thomson  Newspapers  to 
Paxton  Media  Group 

Broker:  DIRKS  represented  Thomson 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  A.ssociate.s’  (VS&A)  extensive 
media  indu.stry'  knowledge,  financial  acumen, 
transaction  e.xperti.se,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  tai.sted  advLsor  to 
media  companies  worldwide. 

VS&A  assLsLs  owners  of  newspapers  and  other  media 
companies  to  maximize  the  value  of  their  holdings 
and  provides  a  broad  range  of  financial  advisory 
services,  including; 


ROBERT  J.  BROADWATER 

Manaf>ing  Dirvctor 
broadvvater@v.sac()mm.C()m 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Re.search 


Founded  in  1981,  Veronis,  Suhler  has  completed 
more  than  375  communications  indu.stty  tran.sactions 
with  an  aggregate  value  in  e.xcess  of  $20  billion  — 
including  more  than  $840  million  in  newspaper 


traasactions. 


Please  call  to  learn  more  alxiut  VS&A’s  financial 
advi.sory  .serv  ices  and  di.scu.ss  possible  initiatives  in 
complete  confidence. 


Veronis,  Suhler  &  Associates  Inc. 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallakigvsacomm.com 


nutlkl.  hetklcemn/J.  itilunictnv 

thgUalnkxiki  muliii/<>ntkitk»i  iikhcarks 


3SO  PARK  AVENUE  •  NEW  YORK,  NY  10022  •  (212)  93S-4990  web  site:  www.wsacomm.con 
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1997  Daily  Newspaper  Sales 


Reidsville  Review  —  evening  6,600 

Southern  Newspapers  Inc.  to 
Media  General 

Broker:  DIRKS  represented  Media 
General 

Shelby  Star  —  evening  16,600 

Thomson  Newspapers  to 
Freedom  Communications 

Broker:  DIRKS  represented  Thomson 


NORTH  DAKOTA 


Devils  Lake  Daily  Journal  —  evening  4,500 

Media  General  to 

Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Media 
General 


OHIO 


Athens  Messenger  —  evening  1 3,000 

Bush  family  to  Brown  Publishing  Co. 

Broker:  DIRKS  represented  the  Bush 
family 


Duncan  Banner  —  evening  9,600 

Alexander  J.  Hruby  to 
Hollinger  International  Inc. 


McAlester  News-Capital  &  Democrat  —  i 

evening  12,000  j 

Sapulpa  Daily  Herald  —  evening  7,020  i 

Media  General  to 

Community  Newspaper  Holdings  I 

Broker:  DIRKS  represented  Media  General  | 

Stillwater  News  Press  —  evening  10,000 

Bellatti  family  to 

Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Community 
Newspaper  Holdings 


OREGON 


Pacific  Northwest  Publishing  Group;  I 

Albany  Democrat-Herald  —  evening  21 ,744  j 
Ashland  Daily  Tidings  —  evening  5,700 
Plus  22  nondailies  and  specialty  publica-  \ 
tions  ! 

ABC  Inc.  to  Lee  Enterprises  Inc. 

Terms:  $185  million 


PENNSYLVANIA 


Connellsville  Daily  Courier  — 
evening  11,196 

Kittanning  Leader  Times  —  evening  1 1 ,672 
Monessen  Valley  Independent  — 
evening  17,891 

Thomson  Newspapers  to 
Tribune-Review  Publishing  Co. 

Corry  Evening  Journal  —  evening  4,100 
and  TMC  TMC 


Honesdale  Wayne  Independent  — 
evening  5,000  and  Extra  TMC 
Kane  Republican  —  evening  2,300 
Lewisburg  Daily  Journal  —  evening  1 ,400 
Milton  Daily  Standard  —  evening  2,700 
Punxsutawney  Spirit  —  morning  5,500 
and  TMC  TMC 

Ridgway  Record  —  evening  3,200 
St,  Mary's  Daily  Press  —  evening  5,000 
and  TMC 

Sayre  Evening  Times  —  evening  7,000 
and  Extra  TMC 

Titusville  Herald  —  morning  4,800 
and  TMC 

Waynesboro  Record  Herald  — 
evening  10,000 

and  Record  Herald  Shopper's 
Express  TMC 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Hanover  Evening  Sun  —  evening  20,800 

Thomson  Newspapers  to 
MediaNews  Group 

Broker:  DIRKS  represented  Thomson 

Lebanon  Daily  News  —  evening  21 ,300 

Thomson  Newspapers  to 
Garden  State  Newspapers  Inc. 

Broker;  DIRKS  represented  Thomson 

Somerset  Daily  American  — 
morning  13,771 

Plus  one  nondaily: 

Somerset  County  Shopper  —  35,748 

Somerset  Newspapers  Inc. 

(David  and  Ronie  Reiley)  to 
Schurz  Communications  Inc. 

South  Bend,  Ind, 

Broker:  BOLITHO-CRIBB  represented 
sellers 


TEXAS 


Conroe  Courier  —  morning  12,300 
Pasadena  Citizen  —  morning  6,700 

Westward  Communications  Inc. 

(Will  Jarrett  and  Ken  Johnson)  to 
Richard  Franks,  Robert  McMaster 
and  Columbus,  Ohio-based  investors 
led  by  Banc  One  Capital  Partners  L.P. 
(dba  Westward  Communications,  LLC) 
Broker:  DIRKS  represented  Jarrett  and 
Johnson 

Ennis  Daily  News  —  evening  3,470 

Charles  and  Mary  Helen  Gentry 

I  and  other  shareholders  to 
I  Fackelman  Newspaper  Group 
Tarpon  Springs,  Fla, 

Broker:  RICKENBACHER  represented 
sellers 

Harte-Hanks  Communications  Inc, 
print  and  broadcast  properties: 

Abilene,  Texas,  Reporter-News  — 

!  morning  41,265 


Anderson  (S.C.)  Independent-Mail  — 
morning  42,000 

Corpus  Christ!  (Texas)  Caller-Times 
morning  64,819 

Plano  (Texas)  Star  Courier  — 
morning  12,538 

San  Angelo,  Texas,  Standard-Times 
morning  33,139 

Wichita  Falls  (Texas)  T/mes  Record  News  — 
morning  38,156 

Plus  25  nondailies,  one  television  station 
and  one  radio  station 

Harte-Hanks  Communications  to 
E.W.  Scripps 

Terms:  Final  price  expected  to  range  from 
$605  million  in  all-stock  transaction 
to  $775  million  in  all-cash  transac¬ 
tion 


UTAH 


Kearns-Tribune  Corp,: 

Salt  Lake  (Utah)  Tribune  —  morning  129,836 
Lewiston  (Idaho)  Morning  Tribune  — 
morning  24,000 

Moscow-Pullman  (Idaho)  Daily  News  — 
evening  7,000 

Daily  Sparks  (Nev,)  Tribune 
evening  6,100 
Plus  one  nondaily: 

Colfax,  Wash.,  Whitman  County  Gazette  — 
4,300 

Kearns-Tribune  Corp.  to 
Tele-Communications  Inc. 

Terms:  Exchange  of  stock  valued  at  $731 
million 


Bristol  Herald-Courier  — 
afternoon  42,296 
Plus  two  nondailies: 

Washington  County  (Va.)  News 
Sullivan  (Tenn.)  County  News 
I  Worrell  family  to  Media  General  Inc. 
I  Terms:  $91 .2  million 


WISCONSIN  ' 


Stevens  Point  Journal  — 
evening  14,000 

Leahy  and  Glennon  families  to 
Thomson  Newspapers 

Broker:  DIRKS  represented  sellers 

Waukesha  County  Freeman  — 

evening  21,000 

West  Bend  Daily  News  — 

■  evening  1 1 ,000 

I  Thomson  Newspapers  to 
i  Conley  Publishing  Inc. 

Broker:  DIRKS  represented  Thomson 
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Montgomery  Independent  —  7,000 
Montgomery  Independent  Inc. 

(Helen  Sevier  and  Karl  Dabbs  principal 
stockholders)  to  RAM  Publications  Inc. 
(Robert  A.  Martin,  president) 

Broker:  HALL  represented  sellers 


ARIZONA 


Globe  Arizona  Silver  Belt 
Globe  Moccasin 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Yuma  Super  Shopper  and  companion 

publications  —  60,000 

Murphy  McGinnis  Media  to 

Thomson  Newspapers 

Broker:  DIRKS  represented  Thomson 

Newspapers 


ARKANSAS 


Berryville  Star  Progress  —  2,200 

USMedia  Group,  Inc.  to 
Concord  Publishing  House 

Broker:  DIRKS  represented  USMedia 


Charleston  Express  —  2, 1 00  I 

Greenwood  Democrat  —  2,600  ; 

Paris  Express  —  3,700  I 

Van  Buren  Press  Argus-Courier  —  5,400 

Westward  Communications  Inc. 

(Will  Jarrett  and  Ken  Johnson)  to 
Richard  Franks,  Robert  McMaster  and 
Coiumbus,  Ohio-based  investors  ied  by 
Banc  One  Capital  Partners  L.P. 

(dba  Westward  Communications,  LLC) 
Broker:  DIRKS  represented  Jarrett  and 
Johnson  | 

I 

Clinton  Van  Buren  County  Democrat  —  4,700  | 
Jay  and  Patsy  Jackson  to 
Westward  Communications 
Broker:  RICKENBACHER  represented  the 
I  sellers 

i  I 

I  DeWitt  Era-Enterprise  —  3,750 

James  and  Bill  Braswell  to 
Frank  Scott  and  Christina  Verderosa 
Broker:  RICKENBACHER 

Eureka  Springs  Times-Echo  —  3,100  I 

USMedia  Group  Inc.  to  ! 

Concord  Publishing  House 

Broker:  DIRKS  represented  USMedia  ^ 


Maniia  Northeast  Arkansas  Town  Crier  — 
2,929 

Piggot  Times  —  3,186 

Rector  Clay  County  Democrat  —  2,264 

Ron  and  Nancy  Kemp  to 
Rust  Communications 


.CALIFORNIA 


ABC  Shoppers  Group 

ABC  Inc.  to 

Harte-Hanks  Communications  Inc. 

Terms:  $104  million 

Amador  County  Ledger-Dispatch  —  9,100 
Cakaveras  County  Dispatch  —  3,640 
Gilroy  Dispatch 
Goldmine 

Hollister  Free  Lance 
Morgan  Hill  Times  —  3,900 
Murieta  Times 

McClatchy  Newspapers  Inc.  to 
Central  Valley  Publishing  Inc. 

(Eugene  A.  Mace,  president) 

Dunsmuir  News  —  1 ,200 
Mount  Shasta  Herald  —  4,100 
Weed  Press  —  i  ,800 
Voice  of  the  Mountain  —  4,100 


UJe  Get  Results! 

Rickenbacher  Media  is  the  leader  in  the 
sale  of  large  weekly  newspapers,  weekly  groups 
and  community  dailies. 

Ted  Rickenbacher,  a  fourth-generation 
publisher,  was  a  successful  newspaper  owner 
for  28  years.  He  was  the  owner  of  six  firms 
consisting  of  27  newspapers,  before  he  became 
a  full  time  newspaper  broker  12  years  ago. 

Rickenbacher  Served  on  the  board  of  trustees 
of  American  Management  Association  for  three  years.  He  was  a 
director  of  Suburban  Newspapers  of  America  for  six  years.  He  was 
a  Rotary  president  and  former  member  of  a  church  governing  board. 

Please  call  us  for  a  confidential  discussion  and  a  list  of 
references. 

Rickenbacher  Media 

6731  Desco  Drive  Dallas,  Tx.  75225  (214)265-9300 


Ted  Rickenbacher 
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Supersaver  Advertiser  —  1 0,300  i 

Hollinger  International  Inc.  to  I 

Leonard  Green  &  Partners 
Sacramento  Natomas  Journal  —  20,000 
Judy  Tretheway  to  Kimberley  Scott 
Broker:  BOLITHO-CRIBB  represented  the 
seller 

Tahoe  Vista  North  Tahoe  Week  —  j 

18,000  to  30,000  seasonal 

David  Mogilefsky  to  Dale  and  Shirley  Good  I 

Broker:  BOLITHO-CRIBB  represented  the  [ 
seller  I 

Valley  Vantage  to  ! 

Rodger  and  Kathleen  Sterling 


COLORADO 


Craig  Saturday  Northwest —  10,000 
Hayden  Valley  Press  —  400 

Howard  Publications  to 
WorldWest  LLC 

Broker:  LINDSEY 

Cripple  Creek  Gold  Rush  —  1 ,400 
Douglas  County  News  Press  —  3,700 
Elbert  County  News  —  2,600 
Ute  Pass  Courier  —  3,500 

Westward  Communications  Inc. 

(Will  Jarrett  and  Ken  Johnson)  to 
Richard  Franks,  Robert  McMaster 
and  Columbus,  Ohio-based  investors 
led  by  Banc  One  Capital  Partners  L.P. 
(dba  Westward  Communications,  LLC) 
Broker:  DIRKS  represented  Jarrett  and 
Johnson 

Dolores  Star —  i,290 

Dennis  and  Patty  Fischer  to 
Robin  Allmon 

Broker:  VAN  DER  LINDEN 

Eagle  Valley  Enterprise  —  14,200 

Gojan  and  Leslie  Nikolich  to 
Stauffer  Communications 

Englewood  Herald 
Highlands  Ranch  Herald 
Littleton  Independent 
South  Metro  Business  Ledger 

Macari-Heaiey  Publishing  Co. 

(Jerry  Healey,  publisher)  to 
Westward  Communications 

Erie  Review  —  500 
Lafayette  News  —  2,000 
Louisville  Times  —  2,800 
OC  Reader  —  10,000  free  distribution 

Percy  Conarroe  family  to 
Lehman  Communications  Co. 

Broker:  LINDSEY 

Monument  Tribune  —  3,600 

Bill  Kezziah  to 
Westward  Communications 
Broker:  LINDSEY 


South  Routt  Review 
Steamboat  Springs  Review 

Green  Highlands  Inc.  to 
Mr.  and  Mrs.  Phil  Dabney 

Broker:  BOLITHO-TAYLOR  represented 
Green  Highlands  Inc. 

Windsor  Beacon  —  2,867 

Roger  and  Ruth  Lipke  to 
Westward  Communications 

Broker:  RICKENBACHER  represented  sell¬ 
ers 

Monument  Tribune  —  3,600 

Bill  Kezzia  to 

Westward  Communications 

Broker:  LINDSEY  initiated  the  transaction 


CONNECTICUT 


Acorn  Press: 

Lewisboro  Ledger —  1,650 

Redding  Pilot  —  2,047 

Ridgefield  Press  —  6,497 

Weston  Forum  —  3,568 

Wilton  Bulletin  —  4,612 

Acorn  Press  to  Ottaway  Newspapers  Inc. 

Connecticut  Law  Tribune 
American  Lawyer  Media  (Time  Warner) 
to  Wasserstein,  Perella 
Broker:  VERONIS 

HVM  LLC  group 
(8  nondailies) 

HVM  LLC  to  Journal  Register  Co. 

Terms:  $3.8  million 


DISTRICT  OF  COLUMBIA 


Legal  Times 

American  Lawyer  Media  (Time  Warner) 
to  Wasserstein,  Perella 
Broker:  VERONIS 


FLORIDA 


Beacon-Leader-Bee  Publications: 

102,000  combined  circulation 

Beach  Beacon 

Beach  Bee 

Belleair  Bee 

Clearwater  Leader 

Largo  Leader 

Pasadena  Today 

Seminole  Beacon 

St.  Pete  Beach  Today 

Treasure  Island  Today 

Beacon  Press  Inc.  to 

Times  Holding  Co.  St.  Petersburg 

Broker:  BERKY  represented  the  buyer. 

Island  Reporter 
Geosan  Enterprises  Inc. 

(George  and  Sandi  Fiber) 
to  Gemini  Media  Inc. 

(Dwight  Connelly  and  Ronald  J.  Isbell) 


Broker:  Lincoln  A.  Mayo 

Mayo  Communications, 
Tampa,  Florida 

Shipping  Digest 

Geyer-McAllister  Publications  Inc. 
to  The  Shippers  Group 

(division  of  Journal  of  Commerce  Inc., 
Miami) 


GEORGIA 


Elberton  Star  —  5,700 
Hartwell  Sun  —  6,200 
Henry  Herald  —  6,000 
Jackson  Progress-Argus  —  3,300 
Monroe  County  Reporter  —  3,300 
Royston  News  Leader  —  3,000 
Southern  Publishing  Co.  Inc.  to 
Community  Newspaper  Holdings 
Broker:  DIRKS  represented  Southern 

Southern  Voice  — 15,000 

Ryan  Publications  Inc.  to 
Southern  View,  LLC 

(affiliate  of  Window  Media,  LLC, 
Washington,  D.C.) 

Broker:  WILLIAMS  of  MediaAmerica 
represented  the  buyer 


IDAHO 


Mindoka  County  News  —  1 ,200 
Hailey/Sun  Valley  Wood  River  Journal  — 
1,700 

Media  General  to 

Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Media  General 

Mountain  Home  News  —  4,000 

I  USMedia  Group  Inc.  to 
Concord  Publishing  House 

Broker:  DIRKS  represented  USMedia 
Group 


ILLINOIS 


Albion  Journal-Register  —  1 ,500 

Albion  Prairie  Post  —  8,000 

Canton  Little  Giant  Advertiser  —  14,500 

Carmi  Weekly  Times  —  750 

Carmi  White  County  Shoppers  News  — 

11,500 

Chester  Herald  Tribune  —  3,100 
Chester  Monday  Herald  —  6,900 
Christopher  Progress  —  2,200 
Du  Quoin  Ashley  News  — 100 
Du  Quoin  Perry  County  Extra  —  6,500 
Fairbury  Blade  —  3,400 
Flora  CCAP  Special  —  7,400 
Gallatin  Democrat  —  i  ,000 
Gallatin  Ridgway  News  —  925 
Gallatin  Money  Stretcher  —  27,300 
Monmouth  Oquawka  Current  —  6,500 
Murphysboro  American  —  3,100 
Murphysboro  American  Monday  —  12,600 
Murphysboro  Pennysaver 
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Norris  City  Banner  —  1 ,300 
OIney  Jasper  Country  News  Eagle  —  8,500 
OIney  Weekly  Mail  —  343 
Pontiac  Home  Times  —  600 
Pontiac  Livingston  Shopping  News  — 
18,100 

West  Frankfort  Trader  —  4i  ,022 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Aledo  Times-Record 
The  Ridge 
Town  Crier 

Times  Record  Publishing  Co.  Inc.  to 
Lee  Enterprises 


Ashton  Gazette  —  950 

David  and  Dara  Ashton  to 
John  and  Mary  Koskis 


Calhoun  Herald  —  2,675 
to  Campbell  Publishing 
(Bruce  Campbell,  publisher) 


Fleming  Publishing: 
Chillicoihe  Bulletin 
East  Peoria  Courier  —  1 1 ,256 
El  Paso  Journal  —  1 ,200 


BROKERS  AND  CONSULTANTS 


AdMedia  Partners  Inc.  [ADMEDIA] 

866  Third  Avenue,  26th  Floor 

New  York,  NY  10022 

Phone  212/759-1870  Fax  212/888-4960 

C.  Berky  &  Associates  Inc.  [BERKY] 

Chuck  Berky 

123  NW  13th  Street,  Suite  214-7 

Boca  Raton.  FL  33432 

Phone  561/368-4352  Fax  561/391-2178 

Bolitho-Cribb  S  Associates  [BOLITHO-CRIBB] 

John  T.  Cribb 

1  Annette  Park  Drive 

Bozeman,  MT  59715 

Phone  406/586-6621  Fax  406/586-6774 

Bolitho-Taylor  Media  Services  [BOLITHO-TAYLOR] 
115  S.  Broadway 
Ada,  OK  74280 

Phone  580/421-9600  Fax  580/332-7752 

Richard  Briggs  &  Associates  [BRIGGS] 

P.O.  Box  579 

Landrum,  SC  29356 

Phone  864/457-3846  Fax  864/457-3847 

Dorman  E.  Cordell 
Specialty  Enterprises  Inc. 

13240  Peyton  Dr. 

Dallas,  TX  75240 
Phone  972/960-0096 

Dirks,  Van  Essen  &  Associates  [DIRKS] 

Lee  Dirks,  Owen  Van  Essen,  Philip  Murray 
119  E.  Marcy  St.,  Suite  100 
Santa  Fe,  NM  87501 
Phone  505/820-2700  Fax  505/820-2900 

Fournier  Media  Services  [FOURNIER] 

P.O.  Box  750 
Prosser,  WA  99350 
Phone  509/786-4470 

L.  Barry  French  [FRENCH] 

Ashlawn  Road 
Assonet,  MA  02702 
Phone  508/644-5772 


Peoria  Observer  —  22,000 
Prairie  Chronicle 

Tazewell  News  Of  Morton  —  5,729 
Themont  News 
Washington  Reporter  —  7,914 
Plus  two  weekly  shoppers: 

Illinois  Valley  Advertiser  —  4,131 
Tazewell  Extra  —  5,729 
Fleming  Publishing  (Ted  J.  Fleming)  to 
Community  Service  Newspapers  Inc. 
(Jim  Glassman,  president) 

The  Landmark 

Judy  Baar  Topinka  to 
Wednesday  Journal  Inc. 

(Dan  Haley,  publisher) 

Tinley  Park  Pennysaver  —  380,000 

Darwin  Oordt  and  Doug  Dance  to 
Hollinger  International  Inc. 

Broker:  DIRKS  represented  Oordt  and 
Dance 


INDIANA 


Bourbon  News-Mirror  —  1 .200 
Bremen  Enquirer  —  1 ,500 
Nappanee  Advance  News  —  1 ,900 


Gauger  Media  Service  Inc.  [GAUGER] 

David  E.  Gauger 

P.O.  BOX  627 

Raymond,  WA  98577 

Phone  360/942-3560  Fax  360/942-5587 

W.B.  Grimes  &  Co.  [GRIMES] 

315  York  Ave. 

Weatherford,  TX  76086 
Phone  817/599-5787 

Jim  Hall  Media  Senices  [HALL] 

James  W.  Hall  Jr. 

410  Elm  St. 

Troy,  AL  36081 

Phone  334/566-7198  Fax  334/566-0170 

Hare  Associates  Inc.  [HARE] 

Richard  L.  Hare 
62  Black  Walnut  Dr. 

Rochester,  NY  14615 

Phone  716/621-6873  Fax  716/621-4197 

Mel  Hodell,  Media  Broker  Inc.  [HODELL] 
5196  Benito  St.,  Suite  1 
Montclair,  CA  91763 
Phone  909/626-6440  Fax  909/624-8852 

Kevin  Brian  Kamen  &  Co. 

2355  Pershing  Blvd.,  Suite  301 
Baldwin.  NY  11510 
Phone  516/379-2797 

Bill  Matthew  Co.  [MATTHEW] 

P.O.  Box  3364 

Cleanvater  Beach.  FL  34630 
Phone  813/733-8053 

Media  Consultants  Inc.  [LINDSEY] 

Mike  Lindsey 

229  Stetson  Drive 

Cheyenne.  WY  82009 

Phone  307/772-0003  Fax  307/772-0004 

MediaAmerica  Brokers  [WILLIAMS] 

Lon  W.  Williams 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.,  NE 
Atlanta.  GA  30326 

Phone  404/364-6554  Fax  404/364-6533 


Media  General  to  Community 
Newspaper  Holdings 

Broker:  DIRKS  represented  Media  General 


Indy  Suburban  Newspapers 
40,000  combined  circulation  to 
Thomson  Newspapers 


La  Crosse  Regional  News  —  2,954 
Westville  Indicator  —  490 
Regional  News  Inc.  (Dick  and  Betty 
Slater)  to  Dean  Henricksen 
Broker:  Dane  Claussen  of  American 
Newspaper  Consultants  Ltd.,  on  behalf  of 
GRIMES,  represented  seller 


Zionsville  Times-Sentinel  —  3,400 

Jay  and  Paula  Endress  to 
Thomson  Newspapers 
Broker:  BOLITHO-CRIBB  represented  sell¬ 
ers 


IOWA 


Aurelia  Sentinel  —  i  ,200 
Alta  Vista  Advertiser —  680 


i  (See  page  48) 


Northwest  Publisher  Inc.  [VAN  DER  LINDEN] 

John  E.  van  der  Linden 

710  Lake  Street 

P.O.  Box  275 

Spirit  Lake,  I A  51360 

Phone  712/336-2805  Fax  712/336-0611 

Phillips  Media  Services  Inc.  [PHILLIPS] 

P.O.  Box  3308 

Merrifield,  VA22116 

Phone  703/846-8410  Fax  703/846-8406 

Rickenbacher  Media  Co.  [RICKENBACHER] 

Ted  Rickenbacher 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

Phone  214/520-7025  Fax  214/520-6951 

R.C.  Crisler  Co. 

600  Vine  St..  Suite  2710 
Cincinnati,  OH  45202-2409 

Carl  B.  Shaver,  C.B.S.  Associates 
Danvilie,  CA 
Phone  510/736-6350 

USMedia  Group  Inc.  [LINDSEY-BECKERMAN] 

Michael  D.  Lindsey 

P.O.  Box  556 

Lingle,  WY  82223 

Phone  307/837-2748 

Veronis,  Suhler  &  Associates  Inc.  [VS&A] 

Robert  J.  Broadwater 

Kevin  Lavalla 

350  Park  Avenue 

New  York,  NY  10022 

Phone  212/935-4990  Fax  212/935-4857 

J  N  Wells  And  Co.  Inc. 

21  W.  075  Monticello 
Lombard,  IL  60148 

Whitesmith  Publishing  Senrices 
P.O.  Box  4487 
Vancouver,  WA  98662-0487 
Phone  360/892-7196 

Transaction  list  compiled  by  Mark  Fitzgerald 
Research  assistant  Lucille  Williams 
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BY  JOHN  C.  &  PATRICIA  HARRINGTON 

Chronicle’s 
Color  Couple 


In  outsourced 
Houston  ‘color 
room,  ’  marital 
partners  manage 
varied  prepress 
color  operation 


group  of  artists  who  work  direct- 
ly  with  ad  salespeople  to  pro- 
duce  daily  ads  and  commercial 
jobs,  working  up  many  of  the 
ads  and  creative  designs  for 
different  clients.  The  artists  work 
in  zone  offices  and  in  Chronicle 
headquarters  using  a  variety'  of 
a£ji2ASjA^^^  equipment  that  includes  PCs, 

Macintoshes  and  the  Camex  sys¬ 
tem. 

The  advertorial  department  handles  special  sales 
sections  such  as  zones,  real  estate,  transportation 
and  Homeline  using  a  combination  of  scanned  and 
direct  digital  images.  Graphic  artists  build  their 
work  on  the  Mac  in  XPress  for  all  color  pages. 

The  Chronicle''^  promotions  department  is  very 
involved  in  the  community', 
as  well  as  promoting  the 
paper  in  aU  types  of  endeav¬ 
ors.  Their  work  involves  the 
full  range  of  printing  possibil¬ 
ities,  from  Xerox  to  high-qual¬ 
ity  commercial  production. 

They  use  Macs  exclusively, 
with  the  XPress,  Adobe 
Photoshop,  Illustrator  and 
Macromedia  Freehand  and 
software  packages. 

All  these  departments  fun¬ 
nel  work  into  the  color 
room,  an  area  outsourced  to 
American  Color.  Its  responsi¬ 
bilities  range  from  scanning 
to  file  manipulation,  image 
correction,  preflight  imaging, 
stripping  and  pnxtfing.  The 
color  room  ensures  that  all 
criteria  are  met  for  proper 
printing.  Film  produced  by 
the  color  room  must  be  cor¬ 
rect  in  every  aspect  for  its 
final  destination  at  the  press. 

If  a  problem  occurs  on  a  job, 
the  color  room  —  final 
checkpoint  before  going  to 
press  —  will  almost  always 
solve  it. 

Except  for  Saturday  and 
Sunday  midnight  shifts,  the 
color  room  operates  around 
the  clock,  seven  days  a 


An  unusual  team  man- 
ages  an  unusual  color 
prepress  operation  at  the 
country’s  ninth  largest 
newspaper,  which  prints 
on  large  letterpress,  heatset  and 
cold  web  offset  presses,  smaller 
sheetfed  presses  and  a  small 
Sandin  web  press.  The  550,000- 
circulation  C750,000  Sunday) 

Houston  Chronicle  also  is  a  leader  in  printing 
that  includes  free-standing  advertising  inserts  and 
high-quality  commercial  work. 

Monthly  process  color  prepress  production  is 
equal  to  1,750  standard  broadsheet  pages.  These 
jobs  come  from  a  variety'  of  sources.  Chronicle 
editorial,  advertising,  advertorial  and  promotions 
departments  contribute  to  the  page  count. 

Roughly  60%  is  commercial  work  and  the  balance 
is  newspaper  ROP. 

This  broad  range  of  printing  capabilities  requires 
more  than  a  normal  newspaper  setup.  Imaging 
requirements  range  from  65-line  to  200-line 
screens,  with  a  variety  of  emulsions  and  printing 
sizes  —  everything  from  letter-size  envelopes  to 
large  posters. 

Color  projects  are  produced  in  various  places  at 
the  Chronicle.  The  editorial  department  scans  and 
color  corrects  its  own  images  and  builds  its  color 
pages  for  all  section  fronts  and  special  sections 
using  desktop  scaimers  and  Photoshop  and 
QuarkXPress  software  on  Macintosh  computers. 

A  group  within  the  photo  department  is  respon¬ 
sible  for  scanning  and  correcting  all  editorial 
images.  These  employees  are  former  photo  techni¬ 
cians  who  were  trained  to  handle  digital  imaging. 
The  editorial  graphics  department  builds  the  color 
pages. 

The  advertising  art  department  consists  of  a 


Photographer,  platemaker  and  press  operator, 
John  Harrington  spent  1 1  years  at  the 
Newspaper  Association  of  America  as  a  photo 
specialist  and  technical  training  manager 
before  joining  the  Chronicle  in  1993  as  man¬ 
ager  of  its  color  room,  operated  by  American 
Color  since  1995. 

After  work  as  a  newspaper  layout  artist  and 
prepress  production  manager,  Patricia 
Harrington  joined  the  NAA  as  press  photo¬ 
graphic  color  specialist  and  manager  of  pre¬ 
press  and  technical  advisory  services.  She 
has  been  Chronicle  digital  imaging  manager 
since  1 993  and  page  imaging  editor  since 
1995. 


In  the  Houston  Chronicle 
huilding,  part  of  the  color 
prepress  operation  operated 
by  American  Color 
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week.  A  full-service  prepress  facility  with  scanners. 
Macintoshes,  pr(K)fers,  imagesetters  and  stripping 
tables,  the  color  nxtm  functions  in  whatever 
capacity  is  needed  to  get  a  jt)b  done,  lliere  are 
times  when  the  only  function  is  to  strip  provided 
film.  Other  customers  require  scanning,  archiving, 
image  manipulation  and  placement,  pnxifing  and 
output  of  final  film. 

Some  customers  and  artists  have  outstanding 
design  skills  but  no  knowledge  of  printing  prtxress- 
es.  They  lack  the  skills  to  manipulate  images,  as 
well  as  pnxJuce  projects  that  will  pnxress  through 
the  imagesetters,  which  causes  many  pntblems 
when  the  printed  pnxluct  d(x;s  not  meet  their 
expectations. 

Last  year  the  Chronicle  sales  .staff  won  two  large 
contracts  involving  all  prepress  work  for  enormous 
print  ains  of  advertising  circulars  to  be  distributed 
througliout  the  United  States. 

To  accommtxlate  these  clients,  direct  T1  and 
ISDN  lines  have  been  installed  to  receive  their  digi¬ 
tal  data.  Tliis  speeds  the  transfer  of  information 
from  the  clients  to  the  color  nxtm.  One  client  is 
handled  within  the  Chronicle  and  the  other 
through  American  ('olor's  Cireenspoint  l(x:ation,  IS 
miles  north  of  the  Chronicle  facility . 

Working  in  tandem  with  the  Cireenspoint  opera¬ 
tion  has  heljxfd  distribute  the  wt)rkload  more 
evenly.  A  direct  T1  line  also  exists  between  the 
two  American  (x)lor  sites  for  consistent  data  trans¬ 
fer. 

Five  years  ago  wits  a  pivotal  time  for  all  newspa¬ 
pers.  Digital  images  were  being  made  available  by 
the  AsstK'iated  Press  and  desktop  publishing  was 
coming  of  age.  ITie  Chronicle  made  a  decision  at 
that  rx)int  to  redesign  the  work  flow.  Editorial 
wanted  to  be  responsible  tor  pnxlucing  their  own 
images,  thereby  creating  a  position  to  manage  this 
prtK'ess.  An  existing  position  wits  already  open  to 
manage  the  color  nxtm,  which  at  that  time  was  a 
Houston  Chronicle  department. 

Both  departments  would  have  to  work  closely 
together  to  ensure  a  snxxrth  transition  and  consis¬ 
tent  work  flow.  Putting  the  wrong  personalities 
into  either  position  could  be  disastrous  for  the  pro¬ 
ject. 

The  Chronicle  made  the  unusual  decision  of  hir¬ 
ing  a  husband-and-wife  team  to  head  up  the  arexs. 

It  recruited  John  and  Pattie  Harrington  from  the 
Newspaper  AsstK'iation  of  America,  in  Re.ston,  Va. 
Pattie  was  put  in  charge  of  editorial  imaging;  John 
heads  the  color  nxtm.  Working  xs  a  team  hxs 
proved  fruitful  for  the  Chronicle,  and  for  the  most 
part  hxs  eliminated  interdepartmental  disagree¬ 
ments.  Five  years  later,  the  program  and  the  mar¬ 
riage  remain  successful. 

(a)mmunication  and  desire  to  work  together 
with  a  common  goal  has  been  the  key  to  the  pro¬ 
ject’s  succe.ss.  With  Pattie’s  backgniund  in  newspa¬ 
per  pnxluction,  editorial  is  enjoying  a  person  with 
pnxluction  expertise  xs  an  adviser  and  liaison  to 
the  pnxluction  department. 
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Morris  communications  CORP..  Augusta.  Ga..  signed  a  letter  of  intent  with 
SAXOTECH  INTERNATIONAL  Aalborg,  Denmark,  for  U.S.  rights  to  distribute  and 
use  the  company’s  editorial  production  software.  Morris  intends  to  begin  installation  of  the 
SaxoPress  publishing  system  at  its  Augusta  Chroniclethis  month,  then  roll  out  the  system 
among  its  30  other  dailies  and  otter  it  to  other  publishers'  papers.  SaxoPress  is  used  by  41 
Danish  dailies. 

DIGITAL  TECHNOLOGY  INTERNATIONAL  Orem.  Utah,  and  MULTI-AD  SERVICES 

INC.,  Peoria,  III.,  agreed  to  package  DTs  FaceSpan  2.1  SRT  with  Multi-Ad's  recently  released 
Creator2  scriptable  design  program  Used  in  conjunction  with  AppleScript,  the  single-user 
version  of  DTs  interface  design  tool  for  quickly  customizing  Macintosh  applications  allows 
users  to  automate  repeated  tasks,  integrate  Creator2  with  other  scriptable  applications  and 
personalize  their  computing  environment.  DT  also  otters  Creator2  users  an  upgrade  to  the  full 
version  of  FaceSpan. 

HEIDELBERGER  DRUCKMASCHINEN  AG  and  SAP  AG  plan  a  joint  venture  to  develop 
and  market  integrated  software  for  print,  online  and  broadcast  media.  The  venture  is  expect¬ 
ed  to  begin  operating  in  mid-1998  and  initially  produce  a  media-neutral  database  system 
that  will  be  able  to  organize,  store  and  manage  text,  graphics,  images,  sound  and  video  in 
digital  form.  The  database  design  is  intended  to  enable  users  to  process  and  repurpose  files 
for  use  in  CD-ROMs,  print,  radio,  television,  Web  sites  and  other  emerging  media. 

CYBERGRAPHtC  SYSTEMS  LTD.,  Melbourne,  Australia,  is  the  exclusive  Asia-Pacific 
distributor  of  circulation,  distribution  and  subscription  software  from  MATRIX  PUBLISH¬ 
ING  SYSTEMS  LTD.,  Nottingham,  U.K.,  whose  Microsoft  NT  and  SQL  Server-compatible 
modules  manage  mail  delivery,  bulk  supply,  canvassing  and  marketing,  and  sales-targeting 
and  order-processing. 


WEHDOB^J 
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Corporate  lawyer  and  management  con¬ 
sultant  W.  ROBERT  ALLISON  was 
named  president  of  Harlequin  Inc., 
Cambridge,  Mass.,  and  business  services 
division  director  at  Harlequin  Group  pic. 

He  reports  to  chairman  Jo  Marks,  who  has 
served  as  acting  president  of  the  U.S.  com¬ 
pany.  Allison  has  devoted  more  than  halt 
his  28-year  Boston-based  career  to  legal 
matters  related  to  technology  and  software, 
including  advising  Harlequin. 

VICKIE  BAIR  was  promoted  from  cus¬ 
tomer  operations  director  to  general  manag¬ 
er  at  Baseview  Products,  Ann  Arbor,  Mich. 
With  the  company  since  1992,  she  oversees 
all  departments  and  reports  to  Don  Rogers, 
president  of  Baseview  and  parent  Harris 
Publishing  Systems,  who  divides  his  time 
between  Ann  Arbor  and  HPS  headquarters  in 
Melbourne,  Fla. 

Bair’s  20  years  in  the  newspaper  systems 


industry  began  at  Computype/  Harris  Corp. 
Before  rejoining  Harris  via  Baseview,  she 
worked  tor  Xitron,  Deucalion  Resources 
Group,  Lorenz  Publishing  and  CText.  Bair 
has  worked  as  a  technical  writer,  technician, 
educational  resources  manager,  trainer, 
senior  quality  control  and  documentation 
engineer,  sales  director  and  operations 
director. 

LYNN  YAWN  joined  Mactive  Inc., 
Melbourne,  Fla.,  as  sales  manager  tor  the 
Americas.  In  sales  and  marketing  at  Harris 
Publishing  Systems  since  1983,  Yawn  ear¬ 
lier  was  prepress  manager  for  Melbourne's 
Florida  Today.  Employed  as  a  hot-type 
printer  at  the  launch  of  what  was  tfm 
Today,  he  helped  put  together  the  first 
newspaper  taken  to  the  moon  and  helped 
install  one  of  the  first  successful  pagina¬ 
tion  systems  and  an  early  computerized 
ad-lracking  system. 


ORDER 

Advanced  technical  solutions  INC.,  Wilmington,  Mass  expanded  its  big 
NewsDesk  editorial  and  pagination  system  at  El  Nuevo  Dia  with  a  40-seat  system  for 
the  San  Juan,  Puerto  Rico,  paper’s  new,  M-page  sister  tabloid.  Pritoera  Hora.  HP  Unix 
servers  run  Sybase  SQL  database:  Vectra  PC  workstations  use  Microsoft  Word.  ATS 
QuikLayout  and  QuarkXPress. 

CCI-EUROPE  Kennesaw,  Ga.,  is  undertaking  yearlong  installation  of  a  CCI  NewsDesk 
editorial  and  pagination  system  with  an  IBM  RS/6000-based  Qracle  relational  database 
for  approximately  550  users  at  USA  Today  with  reporting,  editing,  work  flow,  layout  and 
imaging  software.  CCI  also  will  integrate  NewsDesk  with  other  systems. 

INTERNATIONAL  BUSINESS  MACHINES  CORP..  White  Plains.  NY.  supplied 
Japan's  Yomiuri  ShimbunwIU  its  Digital  News  Library  running  on  an  RS/6000  SP  to 
create  an  Integrated  Newspaper  Database  System.  The  library  software  manages  multime¬ 
dia  data  input,  parallel  data  searching,  network  transmissions  and  copyright  protection, 
stores  articles,  photos  and  pages  from  the  past  10  years  and  is  linked  to  news  production 
systems,  dedicated  search  terminals  and  PCs  via  the  Internet. 
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Hello 

Scandinavia 


Last  YEAR,  Scandinavia  couldn’t  sup¬ 
ply  the  United  States  with  enough  soft¬ 
ware  vendors,  and  the  one  big  IJ.S. 
press  maker’s  European  plants  couldn’t 
assemble  machines  fast  enough  for 
Scandinavia. 

In  a  ’90s  trend,  first-time  sales  went  to  the  sec¬ 
ond  Swedish  and  third  Danish  developers  to 
enter  the  market,  while  the  latest  press  order 
came  from  yet  another  Norwegian  buyer.  Also  in 
the  North,  presses  were  sold  and  installed  in 
Finland,  home  of  software  developer  Anygraaf, 
which  debuted  at  Nexpo. 

In  contrast  to  increasing 
use  of  general-purpose 
applications  within  publish¬ 
ing  systems,  some  European 
software  aims  at  newspaper 
efficiencies  through  more- 
integrated  and  sometimes 
more-comprehensive  devel¬ 
opment,  incorporating  or  linking  to  existing  pro¬ 
grams  or  using  proprietary  applications,  as  need¬ 
ed. 

At  the  same  time,  the  market  for  presses  began 
turning  away  from  newspaper-specific  to  more- 
versatile  production.  The  generation  of  fast,  high- 
volume,  double-wide  presses  that  preceded  the 
advent  of  color  towers  is  in  places  giving  way  to 
single-wide  presses  able  to  print  various  products. 

Cioss  firaphic  Systems  doesn’t  own  the 
Scandinavian  market,  of  course,  any  more  than 
the  Nordics  have  overtaken  II.S.  newspapers  — 
though  they  join  Denmark’s  Euromax,  as  well  as 
(iermany’s  Linopress  and  Italy’s  Unisys’  UPS 
(which  last  year  set  up  its  first  U.S.  site). 

Denmark’s  CXd-Europe  added  USA  Today  to  its 
list  of  big  U.S.  dailies  when  the  paper  bought  a 
5S0-seat  editorial  and  pagination  system;  Morris 
(iommunications  (x)rp.  said  it  will  sell  the  pub¬ 
lishing  system  of  another  Danish  firm,  SaxoTech, 
and  install  it  at  its  3 1  dailies;  Publishing  Partners 
International  installed  the  editorial  system  from 
Sweden’s  Wilkenson  Scoop  for  a  user  of  its  own 
AD2(MM)  system;  Swedish  developer  Mactive  also 
made  its  first  U.S.  sale,  an  ad  system. 

Among  U.S.  firms,  Atex  sold  Enterprise  ad  sys¬ 
tems  to  four  big  chains,  and  System  Integrators 
had  strong  orders  for  upgrades.  Record  fourth- 
quarter  sales  fueled  SIl’s  first  growth  year  since 
1994.  An  investor  is  expected  to  take  over  the 
stake  held  by  SIl  creditor-banks.  October  saw  an 


The  Europeans 
are  cominji  — 
and  hritifiinfi 
lecbnolofi}’ 


end  to  Sirs  alliance  with  Cybergraphic  Systems, 
which  put  ad  systems  into  several  dailies. 

SII  lost  the  Daily  Oklahoman  to  Harris 
Publishing  Systems  and  the  Arkansas  Gazette  to 
Baseview  Products,  Harris’  Macintosh-software 
subsidiary.  Both  businesses  had  strong  1997  sales. 
Baseview  surpassed  the  2,()()()-cu.stomer  mark  and 
landed  its  largest  sale  —  a  181-seat  system  in 
Portugal.  Baseview  chief  Don  Rogers  also  took 
charge  of  the  Harris  business,  which  was  moved 
to  another  Harris  (a)rp.  division  after  negotiations 
to  sell  it  ended. 

In  addition  to  work  at  Cox  and  Knight-Ridder 
dailies.  Digital  Technology  International  sold  a  full 
package  to  Portland  Newspapers,  won  several 
European  orders  and  promoted  multipaper  net¬ 
working  and  new  Windows-based  software. 

A  restructured  (Text  saw  sales  (notably  ad  sys¬ 
tems  porting  to  Windows)  rise,  cut  out  debt, 
gained  working  capital,  hired  former  Harris  exec¬ 
utive  Tony  Peri  as  president  and  named  to  its  new 
board  Michael  Pearson,  technology  chief  at  the 
Pittsbar^h  Post-Gazette  (which  placed  a  big  ad, 
editorial  and  pagination  order).  Its  classified  sys¬ 
tem  at  the  Los  Angeles  Times  went  on  line. 

Last  year  also  saw;  completion  of  DuPont’s  edi¬ 
torial  and  pagination  system  and  further  work  on 
(lamex-based  classified  by  (]KP  Newspaper 
Systems;  a  revived,  revised  Pink  system  by  a  new 
European  owner;  XPress  4.0,  setting  the  stage  for 
a  Windows-compatible  Quark  Publishing  System. 

(x)mputer-to-plate  made  news  for  output; 
Howard  Newspapers  is  testing  Cerber  thermal 
platesetters  and  another  daily  prepared  to  try' 
another  machine  this  winter;  Dallas  Morning 
News  tests  showed  Western  Lithotech’s 
DiamondSetter  could  do  the  job  for  major  metros 
if  certain  refinements  are  made;  Prepress 
Solutions  further  automated  its  FasTrak;  FX^RM’s 
and  Autologic  Information  International’s  new 
machines  promise  high  speed  at  newspaper  reso¬ 
lutions,  auto-loading  and  use  of  various  plates 
(besides  a  platesetter  based  on  its  widely  used 
38S()  film  imager.  All  also  created  software  to 
manage  plate  output  in  an  all-electronic  environ¬ 
ment);  Kodak  and  Polychrome  (which  jointly 
formed  a  consumables  firm)  had  new  thermal 
plates;  Krause  America,  BasysPrint  and  Purup- 
Eskofot  had  new  platesetters;  (Symbolic  Sciences 
led  with  RIP  connectivity  and  buffering. 

Western  Lithotech  also  built  an  automated  let- 
terpre.ss  plate  exposer  (planned  also  to  handle 
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flexo)  able  to  convert  to  offset  plate 
production  and  tested  at  the  Houston 
Chronicle.  A  prototype  flexo  plateset- 
ter  went  into  the  Decatur,  111.,  Herald 
&  Review. 

A  pressroom-proven  option,  keyless 
inking  was  tested  as  a  retrofit  to  a 
Clolorliner  tower  by  Cleveland’s  Plain 
Dealer,  (iaining  more  ground  are  shaft¬ 
less  presses  using  drives  at  each  cou¬ 
ple  or  print  level.  With  better  roll-han¬ 
dling  and  controls,  the  design  may  cut 


costs  and  prove  efficient  for  multiver¬ 
sion  production.  Exploiting  these 
improvements,  sales  of  versatile,  fast, 
single-wide  semieommercial  presses 
took  off  last  year. 

Three  of  the  largest  plant  projects 
begun  in  1997  call  for  shaftless,  some¬ 
times  keyless,  one-  and  two-wide  color 
towers,  from  different  press  makers,  all 
installed  on  concrete  tables.  One  will 
move  from  two-wide  offset  to  a  single¬ 
wide  Goss  semicommercial  with  one 


or  more  five-high  towers  for  on-the-fly 
page  changes.  Not  to  be  outdone, 
Wifag,  which  pioneered  adding  and 
changing  pages  on-the-fly,  will  install  a 
six-high  stand-alone  tower  press  in 
Switzerland. 

The  New  York  Post  looked  for  land 
for  a  new  plant  (possibly  near  a  pro¬ 
posed  recycled  newsprint  mill).  The 
New  York  Times  began  printing  color 
daily  throughout  the  paper  at  its  vast, 
(See  Scandinavia  on  pafte  52) 


Outlook  For  Technology 


Two  ORGANIZATIONS’  technol¬ 
ogy  chiefs  discu.ssed  prospects 
for  1998  with  E&P.  Former 
Gannett  journalist  Eric  Wolferman 
joined  the  Newspaper  As,sociation  of 
America  three  years  ago  as  senior  vice 
president,  technology.  NAA  represents 
more  than  1,600  U.S.  and  (Canadian 
newspapers,  as  well  as  members  in 
other  countries.  Donrey  Media  Group 
joined  former  machinist  Eddy  .Metz  30 
years  ago  when  it  bought  the  daily 
where  he  worked.  Today,  Metz  is  pro¬ 
duction  technology  adviser  at  Donrey, 
which  operates  dozens  of  papers  in 
almost  every  part  of  the  country'. 

In  coping  with  new  and  different 
work  flows, “the  upswing  in  digital 
advertising  ...  is  going  to  continue  to 
be  problematic  for  us,”  said  Wolferman. 
With  “so  many  variables  and  .  .  .  differ¬ 
ent  systems,”  Metz  called  for  work  on  a 
standard  basic  protocol  in  1 998. 

Wolferman  sees  more  papers  using 
digital  cameras  as  prices  fall.  Metz 
looks  at  “a  proven  technology”  being 
enhanced  from  the  low  end  up.  That 
low  end,  said  Wolferman,  seems  “just 
.short  of”  what  newspapers  need.  .Metz 
foresees  an  eventual  transition  to  digi¬ 
tal  video,  from  which  stills  can  be 
selected. 

Digital  photos  and  ads  promote  fully 
digital  production,  which  Wolferman 
.said  increases  the  need  for  tracking 
and  processing  for  various  media 
through  “a  cleaner  database  .scheme.” 
The  missing  link  in  ad  delivery,  said 
.Metz,  is  a  proven  ad-tracking  .system.  To 
Wolferman,  archiving  will  remain  the 
last  piece  of  the  overall  prepress  puz¬ 
zle.  Working  with  other  industries  and 
librarians,  NAA  will  look  into  develop¬ 
ing  archiving  standards  “that  transcend 


Renewed  hopes  for 
prepress  standards 


the  newspaper  industry.” 

Only  plate  cost  will  hold  back  com- 
puter-to-plate  imaging,  according  to 
Metz,  while  Wolferman  said  “initial 
investment  is  still  pretty  high,”  hinder¬ 
ing  wider  adoption  of  (TP.  .Metz  urged 
the  industry  to  get  behind  (TP  and 
work  with  vendors  to  justify  its  cost. 
Though  a  believer  in  the  process,  he 
noted  that  hard-copy  ads  still  require 
full-page  scanners  that,  with  one 
exception,  are  expensive.  With  a  fast, 
affordable  scanner,  (^TP  will  “take  off 
and  be  a  force  to  be  reckoned  with,” 
he  .said.  (Wolferman  foresees  a  year  of 
more  slow  progress  toward  imaging 
direct-to-press,  bypassing  platemaking 
entirely.) 

Reproduction  quality  will  remain  a 
hot  i.ssue  this  year,  and  .should  be 
addres.sed  while  newspapers  are  finan¬ 
cially  healthy,  said  Wolferman.  Both 
technical  and  user  training  will  contin¬ 
ue  to  loom  large  as  fully  proprietary 
systems  fade  away,  and  the  industry 
must  decide  whether  color  manage¬ 
ment  will  really  be  of  help.  Expecting 
some  development  but  aware  of  no 
specific  initiatives,  he  called  pr(M)fing 
“kind  of  the  stepchild  in  the  prcKess" 
—  easily  forgotten  but  important  to 
achieving  quality  in  filmless  digital 
darkrooms  and  platerooms. 

Further  pressure  for  g<K)d  work 
from  prepress  can  be  expected  as 
more  pre.ssrooms  adopt  keyless  inking. 

“Shaftless  is  here  to  stay,”  said  .Metz, 
who  likes  the  ability  to  easily  add  to 
pre,ss  capacity  while  eliminating  com¬ 


pensators  by  doing  the  work  electroni¬ 
cally.  Wolferman  called  it  “a  no-brainer” 
that  will  “get  better  and  better.” 

Wolferman  said  no  one  is  giving  up 
on  alternative  papermaking  fibers,  but 
progress  depends  on  newsprint  pric¬ 
ing.  Only  one  price  hike  is  expected. 
Metz  said  the  outcome  of  strikes  at 
Fletcher  Challenge  mills  "will  be  the 
deciding  force”  as  contracts  elsewhere 
expire. 

To  support  zoning,  said  Metz,  more 
sy.stems  will  interface  with  inserters  in 
1998.  In  mailnK)m  modernizations  to 
accommodate  advertisers,  he  said  carri¬ 
er-level  zoning  is  only  possible  with 
automation  “because  the  housekeep¬ 
ing's  a  nightmare.”  With  spending  on 
ROP  and  preprints  now  about  equal, 
said  Wolferman,  the  microzoning  trend 
will  continue  —  though  advertisers 
don’t  yet  demand  demographic  deliv¬ 
ery,  and  (ft)r  now)  geographic  zones 
can  reach  desired  groups.  But  as 
microzoning  puts  “big  pressure  on  cir¬ 
culation  systems,”  he  added,  vendors 
will  make  tho.se  systems  more  demo- 
graphically  driven  and  marketing-capa¬ 
ble,  and  will  work  to  integrate  them 
with  post-press  systems. 

Product  buffering  before  packaging 
will  spread,  he  said,  but  centralizing  or 
decentralizing  distribution  will  depend 
on  how  managers  can  best  deal  with 
so  many  zoned  inserts. 

In  a  year  with  more  refinements 
than  brand-new  technologies,  .Metz 
said  shaftless  drives,  and  software  to 
exploit  them,  will  find  packaging  appli¬ 
cations  in  1998.  Automated  bundle¬ 
loading  and  palletizing  he  considers 
t(K)  costly  for  all  but  major  metros  — 
mostly  those  building  new  plants. 

— Jim  Rosenberg 
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Online  Marketing  "97 

IN  SEARCH  OF  THE 

NEW  CYBER-MASSES 

In  ‘97,  newspaper  Web  sites  struggled  to  promote  themselves  and  lure 

online  readers.  But  many  didn't  heed  their  own  best  advice. 


by  Scott  Kirsner 


Even  the 
high-profile 
USA  Today 
Online  had  a 
minuscule 
1997  budget  for 
advertising. 
"We’ve  had  to 
do  a  lot  of 
guerrilla 
marketing,” 
explains  a 
manager. 


Kirsner  is  a  Boston- 
based  journalist  who 
covers  media  technology. 


The  last  year  has  been  a  time  of  experimentation 
and  frustration  for  newspaper  Web  sites  strug¬ 
gling  to  find  inexpensive  ways  to  bring  them¬ 
selves  to  the  attention  of  the  World  Wide  Web’s 
new  masses  of  readers  and  shoppers. 

Ironically,  throughout  1S>97,  newspapers  didn’t  seem  to  believe  their  own  sales  pitches  when  it 
came  to  online  advertising.  If  Web  banners  are  so  effective,  then  how  come  more  news  site  man¬ 
agers  haven’t  been  using  them?  Why  haven’t  more  online  newspapers  been  buying  ads  on  other 
high-traffic  Web  locations  to  announce  themselves,  establish  broad  market  presence,  and  systemat¬ 
ically  lure  readers  to  their  own  sites? 

While  the  largest  and  most  visible  players,  like  the  Neu'  York  Times,  San  Jose  Mercury  News,  and 
Wall  Street  Journal  have  all  heavily  advertised  their  online  operations  with  extensive  banner  ad 
campaigns,  the  majority  of  other  newspapers  have  not. 

The  Journal  made  online  advertising  a  central  element  in  its  1997  marketing  plan.  “Month  in 
and  month  out  we  pushed  it  very  aggressively,”  says  Tom  Baker,  the  WSJ  Interactive  Edition’s  busi¬ 
ness  director.  “We  track  the  results,  and  [online  ads]  work.  When  we  don’t  have  ads  running,  we 
see  the  results  immediately.  New  subscribers  and  trial  subscribers  go  down.” 

When  the  Journal  buys  banners  on  search  engine  sites,  it  pays  a  premium  so  that  its  ads  will 
show  up  when  users  enter  certain  business-related  key  words.  But  the  paper  has  also  run  into  com¬ 
petitive  snafus;  some  news  sites,  like  the  New  York  Times  on  the  Web,  won’t  accept  its  ads. 

Advertising  on  the  cheap 

A  fair  number  of  newspaper  companies  have  tried  strategies  that  seek  to  embrace  the  concept 
—  but  avoid  the  cost  —  of  Web  advertising.WhenWashingtonpost.com  decided  to  test  an  online 
advertising  campaign,  it  didn’t  buy  banners.  Instead,  it  traded  for  space  with  other  divisions  of  the 
Washington  Post  Co.,  like  Newsweek  and  Kaplan  Test  Prep. 

“If  you  have  available  inventory  to  trade,  that’s  a  good  idea,”  says  Jeff  Cannon,  the  Los  Angeles 
Times'  new  media  marketing  and  promotions  manager.  The  Times  has  engaged  in  some  banner  bar¬ 
tering  of  its  own  with  sites  like  HotWired  and  the  Motley  F(X)l.The  Times  has  also  purchased 
impressions  on  Yahoo!,  Adweek,  and  Women’s  Wire,  among  others.  C^annon  is  among  the  group  of 
newspaper  marketing  execs  that  believe  the  best  place  to  look  for  new  users  is  at  other  Web  sites. 

But  that  group  is  a  small  one.  Many  other  online  newspaper  managers  say  that  shelling  out  mar¬ 
keting  money  for  Web  banners  simply  isn’t  economically  feasible.  Even  the  high-profile  USA  Today 
Online  had  a  minuscule  1997  budget  for  advertising  and  promotion.  “We’ve  had  to  do  a  lot  of  guer- 
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rilla  marketing,”  explained  marketing 
manager  Allegra  Young. 

Low-cost  partnerships 

Testing  other  ways  to  avoid  the  high 
price  of  mass  media  advertising,  grow¬ 
ing  numbers  of  online  newspapers 
have  formed  partnerships  with  broad¬ 
casters,  publishers,  other  sites,  and  even 
hardware  and  software  companies.  The 
benefit  is  that  both  partners’ Web  sites 
get  cross-promoted  for  little  or  no 
actual  cost. 

The  Augusta  (Ga.)  Chronicle  has 
two  such  partnerships:  one  with 
WRDW,  the  local  CBS  affiliate,  and 
another  with  CNNSI,  the  sports  Web 
site  featuring  content  from  CNN  and 
Sports  Illustrated'^  Web  sites. 

In  April,  the  Chronicle  worked  with 
CNNSI  to  cover  the  Augusta  Master’s 
golf  tournament. The  two  organizations 
worked  together  to  create  a  single,  co- 
branded  site,  which  CNN  promoted  on 
the  air. 

Other  papers,  like  the  Sacramento 
flee,  have  similar  deals  with  local  TV  sta¬ 
tions,  and  the  Chicago  Tribune  reports 
it  has  plans  to  do  more  cross-promotion 
with  a  l(x:al  station  it  owns,WGN. 

Microsoft  deal 

USA  Today  scored  millions  of  dollars 
worth  of  free  TV  time  by  allowing  its 
site  to  be  used  in  ads  for  Microsoft’s 
WebTV  venture.  The  ads  feature  screen 
shots  of  the  site  as  an  example  of  the 
sort  of  information  consumers  can  get 
with  WebTV.  Young  estimates  that  in 
1997,  Microsoft  spent  $10  million  on 
consumer  advertising  for  WebTV. 

The  Wall  Street  Journal  Interactive 
Edition  has  been  experimenting  with 
distribution  partnerships  with  technol¬ 
ogy  companies  like  Microsoft  and 
Hewlett-Packard.  In  1996,  the  Interac¬ 
tive  Edition  cut  a  deal  with  Microsoft  to 
offer  users  of  the  Internet  Explorer  3  0 
browser  free  access  to  its  site  for  a  lim¬ 
ited  time,  effectively  creating  a  sam¬ 
pling  program.  Now,  they  are  bundling 
one-year  subscriptions  with  HP’s  5(X) 
and  600  .series  of  printers.  “This  is  a 
wonderful  promotion  for  us,  because 
HP  is  a  great  brand  name,  the  new  print¬ 
ers  have  a  lot  of  visibility,  and  it  helps  us 
establish  the  fact  that  our  product  has  a 
retail  price,  and  you  do  have  to  pay  for 
it,”  says  Baker. 

At  the  Boston  Globe's  Boston.com, 
site  staffers  created  an  online  presence 
for  the  Isabella  Stewart  Gardner 
Museum,  which  resulted  in  free  adver¬ 


ADVERTISEMENT 


tising  on  a  bus.  And  a  similar  arrange¬ 
ment  with  the  Museum  of  Fine  Arts 
landed  Boston.com’s  URL  in  magazine 
ads  that  ran  in  publications  like  the 
Neu’  Yorker. 

Not  all  partnerships  work  out  for  the 
best,  though.  At  the  Sacramento  Bee,  a 
deal  between  the  paper’s  Web  site  and 
Pacific  Bell’s  Internet  access  service  has 
been  ditched  after  a  year  of  experi¬ 
menting.  The  paper  had  entered  into  a 
marketing  alliance  with  the  telephone 
giant  to  run  ads  for  the  PacBell  service 
in  the  paper  in  exchange  for  prominent 
promotion  in  the  browser  that  PacBell’s 
customers  used.  But  according  to  Ed 
Canale,  the  Bee's  new  media  director, 
the  effort  to  dance  with  a  telco  didn’t 
go  well.  His  advice  about  partnerships? 
“Look  for  alliances  with  any  company 
that  can  enhance  what  you’re  doing, 
but  don’t  get  into  long-term  agree¬ 
ments." 

Search  engine  registration 

Some  online  newspapers  have  tried 
using  search  engine  registration  as  a 
low-profile  way  to  avoid  mass  media 
advertising  costs.  Web  search  sites  like 
Yahoo!  and  Alta  Vista  are  among  the 
most  visited  sites  on  the  Web,  assisting 
users  in  finding  what  they’re  looking 
for.  Online  newspapers  can  register 
their  own  site  descriptions  and 
addresses  for  free.  Such  registration 
makes  them  available  in  online  data- 
ba.ses  searched  by  millions  of  Web 
users  each  day.  A  sampling  found  that 
most  newspapers  registered  their  site 
addres.ses  just  once  —  which  may  not 
be  the  best  way  to  exploit  the  full  capa¬ 
bilities  of  search  engines. 

Kirsten  Alexander,  the  marketing 
and  product  development  manager  for 
Community  Newspapers  Interactive  in 
Needham,  Mass.,  explained,  “If  you  just 
register  your  main  site,  you’re  missing  a 
lot  of  opportunities.”  She  recommends 
that  newspapers  register  various  sec¬ 
tions  and  special  feature  areas  of  their 
Web  sites.  “We  register  with  search 
engines  constantly  as  we  add  content,” 
Alexander  says. 

But  registering  with  search  engines 
can  be  slow,  she  also  warns.  It’s  not 
unusual  for  a  new  entry  to  take  as  long 
as  two  months  to  show  up  in  Yahoo!. 
“You  have  to  think  ahead,”  she  says. 

Alexander  also  recommends  the  lib¬ 
eral  use  of  “meta  tags,”  hidden  labels 
within  an  HTML  page  that  help  Web 
indexers  like  Alta  Vista  and  Lycos  prop¬ 
erty  categorize  the  page’s  content. 


Introducing  The  Greatest 
Potential  for  Profit 
IN  Automotive  Classifieds 

The  most  comprehensive  Auto 
Classifteds  solution  is  now  available  to 
newspaper  publishers.  It  helps  you  pub¬ 
lish  more  automotive  ads  both  in  print 
and  on  your  web  site,  providing  you 
with  more  revenue  opportunities  than 
ever.  AO  in  a  fuDy-outsourced,  privately- 
branded  product  that  you  and  your 
commercial  advertisers  control. 

The  Most  Print  and  Online  Ads 
For  Every  Vehicle  in  a  Dealer’s 
Inventory.  A  solution  that  worits  direct¬ 
ly  from  dealer  inventory  systems 
enhanced  with  VTN-coded  information 
and  digital  photographs. 

An  Online  Ad  for  Every  Print  Clas¬ 
sified.  Parsed  from  your  pre-press 
sy.steins  with  abbreviations  expanded 
and  headlines  created. 

With  Self-Published  “Do  It  YourselT 
Ads.  Your  commercial  and  individual 
advertisers  create  them  on  a  web  page 
and  pay  you  securely  online. 

The  Most  Revenite  OppoRTfNmES 
Ed’s  solution  offers  you  more  revenue 
streams  per  ad  and  unique  products 
which  will  attract  a  whole  new  class  (rf 
classified  advertisers,  like  auto  insurers 
and  auto  parts  merchants; 

Multimedia  Enhancements  •  Classified  Ad 
Branding  •  Promotional  Pages  •  Bundled  Print 
and  Online  Offers  •  Irffrrmation  Sponsorships  • 
Directory  Services  •  Search  Engine  Revenue  • 
New  Web-based  Products  •  Tracking  and 
Reporting  Services  •  Agent  Revenue  •  New 
Print-based  Products  *  Banner  Advertising 

Inteorated  Editorial  a.nd  Classifieds 
ECI’s  privately-branded  solution  allows 
you  to  customize  the  content  on  your 
site.  You  can  leverage  the  trusted  value 
your  newspaper  has  established  to 
build  exactly  the  type  of  automotive  site 
you  want  to  offer  in  your  community. 

A  SOLITION  THAT  YOl’  CONTROL 
With  easy-to-use,  real-time  manage¬ 
ment  tools  that  control  everything  on 
your  site.  TooLs  that  can  even  be  extend¬ 
ed  to  your  commercial  advertisers. 

To  get  on  the  road  to  greater  profitabili¬ 
ty  in  Auto  Classifieds,  simply  contact  us 
for  a  test  drive. 
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Online  Year  In  Review 

'97  PREDICTIONS 
A  YEAR  LATER 


In  Short 


ONLINE  COMMERCE  SOARS 

Online  purchasing  through¬ 
out  the  1997  holiday  sea¬ 
son  more  than  doubled 
from  last  year,  according 
to  America  Online.  More 
importantly,  AOL  reported 
that  the  nature  of  online 
customers  has  changed 
dramatically.  General  con¬ 
sumers  —  rather  than 
techies  —  constituted  the 
largest  group  of  online 
shoppers  this  season.  And 
the  largest  single  category 
of  '97  purchases  was  cloth¬ 
ing,  rather  than  computer 
gear. 


E-COMMERCE  IN  1998 

More  than  $20  billion  in 
online  consumer  and 
industrial  purchasing  will 
occur  across  the  Internet 
in  the  coming  year,  pre¬ 
dicts  the  International 
Data  Corp.  (IDC).  The 
Framingham,  Mass.,  inter¬ 
national  market  research 
firm  also  says  up  to  100 
million  people  will  be 
accessing  the  World  Wide 
Web  by  the  end  of  1998. 
IDC  says  that  the  character 
of  the  Internet  market  will 
be  changed  significantly 
during  the  next  12  months 
by  the  release  of  a  range 
of  low-cost  "Internet 
appliances."  These  include 
Web-enabled  screen 
phones,  Web-enabled  per¬ 
sonal  digital  assistant 
"tablet"  computers,  Web- 
enabled  video  game  sys¬ 
tems,  and  a  plethora  of 
Web-enabled  TV  set-top 
box  devices. 


Trends  in  the  online  newspaper  industry  during  the  last  year 


It’s  time  to  take  a  look  back  at  predictions 
I  made  for  the  online  newspaper  busi¬ 
ness  at  the  beginning  of  1997  to  see  how 
clo.se  1  came  to  the  reality  of  actual  events. 
One  reader  —  Gordon  liorrell,  vice  president 
of  new  media  for  Landmark  Publishing  Group 
of  Norfolk,  Va.,  —  has  already  reached  his  own 
conclusions  about  the  accuracy  of  my  earlier 
prognostications.  He  suggests  “that  the  Inter¬ 
net  faiiy',  for  the  most  part,  sprinkled  about  2 
bytes  of  fairy  dust  on  you  and  about  10 
megabytes  of  digital  dung.” 

Here’s  a  look  at  how  my  predictions  and 
wishes  for  the  industry'  fared. 

Classifieds  threat 

1  wished  that  more  newspaper  publishers 
would  wake  up  to  the  fact  that  classifieds  is 
the  component  of  their  business  most  at  risk 
by  the  success  of  the  Internet  —  and  do 
something  about  it.  Most  publishers  now 
grasp  the  severity'  of  this  threat.  xMany  saw 
online  city'  guides  launch  in  their  markets, 
which  likely  will  evolve  to  hurt  newspaper  ad 
revenues.  Everyone  watched  the  success  of 
companies  like  Cxlassifieds2(M)()  —  which  is 
emerging  as  a  major  player  in  the  classifieds 
business  —  impacting  local  markets  in  an 
increasingly  serious  way.  ITiere’s  still  much  to 
be  done  to  bring  newspapers’  strengths  in  the 
classifieds  market  into  the  electronic  world. 
As  Borrell  wrote,  “1  believe  the  industry'  did 
rub  its  collective  eyes  and  wake  up  in  1997, 
though  right  now  we  may  just  be  brushing 
our  teeth  and  deciding  what  to  wear  to  the 
war.” 

Newspaper  Web  advertising 

1  wished  that  advertisers  would  look 
beyond  the  big  numbers  being  offered  by 
search  engine  companies  like  Yahoo!,  Excite, 
et  al.,  and  realize  that  online  newspaper  ser¬ 
vices  —  when  aggregated  via  organizations 
like  New'  Cxentury'  Network  and  Real  Media  — 
represent  a  high-value  online  ad  venue.  I  can’t 
report  great  progress  on  this  front.  Here’s  Bor- 
rell’s  comment  on  that  one:  “Ho-boy,y'ou  must 
have  just  swallowed  the  martini  olive  on  New 
Year’s  Eve  when  you  wrote  this  one.  Please 
don’t  wish  for  this  again.  False  hope  is  a  bad 


thing.  Advertisers  go  with  things  that  work. 
For  now,  remember  this;  The  words  ‘aggre¬ 
gated’  and  ‘newspaper’  are  collectiv'ely  an  oxy- 
mtiron  and  don’t  belong  in  tbe  same  sen¬ 
tence.”  I  won’t  go  that  far,  and  remain  opti¬ 
mistic  that,  in  time,  newspapers  will  learn  that 
working  together  more  is  the  best  way  to 
fight  back  the  cyber  competition. 

Content  vs.  technology 

1  wished  that  the  interactive  news  industry 
would  find  a  better  balance  betw'een  technol¬ 
ogy  and  content.  In  the  industry  ’s  early  days, 
many  of  its  practitioners  focused  on  the  tech¬ 
nology',  with  quality'  of  content  taking  a  back 
seat.  1  think  we’ve  passed  that  point.  We  can 
point  to  numerous  Internet  content  initiatives 
that  are  substantial.  Journalists  —  not  just 
technologists  —  are  now  at  home  on  the 
Internet.  We've  struck  a  balance  between 
adopting  new  technology  and  practicing  solid 
journalism,  with  technologists  and  seasoned 
journalists  working  side  by  side. 

Journalists'  e-mail 

Here’s  another  wish  that  will  have  to  wait 
for  the  coming  year  to  come  true.  News  orga¬ 
nizations  continue  to  give  more  working  jour¬ 
nalists  e-mail  accounts  and  Web  access.  But  it  ’s 
far  from  universal,  and  some  newspapers,  in 
particular,  can’t  hand  out  Internet  access  and 
e-mail  accounts  because  they  remain  wedded 
to  proprietary  editing  systems  that  don’t  sup¬ 
port  external  communications. 

More  Net-based  reporting 

1  think  this  wish  largely  came  true.  Many 
traditional  news  organizations  now  are  pro¬ 
ducing  more  online-only  journalism  as  well  as 
online  journalism  of  a  much  higher  quality'. 
And,  like  the  Dallas  Morning  News  when  it 
broke  a  major  Oklahoma  City'  bombing  trial 
story'  on  its  Web  site  rather  than  in  print,  more 
news  organizations  are  publishing  first  on  the 
online  medium  and  letting  print  sometimes 
take  a  back  seat  when  print  deadlines  aren’t 
sufficient  to  publish  a  fast-breaking  story'. 
Increasingly,  newspaper  Web  site  managers 
tell  me  that  they  no  longer  hold  back  stories 
waiting  for  print  deadlines. 
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Less  U.S.  dominance 

1  wished  that  the  U.S.  would  lose  some  of 
its  dominance  over  the  Internet  medium,  with 
other  nations  catching  up.  Alas,  while  the 
Internet  is  a  hot  topic  in  many  other  coun¬ 
tries,  American  companies  remain  at  the  fore¬ 
front  of  Internet  publishing  developments, 
and  American  consumers  are  far  ahead  of 
people  elsewhere  in  the  world  in  terms  of 
Internet  usage.  Many  countries  remain  hob¬ 
bled  because  of  surcharged  local  phone  calls, 
which  will  always  be  an  impediment  to 
growth  in  Internet  usage.  Only  when  the  cash 
meter  is  not  ticking  do  consumers  feel  free  to 
stay  online  for  many  hours  a  month. 

WebTV's  success? 

Many  people  view  Web1*V,  the  box  that  sits 
atop  your  TV  set  and  delivers  Internet  access, 
as  a  way  to  bring  the  Internet  to  the  masses  — 
those  who  for  many  reasons  are  not  likely  to 
use  a  computer  to  get  online.  1  am  among 
those  who  wished  for  success  for  the  Inter- 
net-on-lV  concept,  because  it  will  go  far  in 
“floating  all  boats”  of  Internet  publishers  and 
content  providers.  WebTV  and  its  competi¬ 
tors  are  off  to  a  slow  start,  but  WebTV’s  acqui¬ 
sition  by  Microsoft  this  year  is  a  g(x)d  sign  for 
the  promise  that  Web'lV  will  b<K)st  the  entire 
Internet  content  industry. 

Portable  digital  tablets 

1  wished  for  significant  progress  with 
portable  digital  tablets,  which  promise  to  pro¬ 
vide  consumers  with  “digital  paper”  that  they 
can  carry  around  —  receiving  subscriptions 
to  news  and  information,  and  replacing  tradi¬ 
tional  print  subscriptions.  No,  we  didn't  see 
much  visible  activity  in  1997,  and  they  con¬ 
tinue  to  look  to  be  years  away.  We  ll  probably 
be  wishing  for  digital  tablets  for  many  more 
years.  In  fact,  a  research  report  on  the  future 
of  paper  projects  that  digital  tablets  won’t  be 
in  mainstream  use  until  2010. 

Faster  access;  more  bandwidth 

If  you’re  in  one  of  the  few  areas  of  the  U.S. 
that  have  ultra-fast  cable  modem  service 
available,  count  yourself  very  lucky.  1  thought 
we  would  be  closer  to  having  fast  access  in 
most  major  markets.  The  cable  industry  has 
been  rolling  out  cable  modem  access  at  a 
glacial  pace,  sadly.  Even  slower  are  telephone 
company  efforts  at  making  significantly  taster 
service  available  to  consumers.  Until  the 
bandwidth  shortage  is  eased,  interactive  pub¬ 
lishing  ventures  will  continue  to  be  handi¬ 
capped. 

Outing  is  Cl  frceUince  jonrncilist  cnici  con- 
siiltcint  whose  column  cip/x’cirs  three  times 
a  week  on  li&P's  MecliciINh'O.com  Weh  site. 


New  Trends  "97 

NEW  MEDIA 
CUTTING  INTO 
'OLD'  MEDIA 

Readers  shift  from  print  to  online 

hy  Steve  Outing 

One  of  the  most  significant  develop¬ 
ments  of  1997  was  the  emergence  of 
clear  evidence  that  online  news  ser¬ 
vices  are  beginning  to  cut  into  traditional 
media  audiences  by  measurable  amounts. 

For  instance,  a  study  by  the  Austin,  I’exas- 
based  IntelliQuest  reported  that  FointC^ast 
users  —  predominantly  businesspeople  who 
teed  voraciously  on  daily  news  as  a  part  of 
their  professional  duties  and  related  interests 
—  now'  spend  less  time  reading  and  watching 
other  off-line  media.  Among  Point(;ast  users, 
46%  spend  less  time  reading  newspapers;  23% 
spend  less  time  reading  magazines;  and  21% 
say  their  television  viewing  has  declined 
because  of  their  use  of  the  Internet. 

IntelliQuest  also  conducts  regular  tracking 
surveys  of  Internet  usage  for  the  U.S.  market, 
watching  Internet-using  consumers’  media 
consumption  habits.  According  to  the  firm’s 
managing  director  for  Internet  ser\'ices,  Tom 
Fornoff,  when  tracking  the  overall  online  con¬ 
sumer  audience,lV  gets  hardest  hit  by  Inter¬ 
net  usage;  26%  t)f  Internet  users  watch  less 
TV.  Reading  in  general  (books,  newspapers 
and  magazines)  fares  better,  with  10%  say  ing 
they  do  le.ss  reading  because  of  their  Internet 
use.  (I’hus,  PointC^ast’s  greater  impact  on 
newspapers  than  television  appears  to  be  an 
anomoly,  although  it  might  be  explained  by 
Point(;ast’s  busines-vheavy  audience.) 

I’om  .Miller,  vice  president  of  C^y  ber  Dia¬ 
logue,  an  Internet  research  company  that 
recently  acquired  Miller’s  Emerging  Technol¬ 
ogy  Research  (iroup  from  Find/S  VP,  has  been 
follow  ing  this  issue  since  IWS.The  main  neg¬ 
ative  impact  on  traditional  media  use  is  tbund 
among  “Internet  enthusiasts”  rather  than 
“newbies.”  he  reports. 

Overall,  Miller’s  numbers  find  that  16%  of 
Internet  users  report  a  decrease  in  reading 
newspapers  and  magazines,  and  33%  watch 
less  TV.  Interestingly,  the  activity  that  gets  hit 
hardest  after  television  watching  is  long-div 
tance  phone  calls,  which  are  down  tor  22%  of 
Internet  users.  Radio  faa*s  best  with  the  least 
impact  from  Internet  usage,  perhaps  because 
many  Internet  users  listen  to  the  radio  while 
surfing  the  Web  or  checking  e-mail. 


In  Short 

27%  OF  U.S.  ON  NET 

Some  56  million  adults,  or 
27%  of  the  U.S.  population 
age  16  and  older,  were 
accessing  the  Internet  and 
online  services  by  the  end 
of  1997,  according  to 
IntelliQuest  Information 
Group  Inc.  of  Austin, 

Texas.  The  research  firm 
predicts  that  up  to  72  mil¬ 
lion  U.S.  residents  will  be 
going  online  by  the  end  of 
1998. 


PCs  IN  42%  OF  HOMES 

More  than  42%  of  all  U.S. 
households  now  have  per¬ 
sonal  computers,  accord¬ 
ing  to  Computer  Intelli¬ 
gence  of  La  Jolla,  Calif. 
The  technology  product- 
and-trends  research  firm's 
latest  market  report  says 
households  are  accelerat¬ 
ing  their  purchases  of 
first-time  computers. 
Computer  Intelligence  is  a 
division  of  Ziff-Davis  Inc. 


9  MILLION  SUBSCRIBERS 

Netscape’s  'In-Box  Direct' 
program,  which  turns  a 
browser  into  an  automati¬ 
cally  delivered  personal 
news  publication,  has 
announced  that  9  million 
people  have  signed  up  for 
the  free  subscription  ser¬ 
vice.  Netscape  has  con¬ 
tent  deals  with  125  main¬ 
stream  news  and  informa¬ 
tion  publishers  who  make 
their  resources  available 
for  the  Netscape  sub¬ 
scribers  who  define  the 
daily  news  they  want. 
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’Twas  The  Year  Of 
‘  Zits’  And  URL  Hits 


IT  WAS  THE  year  of  the  Web 

(again).  A  year  when  a  syndicate 
folded  and  a  “Dilbert  ”TV  ad  cam¬ 
paign  unfolded.  A  year  when 
two  syndicates  changed  presi¬ 
dents  and  46  cartoonists  changed 
comics.  Here  are  some  of  the  highs 
and  lows  of  1997: 


JANUARY 

♦  John  Brewer  is  out  and  Gloria 
Brown  Anderson  is  in  as  president  and 
editor  in  chief  of  the  New  York  Times 
Syndicate/News  Service.  Anderson 
may  be  the  first  woman  to  ever  head  a 
major  syndicate. 

FEBRUARY 

♦  San  Francisco  Chronicle  columnist 
Herb  Caen  dies  at  age  80. 

♦  Creators  Syndicate  celebrates  its 
10th  anniversary. 

MARCH 

♦  The  Cartoonists  &  Writers 


Tfje  growth  of  a  comic 
and  the  Web  were 
among  I997's 
syndication  highlights 


♦  King  Features  names  Larry  Olsen 
president  and  Jay  Kennedy  editor  in 
chief.  Longtime  president  Joe  D’Angelo 
becomes  chairman  of  the  syndicate. 

♦  Walt  Handelsman  of  the  New 
Orleans  Times-Picayune  and  Tribune 
Media  Services  wins  the  Pulitzer  Prize 
for  editorial  cartooning. 

♦  TMS  announces  it  will  reduce  costs 


Syndicate  launches  a  Web  site. 


APRIL 

♦  Forty-six  cartoon¬ 
ists  swap  comics  in 
an  April  Fools’  Day 
'  joke. 


for  clients  receiving  features  electroni¬ 
cally. 

♦  Columnist  Mike  Royko  of  the 
Chicago  Trihime  and  TMS  dies  at  age 
64. 

MAY 

♦  C.olumnist  Murray  Kempton  of 
Long  Island,  Newsday  and  the  Los 
Angeles  Times  Syndicate  (LATS)  dies  at 
age  79. 

♦  Fox  Family  Films  acquires  the 
rights  to  make  a  movie  based  on  the 
“Over  the  Hedge”  comic  by  Michael 
Fry  andT  Lewis  of  United  Media. 

♦  Jules  Feiffer  resigns  after  the 
Village  Voice  tries  to  eliminate  his 
salary  and  instead  buy  his  editorial 
cartoons  from  Universal  Press 
Syndicate. 


The  "Zits"  comic  by  Jim  Borgman  and  Jerry  ♦  The  U.S.  Supreme  Court  declines 
Scott  made  its  debut  in  over  200  newspapers,  to  consider  Paddock  Publications’ 


antitrust  case,  thus  preserving  territori¬ 
al  exclusivity  for  syndicated  features. 

♦  Contrt)versy  erupts  over  an  anti¬ 
death  penalty  editorial  cartoon  by 
Steve  Benson  of  the  Arizona  Republic 
and  United. 

♦  King  starts  syndicating  a  column 
by  (]BS  anchor  Dan  Rather. 

♦  David  Broder  of  the  Washington 
Post  and  Washington  Post  Writers 
Ciroup  (WPWG)  wins  a  Lifetime 
Achievement  Award  from  the  National 
Society  of  Newspaper  CY)lumnists 
(NSNC). 

JULY 

♦  TMS  begins  delivering  features  via 
its  Web  site. 

♦  The  King-distributed  “Zits  ”  comic 
starts  in  over  200  papers  —  one  of  the 
biggest  charter  lists  in  years  —  and 
appears  in  400  papers  by  the  end  of 
1997. 

AUGUST 

♦  The  Sacramento  Bee  drops  “Non 
Sequitur  ”  after  Wiley  Miller’s  WPWG 
comic  tweaks  newspapers. 

SEPTEMBER 

♦  Lynn  Johnston  switches  her  “For 
Better  or  For  Worse”  comic  from 
Universal  to  United. 

♦  Universal  purchases  C'hronicle 
Features. 

♦  Copley  News  Service  editorial  car¬ 
toonist  Mike  Ramirez  moves  from  the 
Memphis  Commercial  Appeal  to  the 
Los  Angeles  Times. 

♦  First  lady  Hillary  Rodham  CJinton 
discusses  her  CYeators  column  at  the 
Newspaper  Features  (Ynincil  meeting 
in  Washington,  D.C. 

OCTOBER 

♦  NSNC]  column  group  starts  a  syndi¬ 
cate  on  its  Web  site. 

NOVEMBER 

♦  C-harles  Schulz  of  United  begins  a 
five-week  break  —  his  first  official  hia- 
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Scott  Adams  had  another  successful  year 
with  his  "Dilbert"  property. 

tus  from  the  47-year-old  “Peanuts”  — 
on  Thanksgiving  Day. 

♦  Office  Depot  launches  a  $30  mil¬ 
lion  TV  ad  campaign  featuring  “Dilbert,” 
capping  another  year  of  major  growth 
for  the  United  cartoon  property. 

♦  The  New  York  Times  Syndicate  and 
BPI  Communications  launch  an  enter¬ 
tainment  Web  site. 

DECEMBER 

♦  Nicole  Hollander  moves  her  self- 
syndicated  “Sylvia”  comic  strip  to 
LATS. 

♦  Universal  folds  Connect-Time,  the 
newspaper  magazine  about  the 
Internet,  due  to  a  lack  of  national 
advertising.  It  is  being  replaced  with  a 
syndicated  package  beginning  this 
month. 

TRENDS 

There  were  also  several  trends  that 
started  or  became  more  pronounced 
last  year.  For  instance; 

♦  Syndicates  introduced  more  fea¬ 
tures  about  and  for  the  Web. 

♦  Newspaper  sites  and  other  online 
clients  purchased  more  material  from 
syndicates  and  supplemental  news  ser¬ 
vices. 

♦  Several  creators  developed  3-D  and 
animated  cartoons  for  the  Web,  and  sev 
eral  writers  experimented  with  video 
columns  for  the  Web. 

♦  Text-heavy  syndicates  such  as  LATS 
and  Copley  began  offering  more 
comics. 

♦  International  sales  of  features 
increased. 


Features  Forecast 
For  The  New  Year 


'T'^  ILBERT,”  ONLINE,  overseas 

I  ■  and  “Rugrats”  could  be  the 
most  important  words  in 
the  features  business  this  year. 

Their  first  letters  spell  DOOR,  so 
let’s  open  it  up  and  take  a  look  inside  a 
1998  syndication  structure  that  will 
have  at  least  four  stories. 

“Dilbert,”  of  course,  has  been  a 
major  syndication  story  since  1S>93. 

But  more  developments  lie  ahead. 

Scott  Adams  expects  to  have  another 
hardcover  book  out  this  year  (his  first 
two  were  bestsellers)  and  to  work  on 
an  animated  “Dilbert”  TV  show. 

“It  would  probably  air  in  1999,”  said 
the  United  Media  cartoonist. 

In  the  online  area,  where  “Dilbert” 
helped  United’s  Web  site  top  40  mil¬ 
lion  hits  a  week  last  year,  syndicates 
will  continue  to  have  a  presence  in 
1998. 

For  instance.  King  this  month  is 
scheduled  to  officially  launch  its  Web 
site,  which  went  live  in  December. 

And  Copley  News  Service  plans  to 
introduce  a  new  site  by  February, 
according  to  executive  vice  presi¬ 
dent/editor  Bob  Witty. 

Various  syndicates  will  also  continue 
to  upgrade  their  electronic  delivery 
systems,  which  include  Web-based 
transmission. 

In  addition,  syndicates  plan  to  intro¬ 
duce  more  features  designed  for  news¬ 
paper  Web  sites.  United  senior  vice 
president/general  manager  Sid 
Goldberg  mentioned  an  upcoming 
online  gardening  feature  that  will  be 
customized  for  various  regions  of  the 
country. 

Syndicates  will  also  continue  to  sell 
features  of  a  more  traditional  nature  to 


online  clients. 

These  clients  are  not  only  newspa¬ 
per  sites.  For  instance,  Los  Angeles 
Times- Washington  Post  News  Service 
president  A1  Leeds  said  he  expects 
continued  success  in  1998  selling  LAT- 
WP  content  to  company  intranet  sites. 
“It  was  our  biggest  growth  area  in 
1997,”  he  reported. 

The  rapid  online  sales  growth 
enjoyed  by  several  syndicates  last  year 
will  probably  repeat  itself  in  1998.  But 
a  couple  of  executives  cautioned  that, 
because  online  sales  are  a  relatively 
new  category,  huge  percentage  increas¬ 
es  don’t  necessarily  translate  into  a 
huge  amount  of  dollars. 

“The  core  of  our  revenue  is  still 
from  [print]  newspapers,”  said  King 
editor  in  chief  Jay  Kennedy. 

Many  of  these  newspaper  clients  are 
overseas,  where  syndicates  have  done 
more  business  in  recent  times. 

“That  area  will  continue  to  grow,” 
said  vice  president/editorial  director 
Lee  Salem  of  Universal  Press  Syndicate, 
which  is  opening  its  first  overseas 
office  early  this  year. 

Why  more  foreign  sales  of  comics 
and  other  material?  Executives  noted 
that  much  of  the  U.S.  market  is  saturat¬ 
ed,  technology  is  making  communica¬ 
tion  and  delivery  easier,  new  papers 
are  starting  in  such  places  as  Eastern 
Europe  and  the  former  Soviet  Union, 
and  American  entertainment  products 
are  blanketing  much  of  the  world  as 
cultural  commonalities  increase. 

Goldberg  did  note  that  the  strong 
dollar  is  making  syndicates  work  hard¬ 
er  to  earn  their  profits  overseas. 

Speaking  of  profits.  Creators 
Syndicate  president  Rick  Newcombe 
said  syndicates  tend  to  do  well  when 
the  economy  docs  well.  So  if  the  econ¬ 
omy  remains  healthy  in  1998,  he 
added,  it  will  be  a  good  year  for  selling 
features.  Newcombe  did  note  that 
newsprint  price  hikes  —  which  might 
range  from  10-20%  in  1998  —  could 
hurt  sales  somewhat. 

One  of  the  features  Creators  is  intro¬ 
ducing  this  spring  is  a  comic  based  on 
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Solvers  Salved  By 
Crossword  Changes 


Nickelodeon’s  Rugnits  show. 
Newspaper  versions  of  animated  prop¬ 
erties  have  a  spotty  track  record,  but 
Newcombe  and  Creators  executive 
vice  president/chief  operating  officer 
■Mike  Santiago  reported  a  lot  of  early 
interest  in  the  “Rugrats”  strip. 

Another  comic,  the  Sunday-only 
“Httmer  the  Reluctant  Soul”  by  Wiley 
.Miller  of  the  Washington  Post  Writers 
Croup,  will  debut  in  March  in  an 
unusual  vertical  format. 

Starting  a  month  later  will  be  Tilt,  a 
new  Thomson  Target  Media  publication 
aimed  at  people  ages  18  to  34.  It  will 
be  available  for  use  as  either  a  weekly 
feature  section  or  Total  Market 
Coverage  publication. 

Also  in  1 998,  C^opley  plans  to  add  to 
its  fledgling  lineup  of  individually  syn¬ 
dicated  features  while  continuing  to 
offer  packages. 

It’s  also  shaping  up  to  be  an  interest¬ 
ing  year  for  the  New  York  l  imes 
Syndicate/News  Service.  For  instance, 
the  news  service  this  month  plans  to 
begin  offering  four  versions  of  its  pack¬ 
age  —  and  requests  for  large  rate  hikes 
have  angered  some  clients. 


AP  Service  Adds 
Foreign  Articles 

The  associated  press  World- 

Stream  international  news  service 
has  added  more  than  330  stories  a  day 
from  1"’  publications  in  Asia,  Latin 
America  and  the  Middle  East. 

This  will  almost  double  the  amount 
of  WorldStream  content,  according  to 
AP. 

WorldStream  is  part  of  AP’s  Informa¬ 
tion  Services  group,  which  sells  news 
and  information  to  corporate,  govern¬ 
ment  and  online  clients. 

Former  Copley 
People  At  Site 

FOR.MER  COPLEY  NEWS  Service 
executive  Nanette  Wiser  has  been 
named  entertainment  producer  for  a 
San  Diego  citv  site  launched  this  fall  by 
Cox  Interactive  Media. 

Also,  former  San  Diego  Union- 
Tribune/Coplcy  columnist  John 
Freeman  is  sports  and  recreation  pro¬ 
ducer  for  the  site  (www.sandiegoinsid- 
er.com). 


SCXIRES  OF  SOLVERS  were  a  cross 
and  down  bunch  when  Tribune 
Media  Services  puzzles  were 
changed. 

So  the  new  TMS  crossword  editor 
made  some  adjustments,  while  declin¬ 
ing  to  mimic  his  predecessor. 

“Every  puzzle  editor  has  a  different 
style,”  said  Wayne  Williams,  who  suc¬ 
ceeded  Herb  Ettenson  on  Nov.  24. 

Soon  after  that  day,  reader  com¬ 
ments  started  pouring  in.  Williams 
ended  up  receiving  nearly  1 ,000  e- 
mails  by  last  week,  and  TMS  got  hun¬ 
dreds  of  calls.  Cdient  papers,  .several  of 
which  printed  the  syndicate’s  phone 
number,  also  heard  from  many  readers. 

While  some  people  praised  Williams’ 
changes,  many  others  were  critical.  For 
one  thing,  they  complained  about  the 
increased  difficulty  of  clues. 

One  Twin  Falls,  Idaho,  Times-News 
reader  wrote  a  letter  to  the  editor  stat¬ 
ing,  “I  surrender.  I  give  up.  I  am  not  a 
member  of  .MENSA”  —  referring  to  the 
group  of  people  with  genius  IQs. 

“1  had  a  few  words  that  were  too 
hard,”  admitted  Williams.  “I  didn’t  real¬ 
ize  they  were  too  hard.” 

Many  of  the  people  upset  with  the 
clues  did  theTMS  “('x)mmuter  Cross¬ 
word,”  which  has  traditionally  been 
easier  to  solve  than  the  .syndicate’s  reg¬ 
ular  daily  puzzle. 

Readers  —  many  of  them  older  — 
also  complained  about  references  to 
contemporary  pop  culture.  But  TMS 
director  of  marketing  Steve  Tippie 
noted  that  the  82-year-old  Ettenson 
also  used  cultural  references;  they  just 
happened  to  come  from  earlier  decades. 

Williams,  49,  said  some  of  the  e-mail¬ 
ers  were  nasty  and  not  very  specific 
about  what  they  disliked  about  his 
crosswords.  They  just  didn’t  want  any 
change  in  their  puzzle  routine  after 
doing  the  Ettenson-edited  puzzles  for 
22  years. 

But  others  complained  in  a  more 
reasoned  manner,  and  Williams  took 
their  comments  to  heart.  He  made 
some  clues  easier,  did  away  with  abbre¬ 
viations  and  changed  other  things  — 


while  still  trying  to  sta)’  true  to  the 
way  he  has  constructed  and  edited 
puzzles  for  over  30  years.  That  means 
some  difficult  clues  (although  words  in 
the  puzzles  are  simple)  and  .some  con¬ 
temporary  references  (like  one  to 
Steven  Spielberg’s  new  Amistad 
movie). 

“The  puzzle  is  not  going  to  be  the 
same,”  said  TMS  assistant  editor  Eve 
Becker.  “Herb  retired.” 

Because  of  the  lead  time  involved  in 
syndication,  the  adjusted  puzzles  didn’t 
start  appearing  until  Dec.  22.  Before 
that,  a  few  TMS  clients  requested  “clas¬ 
sic”  Ettenson  puzzles  to  use  temporari- 
h’.  One  of  them  was  the  Times-News, 
which  switched  back  to  Williams  after 
Dec.  22. 

(dark  Walworth,  the  paper’s  manag¬ 
ing  editor,  told  readers:  “Tr}'  Williams’ 
puzzles  for  a  few  weeks.  If  you’re  still 
unhappy  at  the  end  of  January,  I’ll 
shop  around  for  another  puzzle  .ser¬ 
vice.” 

Indeed,  most  papers  seem  to  be  giv¬ 
ing  Williams  a  chance.  While  over  20 
clients  contacted  the  syndicate  to 
express  anxiety'  about  the  puzzles,  only 
one  canceled.  And  Becker  said  this 
was  balanced  by  a  new  client  signing 
up  because  of  Williams. 

Over  450  papers  subscribe  to  the 
four  puzzles  Williams  now  edits, 
according  to  TMS  marketing  and  pro¬ 
motion  coordinator  (]athy  Haibach. 

The  quartet  includes  the  “(x)mmuter 
Oossword,”" Daily  Crossword,” “Sunday 
Crossword”  and  “TV  Oossword.” 

Williams  noted  that  this  is  not  the 
first  time  solvers  have  reacted  strongly 
to  change.  He  said  a  number  of  readers 
complained  when  Will  Short/,  brought 
a  more  contemporary’  puzzle  style  to 
the  New  York  Times  and  New  York 
Times  Syndicate  back  in  1993. 

The  Florida-based  Williams  added 
that  people  upset  with  change  are 
more  likely  to  write  or  call  than  those 
who  are  .sati.sfied.  He  said  many  solvers 
like  his  crosswords,  and  that  more  will 
become  fans  as  they  get  used  to  his 
work. 
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Here’s  how  you  can  be  a  part  of  the  premiere  new  media  event  of 
the  year  -  Interactive  Newspapers  '98!  This  annual  conference 
attracts  close  to  a  thousand  of  the  most  actively  interested  new 
media  professionals  in  the  world!  Being  held  February  4-7,  1998 
in  Seattle,  Interactive  Newspapers  ’98  will  grab  the  industry’s 
attention. 

Attendees  and  non-attendees  throughout  the  world  will  be  looking 
to  E&P  magazine  and  its  MedialNFO.com  supplement  for  infor¬ 
mation  about,  and  news  coverage  of,  this  important  event  as  well 
as  product  and  service  data. 

JANUARY  1 7  PLANNING  ISSUE 

Coverage  of  this  exciting  event  will  kick  off  in  the  January  17  issue 
of  E&P -the  Interactive  Newspapers  Conference  Planning  Issue. 
Make  an  impression  with  an  ad  in  this  issue  and  alert  industry  pro¬ 
fessionals  of  your  products/services.  With  a  circulation  of  over 
22,500  suoscribers,  E&P  helps  you  put  your  best  foot  forward  as 
industry  pros  look  to  E&P  for  information  about  this  upcoming 
event. 

JANUARY  3 1  CONFERENCE  ISSUE 

As  the  excitement  escalates  and  the  conference  gets  under  way, 
you  won’t  want  to  miss  advertising  opportunities  in  the  Interactive 
Ne\Nspapers  Conference  Section  of  the  January  31  issue  of 
MedialNFO.com.  Known  as  the  Journal  of  the  Online  news 
Industry,  MedialNFO.com  will  be  distributed  at  Interactive 
Newspapers  ’98  -  putting  the  information  about  your  product  or 
sen/ice  directly  in  the  hands  of  industry  executives  at  the  time 
they  are  most  involved  in  gathering  related  information.  As  part  of 
Editor  &  Publisher,  MedialNFO.com  reaches  over  22,500  E&P 
subscribers  and  an  additional  bonus  circulation  of  3,000  mailed 
specifically  to  new  media  professionals  at  newspapers,  television 
stations,  radio  stations  and  other  media!  These  include: 
Webmasters,  Web  editors,  and  advertising/marketing/promotion 
executives,  in  addition  to  conference  attendees. 

FEBRUARY  14  POST-CONFERENCE  ISSUE 

E&P  wraps  up  the  conference  in  the  February  14  issue  -  the  Post 
Interactive  Newspapers  Conference  Issue.  Leave  your  mark  with 
an  ad  in  this  final  conference  issue  as  industry  pros  look  to  E&P 
for  news  coverage  of  this  event. 

Make  sure  your  ad  is  there! 

MedialNFO.com  and  E&P:  essential 
information  links  in  the  interactive  chain! 


EXHIBITORS/SPONSORS! 

You  automatically  qualify  for  discount  rates 
of  5-25%  off  for  the  January  31,  1998 
Medial NFO.com  issue  and  discount  rates  of 
15-30%  off  in  the  February  14,  1998  issue 
of  E&P.  (Discounts  based  upon  exhibit 
package  purchased.) 


Hurry!  If  the  new  media  industry  is  your  market,  you  can’t  afford  to 
miss  any  of  these  important  issues.  Get  your  message  in  the  hands 
of  the  decision  makers  you  need  to  reach! 

Contact  your  local  E&P  representative  for  rate  information. 

Get  a  head  start  in  the  F*re-Conference  Issue  -  the  Interactive 
Newspapers  Conference  Planning  Issue  of  E&P! 

Space  Deadline:  January  7,  1998 
Material  Deadline:  January  9,  1998 


Advertise  in  the  Interactive  Newspapers  Conference  Issue  of 
MedialNFO.com! 

Space  Deadline:  January  20,  1998 
Material  Deadline:  January  22,  1998 


Have  the  final  word  with  an  ad  in  the  Post  Conference  Issue! 

Space  Deadline:  February  4,  1998 
Material  Deadline:  February  6,  1998 


•THK  K)l  RTH  KSTXTF 


Jim  Hoos.  Eastern  &  Canadian  R^ions,  (212)  675-4380  ext.  160 
Betsy  Maloney,  Mid-Atlantic  R^ion,  (212)  6764380  ext.  159 
Joanne  Stahl,  New  England  R^ion,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  R^ion,  (312)  641-0041 
Mike  Madden,  Midwest  R^ion,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  R^ions,  (510)  888-9640 
Classified  Dept.  (212)  6764380  ext.  170 
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Galva  Shopper 

to  Edwards  Publications  Inc. 

Charles  City  Six  County  Shopper  —  17,889 
Charles  City  Extra  —  1 5,500 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

Lake  View  Resort  —  1 ,343 
Sac  Sun  —  1 ,829 
Central  Sun  Media  Inc. 

(Murphy-McGinnis  Newspaper  Group) 
to  Jerry  and  Rebecca  Wiseman 
Broker:  VAN  DER  LINDEN  represented 
sellers 

Mount  Vernon  SUN  —  2,203 
SUNIight 

Dennis  and  Beatrice  Herrick  to  Wedel 
Publishing,  L.C.  (Kip  A.  Wedel, 
McPherson  Kan,) 

Broker:  James  Martin  Publishing  & 
Communications,  Columbus,  Ohio,  repre¬ 
sented  sellers 


Banc  One  Capital  Partners  L.P. 

(dba  Westward  Communications,  LLC) 
Broker:  DIRKS  represented  Jarrett  and 
Johnson 


MARYLAND 


Patuxent  Publishing  Co. 

(13  nondailies,  seven  telephone  directo¬ 
ries,  two  magazines) 

260,000  combined  newspaper  circulation 

Patuxent  Publishing  Co.  to 
Baltimore  Sun  Co.,  owned  by 
Times  Mirror  Co. 


MASSACHUSETTS 


Bentley  Community  Calendar 

Hopkinton  Crier 

Northborough  Profile 

Stow  Villager  —  1 1 ,000  combined  circulation 

Bentley  Publications  to 
Community  Newspaper  Co., 

Needham,  Mass. 


Tri-County  Times  —  3,200 

Edwin  and  Sharon  Rood 
to  Partnership  Press  Inc.,  Ames,  Iowa 


KANSAS 


Barber  County  Index  —  1 ,500 
Farm  Talk  — 10,000 
Kiowa  County  Signal  —  i  ,600 
St.  John  News  —  i  ,500 

Hometown  Communications 
to  Murphy  McGinnis  Media 

Broker:  DIRKS  represented  Hometown 

Colby  County  Advocate  — 

9,000  free  distribution 
Goodland  County  Advocate  — 

1 6,078  free  distribution 

USMedia  Group  Inc.  to 
Steve  and  Cynthia  Haynes 

Broker:  LINDSEY 

Derby  Witchita  Journal  —  23i 
El  Dorado  Shoppers  Guide  —  1 1 ,550 
Leavenworth  River  Bend  Journal  — 12,000 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 


KENTUCKY 


Cats’  Pause  —  i9,ooo 

Oscar  L.  Combs  to 

Landmark  Community  Newspapers  Inc. 
(Larry  R.  Coffey,  president) 


LOUISIANA 


Caddo  Citizen  —  i  ,900 

Westward  Communications  Inc. 

(Will  Jarrett  and  Ken  Johnson) 
to  Richard  Franks,  Robert  McMaster  and 
Columbus,  Ohio-based  investors  led  by 


Fairhaven  Advocate  —  2,200 
Middleboro  Gazette  —  5,500 
Somerset  Spectator  —  7,300 
South  Dartmouth  Chronicle  —  6.000 

Warren  G.  Hathaway  to 
Ottaway  Newspapers  Inc. 

Broker:  DIRKS  represented  Hathaway 

Halifax/Plympton  Reporter  —  i  ,300 

North  County  Leader —  16,000 

Old  Colony  Memorial  —  12,900 

Pembroke  Reporter  —  i  ,300 

Wareham  Courier  —  5,500 

George  W.  Prescott  Publishing  Co.  to 

Newspaper  Media  LLC 

(publisher,  Brockton,  Mass.,  Enterprise) 

Broker:  DIRKS  represented  Prescott 

Publishing 

Tewksbury  Town  Crier 
Willmington  Town  Crier  —  5,492 

Wilmington  News  Co.  to 
Woburn  Daily  Times  Inc. 


MICHIGAN 


Holly  Herald  Advertiser  —  12,000 
The  Highlander 
Northwest  Neighbor 
to  HomeTown  Newspapers,  subsidiary 
of  HomeTown  Communications 
Network,  Livonia,  Mich. 

(Richard  Aginian,  president) 

Broker:  GRIMES 

Rochester  Clarion  — 10,000 

to  Observer  &  Eccentric  Newspapers 

Sault  Ste.  Marie  Tri-County 
Buyer's  Guide  — 19,300 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 


Trade  Lanes  Shoppers  Guide  —  49,200 

Dickson  Media  Inc.  to 
American  Publishing  Co. 

Broker:  BOLITHO-CRIBB  represented  the 
sellers 


MINNESOTA 


Blackduck  American  —  2,900 

Media  General  to  Fargo  Forum 

Broker:  DIRKS  represented  Media  General 

City  Pages 

Thomas  Bartel  and  Kristin  Henning  to 
Stern  Publishing 

Fairbault  County  Register 

Town  Crier  —  9,000  combined  circulation 

Darwin  Oordt  to  Ogden  Newspapers  Inc. 

Broker:  DIRKS  represented  seller 

MSP  Airport  News  —  10,000 

Bill  Famer  and  Keith  Anderson 
to  Valentine  McCormick  Legibel 

of  Kansas  City 

Broker:  DIRKS  represented  Farmer 
and  Anderson 

Twin  Cities  Reader  —  96,000 

American  Lawyer  Media  (Time  Warner) 
to  Wasserstein,  Perella 
Broker;  VERONIS 

Wood  Lake  News  —  885 

Corinne  Stelter  to  Sheri  Bengtson 

Broker:  VAN  DER  LINDEN 


MISSOURI 


Boonville  Record  — 

I  10,391  free  distribution 

i  Greenfield  Vedette —  2,000 
i  Greenfield  Miller  Press  —  270 
I  Greenfield  Lake  Stockton  Shopper  — 

I  6,000  free  distribution 
j  Kirksville  Crier  —  20,900 

I  Kirksville  Market  Place  —  6,400 

Marceline  Press  —  i  ,600 
Marceline  Sho-Me  Shopper  — 

14.400  tree  distribution 
Monroe  City  News  —  i  .500 
i  Monroe  City  Mark  Twain  Regional  News  — 
I  20.400 

i  Osage  Beach  Vacation  News  — 

I  10,000 

j  St.  James  Advertiser  —  5,500 
St.  James  Leader  Journal  —  2,100 
I  Waynesville  Fort  Wood  Constitution  — 

I  3,800 

Hollinger  International  Inc.  to 
Leonard  Green  &  Partners 

I  Campbell  Citizen  —  i  ,560 
i  Dunklin  County  Press  —  1 ,502 

Ron  and  Nancy  Kemp  to  Rust 
Communications,  Cape  Girardeau,  Mo. 
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NEBRASKA 

H  NEW  YORK  I 

Spectator  Magazine 

Trade  And  Transaction 

Ralph  and  Betty  Pfeifer 
to  Stauffer  Communications 

Albion  Advertiser  —  i  ,700 

Media  General  to 

Community  Newspaper  Holdings 

_  Broker:  DIRKS  represented  Media 

Spectator  Publications  (Bernie  Reeves, 
owner)  to  Eason  Publications 

Broker:  BOLITHO-CRIBB  assisted 
i  Spectator  Publications  1 

NEW  HAMPSHIRE 

1  General 

Meredith  News  —  4,400 

Bath  Steuben  Courier  Advocate  — 

Jackson  Publishing  Co.  Inc.  j 

Meredith  Media  Inc. 

11,134 

Journal-Herald  —  5,900 

(principal  stocKholder  Allen  Gable)  to 

Canajoharie  Mohawk  Valley  Pennysaver  — 

News  Watchman  —  3,700 

Journal  Transcript  Newspapers 

1 1 ,134  tree  distribution 

Ohio  Valley  Weekends  —  35,000  free 

(Neil  Collins  and  Lou  McGrew,  principals) 

Canisteo  Penn-E-Saver — 13,150 

Mid-South  Management  Co.  Inc. 

Dansville  Genesse  County  Express  — 

of  Spartanburg,  S.C.,  to 

Controlling  interest  in 

!  Genessee  Shopper  — 

Brown  Publishing  Co.  Inc.,  Cincinnati 

White  Mountain  Publishing; 

1  1 1 ,700  tree  distribution 

Broker:  GRIMES  represented  seller 

Berlin  North  Country  Weekly 

Herkimer  Images  —  8.500  tree  distribution 

Littleton  Courier  —  6,205 

j  Little  Falls  Time  Saver  — 

Loudonville  Times — 2,102 

Plymouth  Record  Enterprise  —  6,336 

1  650  tree  distribution 

i  Loudonville-Mohican  Area  Shopper 

Ski  Week/Summer  Week 

North  Tonawanda  Grand  Island  Record  — 

Truax  Printing  lnc.(Jon  and  Sally  Truax) 

White  Mountain  Publishing  to 

!  8,600 

to  Dix  Communications  Inc..  Wooster, 

Journal  Transcript  Newspapers 

North  Tonawanda  Record  Advertiser  — 

Ohio 

(Neil  Collins  and  Lou  McGrew,  principals) 

6,300 

i 

Penn  Van  Chronicle  Express  —  3,700 

Pataskala  Standard  —  4,486 

Carroll  County  Independent 

1  Penn  Van  Chronicle  Ad-Viser  — 

Tom  and  Margaret  Caw  to  Thomson 

and  Pioneer  —  4,699 

1  13,510  tree  distribution 

Central  Ohio,  Thomson  Newspapers 

Granite  State  News  —  4,926 

Saugerties  Pennysaver  — 

Independent  Color  Press 

j  8,400  tree  distribution 

H  OKLAHOMA 

Independent  Granite  State  Publishing 

Saugerties  Post  Star  —  i  ,700 

Corp.  (Ann  Merrow  Burghardt  and 

Wellsville  Allegany  County  Pennysaver  — 

I  Antlers  American  —  2,500 

Jacob  J.  Burghardt)  to 

1  17,800  tree  distribution 

Rev.  and  Mrs.  Joe  Cain  to 

Journal  Transcript  Newspapers 

Hollinger  International  Inc. 

Community  Newspapers  Holdings  Inc. 

(Neil  Collins  and  Lou  McGrew,  principals) 

to  Leonard  Green  &  Partners 

i  Broker:  BOLITHO-TAYLOR  represented 

sellers 

NEW  JERSEY 

1  1  Chatham  Courier  —  2,800 

St.  Lawrence  Plaindealer  —  2,200 

Cyril  News 

Forbes  Newspapers  (17  nondailies) 

Media  General  to 

Earl  and  Dorothea  Reeves  to 

Forbes  Newspapers  to 

Johnson  Newspaper  Corp. 

Misty  and  Scott  Rains 

MediaNews  Group  Inc. 

Broker:  DIRKS  represented  Media 

Broker:  ADMEDIA  advised  Forbes 

General 

Hartshorne  Sun  —  i  .200 

Newspapers 

; 

Media  General  to  Community 

This  Week  Publications 

Newspaper  Holdings 

Intercounty  Newspaper  Group  (17  week¬ 

Stan  Henry  to  Distribution  Systems  of 

Broker:  DIRKS  represented  Media  General 

lies,  combined  circulation:  100,000) 

America,  subsidiary  of  Times  Mirror  Co. 

AUS  Inc.  to  Journal  Register  Co. 

]  Maud  Times,  Wewoka  Times 

Terms:  $12.8  million 

H  NORTH  CAROLINA 

j  to  East  Central  Oklahoma  Publishers  Inc. 

1  (Francis  Stipe  of  McAlester,  president) 

New  Jersey  Law  Journal 

1  Blowing  Rocket  —  3,000 

American  Lawyer  Media  (Time  Warner) 

Boone  Watauga  Democrat  —  8,576 

McLoud  News  —  1 ,400 

to  Wasserstein,  Perella 

Newland  Avery  Journal  —  6,981 

Wayne  and  Gloria  Trotter  to 

Broker:  VERONIS 

Eugene  and  Anne  R.  Worrell 

Oklahoma  County  Newspapers  Inc. 

i  to  Arthur  S.  and  Fran  Powers 

Broker:  BOLITHO-TAYLOR  assisted  sellers 

NEW  MEXICO 

1 1 

'  Danbury  Reporter  —  5,240 

Mustang  News  3, 1 43 

Las  Cruces  Bulletin  —  21 ,000 

'  King  Times-News  —  5,418 

Robert  and  Kathy  Crout  to 

Stephen  Klinger  to 

1  Weekly  Independent  —  1 ,547 

Jill  Woodward,  Chuck  and 

Kilpatrick  Newspaper  Inc. 

!  Yadkin  Enterprise  —  3,000 

Deena  Reherman,  Randel  and 

Broker:  GRIMES 

!  Yadkin  Valley  Shopper  —  6,500 

Karen  Grigsby,  Richard  White 

CM  Publishing  Co.  Inc.  to 

Susan  Toth,  Beth  Evans, 

Santa  Fe  Reporter  —  25,000 

Community  Newspaper  Holdings  Inc. 

Jill  Seikel,  Conrad  Dudderar 

Santa  Fe  Reporter  Inc.  to 

Broker:  WILLIAMS  represented  CM 

and  Mark  Breitling 

City  of  Roses  Newspaper  Co. 

Publishing  Co.  Inc. 

I  (publisher,  Wilamette  Week,  Portland,  Ore.) 

Regional  Register 

Broker:  ADMEDIA  advised  Santa  Fe 

Marshville  Home  News 

to  Oklahoma  County  Newspapers  Inc. 

Reporter  Inc. 

Beaver  Dam  Press  Inc.  (Mr.  and  Mrs. 

! 

Carroll  Osborn)  to  John  H.  Edmonson  II 

Stratford  Star 

Broker:  GRIMES  represented  the  seller 

Ed  Gallagher  to  Kenneth  and  Lottie  Wood 
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Stroud  American  —  2,451 

Bill  and  Alice  Faye  Brown  to 
Mike  and  Alicia  Brown 

Tahlequah  Times-Journal 

Ron  St.  Clair  to  David  and  Cathye  Rennie 

Waynoka  Woods  County  Enterprise  —  893 

Tim  Schnoebelen  and  Neil  Colbert 
to  Mark  and  Karen  Carson 


OREGON 


Western  World  —  2,732 

William  J.  and  Betty  Ketsdever 
to  Greg  and  Mary  McNair 

Broker:  FOURNIER  represented  sellers 


PENNSYLVANIA 


In  Pittsburgh  Newsweekly  —  55,000  I 

to  Review  Publishing  Limited  I 

Partnership,  Philadelphia  j 

Punxsutawney  Country  Neighbors  —  7,150  I 
Ridgway  Shop-Right  —  33,500  I 

Warren  County  Guide  —  1 7,000  | 

Warren  Guide  Shopping  News  \ 

Hollinger  International  Inc.  to 

Leonard  Green  &  Partners  | 

Susquehanna  County  Independent  —  | 

3,485  ! 

The  Weekend  News  —  1 7,000 

Montrose  Publishing  Co.  to 
Times-Shamrock  Co.,  Scranton,  Pa. 


SOUTH  CAROLINA 


Newberry  Observer —  6,400 

Knight-Ridder  Inc.  to 
Community  Newspaper  Holdings 

Broker:  DIRKS  represented  Knight-Ridder 


TENNESSEE 


Memphis  Business  Journal 
Nashville  Business  Journal 
21 ,500  combined  circulation 
Memphis  Health  Care  News 
Active  Time 

Mid-South  Communications,  Memphis, 
to  American  City  Business  Journals, 

affiliate  of  Newhouse  Newspapers 


TEXAS 


Atlanta  Citizens  Journal  —  3,700 
Bastrop  Advertiser  —  4,000 
Big  Sandy  &  Hawkins  Journal  —  i  ,300 
Cass  County  Sun  —  i  ,000 
Clear  Lake  Citizen  &  Journals  —  3,500 
Cleveland  Advocate  —  2,900 
Daingeriield  Bee  —  2,700 
Edgewood  Enterprise  —  1 ,000 
Friendswood  Journal  —  1 ,900 
Gladewater  Mirror  —  1 ,700 


Grand  Saline  Sun  —  2,000 
Lake  Travis  View  —  1 ,900 
Lindale  News  Times  —  2,200 
Mineola  Monitor  —  2,800 
Panola  Watchman  —  4,500 
Pearland  Journal  —  2,900 
Pfiugerville  Pfiag  —  i  ,600 
Pittsburg  Gazette  —  2,600 
Smithville  Times  —  2,400 
Waller  County  News-Citizen  —  2,000 
West  Lake  Picayune  —  3,000 
Wood  County  Democrat  —  2,900 
Westward  Communications  Inc. 

(Will  Jarrett  and  Ken  Johnson) 
to  Richard  Franks,  Robert  McMaster 
and  Columbus,  Ohio-based 
investors  led  by  Banc  One 
Capital  Partners  L.P. 

(dba  Westward  Communications,  LLC) 
Broker:  DIRKS  represented  Jarrett  and 
Johnson 

Colleyville  News  &  Times  —  3,500 
Raman  and  Dian  Chandler,  owners 
to  Dallas  Morning  News  Inc. 

Broker:  Arp  Lotter  Investments  Inc., 
Colleyville,  represented  the  sellers 

Deer  Park  Broadcaster 
Deer  Park  Progress  —  4,000 

B.J.  and  Larry  Power 
to  Westward  Communications,  LLC 

Broker:  Associated  Texas  Newspapers 


sell-  I 

I 

Rockport  Herald  | 

to  Kerry  A.  Riley  I 

Broker:  Associated  Texas  Newspapers  j 

Texas  Lawyer  | 

American  Lawyer  Media  (Time  Warner)  | 

to  Wasserstein,  Perella  j 

Broker:  VERONIS 


VIRGINIA 


Army  Times  Publishing  Co.: 

Air  Force  Times 
Army  Times 
Defense  News 
Federal  Time 
Military  Market 
I  Navy  Times 
i  Space  News 
!  360.000  combined  circulation 

Army  Times  Publishing  Co.  to 
Gannett  Co.  Inc. 


Mason  County  News  —  2,641 

Gerry  and  Jean  Lyons 
to  Granite  Publications 
Broker:  RICKENBACHER  represented 
er 


WASHINGTON 


Arlington  Times  —  2,727 
Express  Shopper —  25,i8i 


Marysville  Globe  —  3,245 

Sim  R.  Wilson  III  to  Sun  News  Inc. 

(Robert  and  Debra  Marshall, 

Kristopher  and  Catherine  Passey) 

Broker:  FOURNIER  represented  seller 

Cowlitz  County  Advocate  —  4,252 
Kelso-Longview  Advocate  —  24,561 
Lewis  River  News  —  8,032 
New  Ranier  Review  —  3,522 
Sternwheeler  Publishing  Co.  Inc. 
to  Westmedia  Corp. 

(Ted  M.  Natt,  president) 

Broker:  GAUGER  and  Carl  B.  Shaver  with 
C.B.S.  Associates  represented  seller 

Eastsideweek 
Seattle  Weekly 
107,000  combined  circulation 

to  Stern  Publishing,  New  York  City 

Majority  interest  in  Newport  Miner  —  3,992 
Journal  News  Publishing  Co., 

Ephrata,  Wash.,  to 
Fred  and  Susan  Willenbrock 
Broker:  FOURNIER  was  consultant  to 
seller 

North  Snohomish  Weekly  — 

19,000  free  distribution 

Skagit  Valley  Publishing  Co.  to 
Sun  Newspapers 

Broker:  BOLITHO-CRIBB  advised  seller 

Sedro  Wooley  Courier-Times 

Edward  B.  Wise  to 

Gregg  E.  and  Lesley  J.  McConnell, 

Oak  Harbor,  Wash. 

Broker:  GAUGER  represented  seller 


WISCONSIN 


CNI  Newspapers 
(23  weeklies,  12  shoppers) 
SunMedia,  Cleveland,  Ohio 
to  Add  Inc.,  subsidiary  of  Journal 
Communications,  Milwaukee 


WYOMING  J 


Buyer's  Guide  —  20,000 
Country  Journal —  16,000 

Doris  Evans  to 

Gary  Stevenson  and  partners 
Broker:  BOLITHO-CRIBB 

Eastmans’ Journal 

Mike  and  Roberta  Eastman  to 
Lee  Enterprises  Inc. 

i  Broker:  BOLITHO-CRIBB  represented 
1  sellers 

i 

!  Kemmerer  Gazette  —  2,000 

Mr.  and  Mrs.  Steele  to 
News  Media  Corp. 

j  Broker:  BOLITHO-CRIBB  represented 
sellers 
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THE  COMPREHENSIVE 


AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  information  you  need  in 
the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free 
Publications  Year  Book! 

It’s  the  most  complete  source  of  information  for  these  publications! 
Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  F&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 

Important  information  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much,  much 
more  is  at  your  finger  tips! 

Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyers  Guide”  and  is  instrumental  in  providing  advertisers  with  pub 
lication  information  to  reach  their  target  markets. 

In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur 
rent,  reliable  source.  Let  the  F&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 


Here’s  what  users  of  the 
E&P/FPP  Year  Book  have  to  say: 


Section  I;  U.S.  &  Canadian  i 
Community  Weeklies  J 

Section  II:  U.S.  &  Canadian  ^ 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Organizations 


X  AH^yMair 


Get  your  copy  today!  Order  now!  ONtY  $99! 


^  Yes!  Please  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Community,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each! 


Name  (.kimpaiiy 

Street 

City 

State 

Zlj.' 

Phone 

Fax 

J  Check  Enclosed  (payable  to  Edita  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 

Charge  my  JVisa  JMC  JAMEX  # _ 

Signature _ 


(Required  on  credit  card  aders.) 


COMMUNITY, 
.SPECIAI,TY  &  FREE 
PIBLICATIONS 
YEAR  B(K)K 


Mail  your  order  and  payment  to:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher,  P.O.  Box  3(XI0,  Denville, 

NJ  07834-3000  •  Tel:  (800)783-4903  •  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com.  Payments  must  accompany  all  orders.  NY,  CA,  X,  -[j 

OH  and  Canada  add  appropriate  tax.  Please  supply  proper  street  address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


Profit 

Continued  from  page  18 


GANNETT 

The  nation’s  largest  newspaper  com¬ 
pany  takes  in  approximately  80%  of  its 
$4.7  billion  annual  revenues  from  its 
nationwide  stable  of  89  daily  papers. 

“Record  revenues,  record  operating 
profits,”  said  a  happy  Clary  Watson,  pres¬ 
ident  of  the  company’s  newspaper  divi¬ 
sion.  Retail  advertising  was  up  5%, 
national  8%,  classified  10%.  In  .sum,  the 
increases  added  $65  million  to  the  bot¬ 
tom  line. 

The  company’s  total  income  for  the 
year  will  come  to  $710  million,  for  an 
operating  profit  margin  of  15.1%.  Per- 
share  earnings  grew  from  $  1 .88  in  1 996 
to  $2.50  in  1997. 

However,  the  year  also  brought  a  1% 
drop  in  (iannett  circulation,  due  mostly 
to  the  price  hikes  at  46  papers.  “The 
recovery  from  the  price  increases  has 
been  tougher  than  we  expected,”  Wat¬ 
son  noted.  Nonetheless,  (Iannett  plans 
to  roll  out  another  22  price  increases  in 
1998. 


USA  Today,  the  company’s  national 
paper,  posted  solid  numbers  in  1997, 
with  advertis¬ 
ing  revenue 
jumping  11% 
and  ad  volume 
up  7%.  For 
1998,  the 
paper  expects 
slightly  slower 
increases. 

All  told,  (ian¬ 
nett  looks  for 
modest  gains 
in  1998,  with 
local  advertis¬ 
ing  increasing 
1%  to  3%  and 
classified  rising 
3%  to  5%.  To 
that  mix,  the 
company  will 
add  an  average 


“Record  revenues, 
record  operating 
profits." 

—  Gary  Watson, 
president,  newspaper 
division,  Gannett  Co. 


4%  to  5%  rate 

increase,  (iirculation  is  expected  to  re¬ 
main  constant,  but  prices  are  projected 
to  rise  3%  to  4%. 

(iannett  expects  revenue  gains  from 
TV  stations  to  run  6%  to  8%  next  year, 
while  costs  increase  half  as  fast.  As  for 
its  cable  TV  operations,  revenues  and 
costs  will  grow  9%  to  1 1%  in  1998. 

John  J.  Curley,  (iannett  chairman 
and  CEO,  put  the  operating  results  in 
this  perspective.  A  quarter  century 
ago,  (iannett  had  a  market  value  of  $600 
million,  compared  with  $17  billion 
today. 


DOW  JONES 

(iEO  Peter  Kann  called  1997  “a  tale  of  i 
two  cities”  for  Dow  Jones.  With  $126  i 
million  in  write-offs  on  its  Dow  Jones  i 
Markets  division,  the  company  as  a  ; 
whole  will  experience  an  off  year  and  j 


"Putting  Markets 
aside,  1998  piomises  to 
be  better  than  1997." 

—  Peter  Kann,  CEO, 

Dow  Jones  &  Co. 

and  is  “moving  toward  profitability.”  At 
the  Ottawa)’  eommunity  newspaper 
division,  operating  income  advanced 
1 5%.  J’hough  Kann  acknowledged  that 
Ottawa),  which  controls  19  dailies,  was 
still  lagging  behind  the  industry  in 
terms  of  profit  margins,  he  insisted  that 
the  company  had  opted  not  to  slash 
budgets  in  order  to  keep  putting  out 
quality  papers.  “They’ve  been  some¬ 
what  more  cautious  about  cutting  into 
costs  that  affect  quality,”  Kann  said. 
“They  didn't  cut  news  holes  or  slash 
reporting  staff.” 

“Putting  .Markets  aside,”  Kann  said, 
“1998  promises  to  be  better  than  1997.” 
I’he  Wall  Street  Journal  is  stud)ing 
whether  to  add  color  presses,  and,  in 
the  spring,  will  launch  a  Friday  Week¬ 
end  section.  Fhe  paper  is  also  investi¬ 
gating  ways  to  move  beyond  its  current 
8()-page  limit  by  expanding  Sunday 
night  advance  printing  of  some  news 
sections. 

Fhe  Asian  Wall  Street  Journal 
remains  the  leading  business  paper  in 
the  region.  And,  in  the  hotly  competi¬ 
tive  European  market,  where  Dow 
Jones  is  duking  it  out  with  the  British- 
based  Tinancial  Times,  the  Wall  Street 
Journal  T’urope  turned  a  profit  for  the 
first  time  this  year. 

Kann  offered  this  prediction  about 
European  operations: “.My  guess  is  we  ll 
overtake  them  in  the  next  three  to  four 
years.” 

What’s  more,  the  company  has 
already  started  treating  its  famous  Dow 
Jones  financial  indexes  as  a  brand. 


post  a  net  loss. 

But  take 
away  that  trou¬ 
bled  business 
and  Dow  Jones 
has  a  different 
story.  The  Wall 
Street  Journal 
reports  adver¬ 
tising  linage  up 
13%.  On  Nov. 
17,  the  newspa¬ 
per  published 
its  largest  issue 
ever,  bringing 
in  $■’  million  in 
revenues.  And 
its  interactive 
edition  now 
boasts  15(),()()0 
subscribers 


licensing  the  statistics  to  publishers  and 
other  businesses.  In  addition,  Kann  has 
inked  a  pact  with  NBC  that  will  give 
Wall  Street  Journal  reporters  a  major 
presence  on  MSNBd 

For  the  first  half  of  1998,  Kann  says 
Dow  Jones  Markets  will  continue  to 
bleed  big  bucks.  I’he  rest  of  the  com¬ 
pany,  he  says,  will  grow  and  prosper. 


Scandinavia 

Continued  from  page  39 

highly  automated  (4)llege  Point  plant.  It 
also  outsourced  all  prepress  functions 
for  color  ads.  New  York’s  Daily  News 
also  commenced  daily  four-color  print¬ 
ing,  though  not  before  it  sued  (ioss, 
alleging  faulty  installation  and  design  on 
its  Newsliner.  With  newer  inker 
designs,  two  other  keyless  Newsliner 
sites  had  satisfactory  print  quality,  but 
experienced  other  problems,  notably 
with  new  press  controls. 

(loss  previewed  its  prototype  vari¬ 
able-cutoff,  single-fluid,  gapless  and 
gearless  digital  offset  press  u.sing  con¬ 
ventional  ink  and  paper  and  sleeves  that 
are  reimaged  off  press. 

Newspaper  flexography  gains  in 
1997.  the  Boston  Herald  bought  five 
five-couple  Colormax  units  from  KBA- 
Motter;  London’s  Daily  Mail  ordered 
two  96-page  KBA  Courier  shaftless 
extensions;  Chattanooga’s  JOA  got  the 
MAN  Roland  units  that  Southam 
replaced  with  offset  in  Vancouver,  B.C. 

In  post-press,  Quipp  posted  a  remark¬ 
able  string  of  stacker  sales  to  many  of 
the  largest  dailies;  (l.MA’s  inserter, 
conveyor  and  controls  sales  were 
buoyed  by  big  orders;  Ferag’s  first  IJ.S. 
installation  of  RollPack  roll-wrap-label 
bundlers  went  into  regular  use  at  the 
New  York  Daily  A'cm's;  Tribune-Review 
Publishing’s  new  suburban-Pittsburgh 
plant  put  a  palletizing  robot  to  work 
(and  the  Washington  Post  and  Balti¬ 
more  Sun  ordered  several);  Heidelberg 
Finishing  Systems  linked  its  inserters 
and  Prima  controls  with  the  (iazette 
(io.’s  Marketinfo  data  warehouse  for 
precision  circulation  and  advertising 
zoning  and  routing  —  a  system  to  be 
marketed  to  other  publishers. 

Heidelberg  also  is  at  work  on  a  sys¬ 
tem  able  to  assemble  larger  inserted  or 
collated  packages  in  one  pass  using  any 
number  of  hoppers  —  a  shaftless 
design  enabling  on-the-fly  zone 
changes.  Jervis  B.  Webb  Co.  previewed 
(JuikPak,  capable  of  unattended,  press- 
speed  lapstream  flow  into  and  out  of  a 
truck  without  stacker,  strapper,  wrap¬ 
per  or  conveyor. 
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"Encourage  your  children  to  read  every  day. 
They'll  love  you  for  it." 

Helping  people  experience  the  joy  and  fulfillment  of  reading  is  very  important  to  me.  Start  early.  Get  your  children 
interested  in  reading  through  newspapers,  magazines  and  books.  Read  to  your  children. 

Encourage  them  to  read  every  day.  Reading  is  the  most  precious  gift  you  can  give  them.  They’ll  love  you  for  it. 

Editon^jp 

PUBUSHER 


MSMESS_ . . . ■: . SmCK, QUOTES. ^ 


Hope  for  papers 

PENN  STATE  HAS  developed  a  program  designed  to 
entice  students  to  read  newspapers. 

Dorm  residents  in  State  (College,  Pa.,  pay  an  extra  $5  a 
semester  to  receive  a  selection  of  daily  newspapers,  which 
are  stocked  in  bins  in  44  locations.  USA  Today,  the  New 
York  Times,  the  local  Centre  Daily  Times,  and  the  student 
newspaper,  the  Daily  Collegian,  are  available  to  13,000  stu¬ 
dents  living  on  campus.  This  undertaking  makes  it  easier 
and  cheaper  for  students  to  obtain  a  newspaper  daily. 

While  the  Collegian  is  the  most  widely  read  of  the 
papers,  school  officials  maintain  the  program  is  a  success 
with  students,  whose  newspaper  readership  is  notorious!)’ 
low. 

Belarus  shuts  newspaper 

Belarussian  authorities  recently  shut  down  the 

countr)’'s  largest  independent  daily  newspaper, 

Svaboda  (Freedom),  says  a  spokesman  for  President 
Alexander  Lukashenko. 

The  50,000-circulation  daily,  founded  in  1990,  was 
ordered  closed  by  the  Supreme  Commercial  Court  after 
being  warned  three  times  about  “various  violations.” 

“We  ll  tr)’  to  open  a  new  newspaper  or  publish  illegally. 
They  will  not  silence  our  voice,”  Igor  Germenchuk, 

Sraboda's  editor  in  chief,  told  Reuters. 

Lukashenko  has  been  tough  with  the  media  after  winning 
sweeping  powers  in  a  constitutional  referendum  a  year  ago. 
Many  are  critical  of  the  president  for  his  abuse  of  human 
rights.  Newspapers  have  been  closed  or  forced  to  publish  in 
the  neighboring  state  of  Lithuania,  and  then  to  smuggle  the 
papers  into  Belarus. 

“The  present  authorities  view  the  independent  media  as 
the  main  threat,  which  provokes  people’s  outrage,”  said 
Germenchuk. 

Plant  plans  include 
city  land  swap 

WITH  THE  ACQlISrriGN  of  a  15-acrc  site  on  a  former 
militar)  base  in  Ogden,  Utah,  the  Standard-Examiner 
plans  to  construct  a  $20  million  production  plant,  of  8(),()()() 
to  1  ()(),()()()  square  feet,  to  be  completed  by  the  summer  of 
1999. 

Publisher  Scott  Trundle  said  Ogden  Publishing  Corp.,  the 
newspaper’s  parent  company,  had  exercised  its  option  with 
the  city  of  Ogden  to  buy  the  property.  In  exchange,  the  city 
will  get  the  Standard-Examiner's  current  downtown  prop- 
ert)’,  which  occupies  4.6  acres.  Trundle  said  he  hoped  work 
will  start  in  April  1998.  Meanwhile,  he  said,  the  company 
will  begin  contract  negotiations  for  a  press  worth  $8  million 
to  $10  million  to  replace  the  existing  Goss  Mark  II  letter- 
press  purchased  in  1969.  The  new  offset  press  will  be  able 
to  print  more  pages  per  hour  and  will  have  color  capability. 
The  new  building,Trundle  said,  also  will  accommodate 
anticipated  growth  in  the  paper’s  package/handling  depart¬ 
ment.  —  M.L.  Stein 


EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 


12/26/97 

11/24/97 

11/25/96 

A.H.  Belo  Corp.  (NY) 

51.500 

49.937 

37.875 

American  Media  Inc.  (NY) 

7.625 

7.500 

6.125 

Central  Newspapers  Inc.  (NY) 

69.812 

68.375 

43.875 

Dow  Jones  &  Co.  Inc.  (NY) 

52.625 

50.062 

35.000 

Gannett  Co.  Inc.  (NY)# 

57.687 

56.250 

38.500 

Gray  Comm.  Sys.  (NY) 

25.500 

27.375 

18.250 

Harte-Hanks  Comm.  (NY) 

36.875 

34.750 

24.875 

Hollinger  International  (NY) 

13.812 

13.062 

10.875 

Journal  Register  Co.## 

18.750 

17.375 

N/A 

Knight-Ridder  Inc.  (NY) 

50.187 

49.937 

40.750 

Lee  Enterprises  Inc.  (NY) 

28.687 

27.812 

23.000 

McClatchy  Newspapers  Inc.  (NY) 

26.875 

28.250 

30.000 

Media  General  Inc.  (AM) 

41.375 

42.000 

31.250 

New  York  Times  Co.  (AM) 

64.062 

57.750 

37.625 

Pulitzer  Publishing  Co.  (NY)** 

63.312 

54.312 

46.750 

E.W.  Scripps  Co.  (NY) 

47.312 

41.062 

34.000* 

Times  Mirror  Co.  (NY) 

59.250 

57.750 

51.875 

Tribune  Co.  (NY)*** 

59.750 

55.437 

44.125 

Washington  Post  Co.  (NY) 

476.000 

453.937 

348.875 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

Non-U.S. 

12/26/97 

11/24/97 

11/25/96 

Hollinger  Inc.  (a) 

20.041 

18.469 

14.753 

News  Corp.  Ltd.  (c) 

21.625 

20.500 

21.625 

Pearson  Ltd.  (b) 

7.750 

8.130 

7.510 

Quebecor  Inc.  Class  A  (a) 

25.250 

28.100 

24.750 

Reuters  Holdings,  ADR  (c) 

64.125 

71.125 

72.000 

Southam  Inc.  (a) 

27.000 

26.750 

19.050 

Thomson  Corp.  (a) 

37.650 

35.750 

29.950 

Torstar  Corp.  (a) 

49.600 

49.000 

34.100 

(a|  Canadian  dollars 
(b)  British  pounds 
(c|  U.S.  dollars 


Source:  Schroder  Wertheim  &  Co.  Inc. 
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V 


Interactive 

Newspapers 


Sheraton  Seattle  Hotel  &  Towers 
February  4  -  7,  Seattle,  Washinston 


G.M.  O'Connell  on ... 


Interactive  Advertising ... 

"Publishers  have  to  know  what  their  readers  really 
want  from  the  Internet.  Does  this  include  advertis¬ 
ing?  There  definitely  are  some  demographic  prefer¬ 
ence  differences,  but  there  are  also  some  specific  uses 
of  the  Web  that  affect  all  age  groups  and  genders  .... 

"How  can  newspapers  make  money  on  the  Web? 
Keep  in  mind  what  your  readers  are  looking  for;  this 
should  influence  your  site  content  and  the  services 
you  provide.  The  money  will  follow  ....  Making 
money  on  the  Web  is  driven  by  current  creative  mod¬ 
els,  from  banners  to  'intermercials'  to  'sitelets.' 
Advertising  effectiveness  can  be  measured  by 
impressions,  transactions  and  lead  queries  .... 

"In  order  to  succeed,  publishers  have  to  offer  content 
that  is  market  oriented,  share  reader  data  with  adver¬ 
tisers  discretely,  and  be  decisive  about  what  new 
technological  developments  their  sites  will  embrace, 
whether  it's  higher  bandwidth,  new  browsers,  or 
better  visual  display  capabilities." 


Stay  tuned  ... 

One  of  the  leading  advertising  trend  setters  on  the 
Internet,  O'Connell  will  keynote  at  Editor  &  Publish¬ 
er's  9tlt  Annual  Interactive  Newspapers  Conference, 
February  4-7,  Seattle  Sheraton  Hotel  &  Toivers. 

According  to  G.M.  O'Connell,  advertisers  spent  $700 
million  on  the  Internet  in  1997.  By  the  New  Millenni¬ 
um,  the  'Net  will  snare  over  four  billion  in  adv'^ertis- 
ing  dollars  per  annum.  While  more  and  more  money 
is  TOing  spent  on  site  development  —  as  much  as  $5 
million  per  site  —  even  more  money  —  $5  billion  — 
was  spent  in  1997  on  publishing  content,  providing 
service  and  access.  But  the  over  all  cost  of  publishing 
a  page  of  information  is  coming  down  as  incremen¬ 
tal  revenues  rise. 


What  O'Connell  predicts 


Find  out  first  hand.  Be  part  of  a  pioneering  group 
who's  shaping  the  future  of  advertising  and  interac¬ 
tive  newspaper  publishing.  Register  today  for  Editor 
&  Publisner's  9th  Annual  Interactive  Newspaper 


Conference.  Call  (212)  675-4380,  ext.  285. 


Sponsored  by 


Editor<^[^  FACS  i 
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CLASSIFIED  ADVERTISING 


1 1  W  19th  Street  •  New  York,  N^’  1(K)1 1  •  Phone  (212)  (rS-i.-lSO  •  Fax  (212)  929-12S9 


FEATURES  AVAILABLE 


ACTIVE  UVING 

ASTROLOGY 

DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/wellness/ 
people/recreation/technology  and 
more!  (703)  471-7993 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

http://www.disabilitynews.com 

ENTERTAINMENT 

AROUND  THE  NET 

■HOLLYWOOD-BEHIND- 

AROUND  THE  NET  is  a  weekly  column 
for  the  general  reader  featuring  net 
news,  new  websites  of  interest,  and  a 
"best  of  the  web"  selection.  An  afforda¬ 
ble  feature  for  both  print  and  online 

THE-SCENES” 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

L  A.  Features  Syndicate  (800)  959-9977 

newspapers.  For  samples  and  rate 
cord,  contact)  Robert  S.  ^Vont,  ^VANT 

FOOD 

Publishing  Co.,  420  Lexington  Ave., 
Ste.  300,  New  York,  NY  10170,  (212) 
687-3774;  fax:  (212)  687-3779, 

E-mail:  rwant@msn.com 

ABOUT  FCOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  751  -01 68/Avanti  1 054@aol.com 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 

CROSSWORD  PUZZLES,  $4  each. 
Satori  Publishing,  (219)  872-7967. 
www.AreaLinks.net/SatoriPub/ 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 

_ RELIGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


It's  a  Classified  Secret  -  We'll  never  reveal  the  identify  of  an 
E&P  box  holder.  If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to 
the  E&P  Classified  Advertising  Department  with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVEST  IN  EXCELLENT  JOURNALISM 
AND  A  ROBUST  ECONOMY 
New  Mexico's  leading  monthly  needs 
investors  to  become  a  weekly. 
Contact  Steve  Lawrence,  Crosswinds, 
(505)  883-4750 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  1  1 , 
Emergency  Sale,  Bankruptcy,  Since 
1978.  (352)  753-1856. 


NEWSPAPER  APPRAISERS 

75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

NEWSPAPER  BROKERS 

700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301)  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
_ (505)  524-0122 _ 

GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

NEWSPAPERS  FOR  SALE 

RESORT  WEEKLY  Rocky  mountains. 
Fast  growing.  $300K.  Box  08363, 
Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Major  metro  community 
monthly  $495,000;  Healthcare 
monthly,  $195,000;  Shopper,  major 
east  coast  market  $400,000.  Mayo 
Communications,  (81 3)  971  -2061 . 

UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL  6061 1 
(312)321-2673 

SEEKING  TO  BUY  quality  small  daily, 
weekly  newspapers.  Our  established 
group  will  continue  your  tradition  of 
excellence  in  the  community.  Cash 
buys  or  terms  considered,  all  inquiries 
strictly  confidential.  Fackelman  News¬ 
paper  Group,  Marc  A.  Richard,  VP, 
(318)  824-3011 

PUBUCATIONS  FOR  SALE 

HAWAII  HOLISTIC  PUBLICATION.  6 
years  in  business.  Owner  moving. 
$25,000/offer.  (808)  234-0279, 
OHOHIA,  350  Ward  Ave.,  #106-130, 
Honolulu,  Hawaii  96814.  Attn:  Angie. 

NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 
&  Appraisal 

Sstsbiishcd  in  1923  Ann  non  annA 

H  1  Annette  Park  Drive,  Bozeman,  HUb-Oob-bb4l 

JohnT.  Cribb  MT  59715  e-mail:  jcriblxgimt.net  Fax  406-586-6774 


NOW! 

Let  the  Listings  in  the  Industry's  Most 
Reputable  Sources  Make  a  Name  for  You! 


9,000-FPaid 
Circulation! 


BOOK 


VI  ^ 


4,000  Additional 
Bonus  Circulation! 

Newspaper  Production 
Directors  &  Managers 


Stand  Out  From  The  Rest! 

Here  s  How: 

1.  LOGO:  Include  your  logo  for  Instant  Recognition  and  Increased  Awareness. 

2.  BOLD  THE  FIRST  LINE  OF  YOUR  LISTING:  Initiate  recall  with  Impact. 

3.  PROMOTIONAL  COPY:  Use  up  to  15  lines  of  copy  to  tell  industry  buyers  why 
your  product/service  is  so  effective. 


CALL  NOW! 


Space  Deadline;  January  9. 1998  Copy  Deadline;  January  16, 1998 

Contact  one  of  E&P's  Classified  Sales  Representatives:  212-675-4380 

VOICE:  Eileen  Long,  ext.  170  E-MAIL:  eileenl@mediainfo.com 

Hazel  Preuss,  ext.  171  hazelp@mediainfo.com 

Matt  Wilcox,  ext.  173  mattw@mediainfo.com 

Or  Write:  Editor  &  Publisher,  Attention:  Classified 

11  West  19th  Street,  New  York,  NY  10011-4234  Editor^lHS 
Fax:212-929-1259  PUBLISHER 


See  New  1998  Classified 
Information  On  Page  63 

Happy  New  Year!  —  classified  Department 


Editor  &  Pt  BUMiER 


http://www,mcdiainfo,com 


Jam  ARY  3,  1998 


EQUIPMENT  &  SUPPUES 


MAILRCX}M 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


NEWSRACKS 


NEWSRACKS  $30  each 
plus  shipping,  also  buy 
(209)  486- 1958  Mark 


OPERATIONS  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (813)  586-3509 
Walt  Hempton 
Print  Media  &  Graphics 


Quality  that  makes  an  impression  worldwide 

i^s^ORleriT^ 

/T  Scitcc  from:  |  j 

[  A  □  Complete  Presses 
\J  /  ^  □  AdditKXis  to  Existing  Presses  i  j 
3  3<olof  Satellites 

r~j  3  4-Hi  AfTarrgements  flJ^ 

I  wj  I  3  Stacked  Units  |  ) 

\  3  Integral  Roll  Stand  Units 
I  3  Half  ar>d  Quarter  Folders  ' 
l  f  \  j  OCuloff  20--21V4--22"-22y.- 
O  ie,S00to30,00OIPH 

SALES  -  SERVICE  -  PARTS  A  I 
Phone:(770)552-1528  MLIM 
Fax;  (770)  552-2669  GRAPHC5K 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


FOLLOWING  IS  A  BRIEF  DESCRIPTION 
OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTP's  -  1 990. 

•5-unit  HARRIS  N-1650  with  double 
2:1  folder  -  clean  &  in  good  condition, 
1977  -22  3/4"  cut-off. 

•METROLINER  mono  unit  (never  used), 
45"  RTP's  &  Y  columns  -  22  3/4"  cut¬ 
off. 

•10-unit  GOSS  URBANITE  press  con¬ 
sisting  of  5  sets  of  stacked  units,  2  fold¬ 
ers  and  balloon  former. 

•6-unit  HARRIS  VI 5A  with  JF7  folder 
and  50HP  motor  and  drive  -  good 
mechanicol  condition. 

•3-unit  NEWS  KING  with  KJ6  and 
50HP  motor  and  drive. 

•Add-on  units  for  most  makes  and 
models. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-6217 


Editor  &  PuBusHER 


The  communication 
linlc  of  the  newspaper 
industry  every  week 
since  1884. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PUBLISHING  SYSTEM 


1 990  Sll  7SI4  Publishing  System 
Original  Price  1 .2  Million 
$75,000  or  best  offer 
For  More  Info  call  Gary  Fletcher 
Lake  Charles  American  Press 
(318)  494-4027 


FERAG  EQUIPMENT 


WANTED  TO  BUY 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call;  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


FERAG  EQUIPMENT 


FERAG  EOUIPMENT 
FOR  SALE 

VARIO-DISC  INSERTING  SYSTEMS 

QUA«TnYAVAlii8LE  ASHHG  fflICE  PtB  SYSTEM 


INSERTING  DRUMS 

(3  VP)-w/Related  Equipment  &  Conveyor 

2 

$200,000 

VARIO-DISC  UNWINDING  STATIONS 

w/Butfer  Pacer  Disc  Changer  &  Conveyor 

6 

$125,000 

VARIO-DISC  COMBI-STATIONS 

w/Bufter  Pacer.  Disc  Changer  4  Conveyor 

2 

$400,000 

MULTI-CELL  COMPLEX 

ot  3  Slackers 

10 

$100,000 

(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  863-5003 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEAAARK^ING 

Horace  Southward 
(8(X))  950-8475 

WWW.  metro-  news .  com 

TURN  YOUR  Do  Not  Call  list  into  1 

Pay-In  Advance  subscribers  : 

For  information  : 

call  : 

(610)970-8957  j 

Susan  West  : 

In -Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issL 

Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 

(800)  972-6778 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,"  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  [XXTOR  now: 

(800)  274-1004 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 

1  (800)  495-2688 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 

http://www.fakebrains.com/scout 


LET  GRAPHICO  publish  your  next 
book.  Enjoy  personal  attention,  low 
prices,  http://youonline.net/graphico 


CIRCULATION  SERVICES 


“Whatever  it  takes 
to  satisfy  customers  • 
yours  and  ours.” 
1-800-327-8463 


HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR 

The  Department  of  Journalism  at  the 
University  of  Arizona  seeks  a  tenure- 
track  assistant  professor  beginning  fall 
1998.  Substantial  relevant  professional 
background  required.  Ph  D.  preferred, 
master's  degree  required,  teaching 
experience  desirable.  (Senior 
journalists  who  have  achieved  national 
prominence  will  be  considered  regard¬ 
less  of  degree  status.)  Versatility  in  sub¬ 
ject  matter  required.  The  department's 
specific  needs  include  graphic  design, 
com pu ter- a ss i stecT  reporting, 
multimedia  and  online  journalism.  Suc¬ 
cessful  candidates  should  also  be  pre¬ 
pared  for  teaching  assignments  in 
press  and  society,  editing  and  report¬ 
ing  and  writing  at  various  levels,  as 
well  as  the  usual  array  of  courses 
offered  by  an  accredited  program. 
Applicants  must  conduct  research  and/ 
or  creative  activity  and  must  be  pre¬ 
pared  to  write  and  publish  in  academic 
or  professional  publications,  or  both, 
and  be  receptive  to  the  nature  of  aca¬ 
demic  life.  The  department  has  200 
undergraduate  majors  and  20  master's 
degree  candidates  and  is  fully 
accredited.  Send  letter,  resume  and 
three  letters  of  recommendation  to  Jim 
Patten,  Head,  Department  of  Journal¬ 
ism,  University  of  Arizona,  Tucson,  AZ 
85721.  Application  review  will  begin 
March  1 5,  1 998  and  the  position  will 
be  filled  no  later  than  May  8,  1998. 
The  University  of  Arizona  is  an  EEO/ 
AA  Employer  -  M/W/D/V. 


ST.  MARK'S  SCHOOL  OF  TEXAS,  an 
independent  school  for  boys  Grades  1  - 
1 2,  seeks  an  experienced  teacher  to 
oversee  the  student  newspaper  and 
yearbook.  Additional  duties  will 
include  teaching  in  an  academic  area 
and  advising  students.  Send  resume  to 
Arnold  E.  Holtberg,  Headmaster,  St. 
Mark's  School  of  Texas,  10600  Preston 
Rood,  Dallas,  TX  75230.  St.  Mark's  is 
an  equal  opportunity  employer. 

ADMINISTRATIVE 

OPERATIONS  MANAGER  FOR 
PRESS  REBUILDING  COMPANY 
Long  established,  well-known 
Midwestern  press  rebuilding  company 
is  seeking  an  energetic  operations 
manager  with  good  management  skills. 
Person  must  be  a  team  player  able  to 
motivate  and  manage  plant  and  field 
personnel.  Experience  in  press  opera¬ 
tion  and  repairs  a  plus  but  not  a 
necessity.  Looking  for  a  career  oriented 
individual  who  wants  to  grow  with  a 
solid  company  offering  an  excellent 
benefits  package  and  a  great 
Midwestern  city  to  live.  Please  send 
resume  and  salary  reguirements  to  Box 
08372,  Editor  &  Publisher. 


Call  us  about  our  low 
contract  rates! 

(212)  675-4380 

ext.  171  or  173 


ADMINISTRATIVE 

PUBLISHER 

Large  newspaper  company  seeking 
publisher  for  one  of  its  smaller,  grow¬ 
ing  newspopers.  The  successful  candi¬ 
date  must  possess  o  high  level  of  both 
self-motivation  and  leadership  skills 
and  be  a  team  player.  We  are  looking 
for  the  right  person  to  provide  these 
attributes  both  within  the  newspaper 
and  the  community  it  serves.  Candi¬ 
dates  should  have  a  solid  track  record 
in  the  marketing  side  of  newspapering. 
Applicants  must  be  able  to  maintain  a 
working  relationship  with  the  man¬ 
agement  team  of  a  larger  company- 
owned  property  nearby.  This 
opportunity  provides  an  excellent 
window  for  advancement  within  the 
company  at-large.  Superior 
performance  will  be  rewarded.  We  will 
provide  a  competitive  base  salary  plus 
MBO,  as  well  as  a  full  benefit  package 
including  a  401  (k)  plan. 

Submit  resume,  including  salary  history 
and  expectations  to  Box  08362,  Editor 
&  Publisher. 

Only  applications  including  salary 
information  will  be  considered. 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Roanoke  Times  is  seeking  to  fill  the 
position  of  NEWS  ARTIST  with  one  to 
three  years  of  experience  with  design 
and  typography  skills  to  create  informa¬ 
tion  graphics,  including  maps,  charts, 
tables  and  diagrams  on  deadline.  Com¬ 
puter  illustration  skills  are  a  plus. 

Candidates  should  be  proficient  with 
Freehand  or  Illustrator  and  familiar 
with  the  MAC  platform.  Evening  and 
some  weekend  hours.  Artist  must  work 
well  in  team  environment. 

The  Roanoke  Times,  with  105,000 
daily,  119,000  Sunday  circulation,  is 
located  in  the  Blue  Ridge  Mountains  of 
Virginia.  Offers  competitive  salary  and 
benefits.  An  equal  opportunity 
employer. 

Send  resume  and  a  few  printed  work 
samples  to: 

Robert  Lunsford,  Graphics  Director 
The  Roanoke  Times 
201  W.  Campbell  Avenue,  SW 
PO.  Box  2491 
Roanoke,  VA  2401 1  -2491 
(540)  981-3344 
robl@roanoke.com 

Application  deadline  January  31 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Midwest  PM,  6-day  independent. 
Located  about  1  1/2  hours  from  Chi¬ 
cago.  Growing  market.  Ideal  candi¬ 
date  will  have  prior  experience  with 
carrier  contests,  telemarketing  pro¬ 
grams,  direct  mail.  Excellent  compensa¬ 
tion  and  benefits  package.  Apply  to 
Joyce  McCullough,  NewsTribune,  426 
Second  Street,  LaSalle,  IL  6 1 30 1 . 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

Small  progressive  publisher  of  weekly 
newspapers  and  niche  publications  is 
seeking  an  aggressive  and  creative 
individual  to  oversee  circulation  and 
distribution  operations.  Candidates 
should  have  strong  marketing  and 
sales  abilities,  problem  solving 
capabilities,  knowledge  of  newspaper 
circulation  and  alternate  delivery 
systems.  Benefits  include  health 
package,  401(k)  and  bonus 
opportunities.  Please  forward  letter  of 
interest  and  resume  to: 

William  Hough,  Publisher 
The  Enterprise 
50  Depot  Avenue 
Falmouth,  MA  02540 


CIRCULATION  MANAGER 
California  bay  area  11,000  daily 
seeks  an  experienced,  hands  on 
leader.  Must  have  proven  ability  in 
sales,  service,  collections  and  man¬ 
agement.  We're  looking  for  an 
aggressive,  knowledgeable  individual 
who  wants  to  grow  with  a  community 
newspaper  chain.  Competitive  salary, 
bonus  program  and  benefits  package. 

Fax  resume  to  (408)  761-7324 

CIRCULATION  MANAGER  -  Leave  the 
snow  behind.  One  of  the  Northwest's 
best  small  daily  newspapers  is  seeking 
an  innovative,  self-motivated,  circula¬ 
tion  professional.  This  position  is 
directly  responsible  for  growth  of  both 
home  delivery  and  single  copy  sales  as 
well  as  reader  retention.  This  key 
member  of  our  management  team,  will 
have  the  ability  to  train  and  motivate 
staff  to  improve  customer  service  and 
reader  loyalty.  Compensation  com¬ 
mensurate  with  experience.  Excellent 
benefits.  Send  cover  letter  and  resume 
to  Personnel  Director,  The  Daily 
Astorian,  P.O.  Box  210,  Astoria,  OR 
97103. 


CIRCULATION  SALES 
We  have  the  ideal  opportunity  for  an 
energetic  person  with  at  least  5  years 
of  successful  experience  in  Telemarket¬ 
ing  Sales  Management.  Looking  for  a 
creative,  proactive  candidate  with 
excellent  managerial  and  people  skills, 
with  the  ability  to  motivate  a  staff  of  5 
to  10  part-time  employees  to  meet  and 
exceed  sales  goals.  Must  have  strong 
sales  and  marketing  skills,  experience 
within  a  competitive  market,  experi¬ 
ence  with  the  TeleDirect  auto  dialer 
system  and  telemarketing  regulations, 
and  experience  with  diverse  methods 
of  subscription  sales  techniques.  If  you 
have  a  willing  attitude,  high  standards, 
and  the  ability  to  work  in  a  fast-paced 
environment,  send  your  resume  and  let¬ 
ter  explaining  why  you  are  the  right 
person  for  this  job  to  Box  08374, 
Editor  &  Publisher. 


CREW  SALES 

Can  your  crews  meet  the  challenges  of 
a  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 


HIGH  DESERT  (CA)  7-day  newspaper 
seeks  crew/ store  front  sales  contractor. 
Call  Mike  Belles  at  (760)  951-6218. 


_ CIRCULATION _ 

DIRECTOR  OF  CIRCULATION 
Patuxent  Publishing  Company,  is  seek¬ 
ing  a  Director  of  Circulation.  Ideal 
candidate  should  possess:  college 
degree  or  MBA,  5-h  years  circulation 
experience  at  a  daily  or  weekly  paper 
with  multiple  publications,  paid  home 
delivery  and  single  copy  experience, 
in-house  telemarketing,  direct  mail,  or 
crew  order  production  experience. 
Candidate  should  also  have  knowledge 
of  postal  regulations,  delivery  man¬ 
agement  of  free  saturation  newspaper 
and  budgeting  and  expense  controls. 
Ideal  candidate  will  be  team  oriented 
and  possess  active  hands-on  lead¬ 
ership.  Salary  plus  bonus  com¬ 
mensurate  with  experience  and 
performance.  This  is  a  senior-level  posi¬ 
tion  that  reports  directly  to  the  pub¬ 
lisher.  Send  confidential  resume  to 
Human  Resources,  Patuxent  Publishing 
Company,  10750  Little  Patuxent  Pkwy., 
Columbia,  MD  21044.  Fax:  (410) 
964-8324.  EOE 


SINGLE  COPY  MANAGER 

The  Berkshire  Eagle,  located  in  the 
beautiful  Berkshire  Mountains  in 
western  Massachusetts,  is  seeking  a 
dynamic  individual  to  manage  our 
single  copy  department. 

The  right  candidate  will  be  a  hands-on 
professional  with  excellent  strategic 
skills,  great  leadership  skills,  will  have 
a  high  attention  to  detail,  and  will  be 
highly  motivated  to  succeed. 

Areas  of  responsibility  will  include 
supervision  of  department  staff, 
oversight  of  dealer  and  vending 
receivables,  and  the  responsibility  of 
growing  our  single  copy  circulation. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  and  a  full 
benefits  package.  Please  submit  cover 
letter/resume  with  salary  history  to 
Michael  Fern,  circulation  director.  The 
Berkshire  Eagle,  75  South  Church 
Street,  Pittsfield,  MA  01202.  We  are 
an  equal  opportunity  employer. 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR  -  SND 
voted  us  one  of  the  world's  best 
designed  and  now  we  want  to  get  bet¬ 
ter.  The  Longmont,  CO  Daily  Times- 
Call  is  expanding  its  staff  and  looking 
for  someone  with  strong  news  judg¬ 
ment  and  design  skills  to  match.  Job 
includes  daily  design  of  open  local  dis¬ 
play  page  with  occasional  A1  and 
wire  duties.  QuarkXPress  experience  a 
plus.  Send  resume  and  clips  to  Person¬ 
nel  Manager,  ATTN:  Editor,  Daily 
Times-Call,  P.O.  Box  299,  Longmont, 
CO  80502. 


BRIGHT  REPORTER?  Feel 
unappreciated?  Held  Back?  Rarin'  to 
grow?  If  you  are  chosen,  our  tough, 
veteran  editor  (a  Pulitzer  winner)  will 
work  with  you  one-on-one.  We  offer 
low  pay,  limited  Ijenefits,  long  hours, 
demanding  performance  and  outstand¬ 
ing  coaching  in  a  small,  competitive, 
two-daily-paper  market.  No  drifters, 
drunks,  lazy  performers,  ski  bums,  or 
mama's  babies  wanted.  Call  Joan  at 
(603)  752-1200. 


L 
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_ EDITORIAL _ 

BUSINESS  EDITORS 

The  Orange  County  Register's  business 
department  has  openings  for  a  Senior 
Team  Leader  and  two  Team  Leaders. 

The  Senior  Team  Leader  will  focus  on 
the  development  of  the  business  prod¬ 
ucts  and  the  training  and  development 
needs  of  all  business  staffers.  The 
department  consists  of  three  editors,  1 5 
reporters,  2  art  directors,  news  editor, 
wire  editor,  copy  editor  and  two  news 
assistants. 

The  two  Team  Leaders  will  supervise 
reporters  and  business  products  (a  Busi¬ 
ness  Monday  magazine;  a  Sunday 
personal  finance  section;  and  a  daily 
Business  section)  and  work  with  the 
Senior  Team  Leader  in  the  leadership 
and  management  of  the  Money  Team. 
Candidates  should  have  at  least  five 
years  of  business  journalism.  They  also 
must  be  exceptional  at  teaching  and 
coaching.  Strong  management,  com¬ 
munication  and  f^dership  abilities  are 
a  must. 

If  you  are  interested  in  any  of  the  three 
positions,  send  a  resume  and  cover  let¬ 
ter  to  Robin  Doussard,  deputy  editor. 
Orange  County  Register,  625  N. 
Grand  Ave.,  Santa  Ana,  CA  92701. 
Fax;  (714)  664-5052. 

E-mail:  Rdoussard@link.freedom.com 

BUSINESS  EDITOR 

Editor  to  direct  business  coverage  for 
four  daily  newspapers  in  suburbon 
Chicago.  Work  with  writers,  photo¬ 
graphers  and  designers,  to  offer  a  mix 
of  national,  regional  and  local  business 
news  tailored  for  our  fast-growing 
market.  Ideal  candidate  will  have  a 
minimum  five  years  reporting  and  ecit- 
ing  experience  with  a  background  in 
business  news.  Send  resume  and  cl  ps 
to  Bill  Rood,  VP  for  Editorial,  Copley 
Newspapers,  101  S.  River  Street, 
Aurora,  IL  60506. 

BUSINESS  REPORTER:  The  Middlesex 
News  is  an  award  winning  daily  pub¬ 
lication  serving  eastern  Massachusetts. 
Ideal  candidates  have  newspaper 
experience  covering  high-tech  business 
news.  Please  send  resume  and  samples 
to;  cstaub@cnc.com  or  write  CNC,  33 
New  York  Ave.,  Framingham,  MA 
01701. 

BUSINESS  WRITER 

Full-time  business  writer  needed. 
Feature  writing,  news,  re-writing,  and 
coordinating  freelancers.  Fun  place  ta 
wark,  growth  potential,  and  benefits. 
Send  resume  and  pay  requirements  to 
Al  Raines,  Vancouver  Business  Journal, 
2525  E.  Fourth  Plain  Blvd.,  Vancouver, 
WA  98661. 

COMMUNITY  Newspaper  Co.  pub¬ 
lishes  121  daily  and  weekly  papers 
focused  on  community  issues. 
Reporters  from  all  levels  of  experience 
should  contact  HR,  attn:  CMS,  33  New 
York  Ave.,  Framingham,  MA  01701  or 
fax  to:  (508)  626-3885. 

E-mail:  cstaub@cnc.com 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


_ EDITORIAL _ 

CONTENT  PRODUCER 
Austin  360,  http://www.Austin360.com 
is  looking  for  a  full-time  content  produc¬ 
er.  Applicants  should  be  self-motivated 
team  players  who  possess  good  news 
judgment  and  have  a  good  working 
Knowledge  of  the  internet.  HTML  and 
Adobe  Photoshop  a  must.  Send  resume, 
cover  letter  to  Nancy  Regent,  CIM,  305 
South  Congress  Avenue,  Austin,  TX 
78746. 

E-mail:  nregent@cimedia.com 

COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 
_ EOE _ 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  St.,  Johnstown,  PA 
15907-0340 


COPY  EDITOR.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  locatecT  in  scenic  Ohio. 
We  seek  a  candidate  with  a  bachelor's 
degree  in  English,  communications  or 
a  related  field.  Candidate  should  have 
exceptional  editing,  grammar  and  spell¬ 
ing  ability  as  well  as  experience  with 
weekly  or  daily  newspapers.  This 
person  will  be  responsible  for  editing 
hard  news,  feature  and  sports  copy 
and  working  with  reporters  and  manag¬ 
ing  editors  in  production  of  newspa¬ 
pers.  We  offer  a  complete  benefit 
package,  salary,  401  (k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966-1202. 

Drug-free  work  environment  and  EOE 

COPY  EDITOR:  Minimum  three  years' 
experience  in  layout,  design,  pagina¬ 
tion.  Competitive  hours,  wages  and 
benefits.  Send  resume,  clips  to  Jack 
Bianchi,  managing  editor,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503. 

COPY  EDITOR:  Exceptional  word  skills, 
headline-writing  ability  and  overall  com¬ 
mand  of  the  language  needed  to  pass 
our  test.  Three  years  experience  at 
daily  newspaper  preferred.  Knowledge 
of  QuarkXPress  vital.  Send  resume, 
clips  to  Peter  M.  Brophy,  news  editor. 
The  Press  of  Atlantic  City,  1 1  Devins 
Lane,  Pleasantville,  NJ  08232. 


_ EDITORIAL _ 

COPY  EDITOR  —  LAYOUT 
National  magazine  group  located  in 
boatyard  in  Essex,  CT,  seeks  layout/ 
copy  editor  to  join  design  team.  Must 
be  experienced  in  magazine  or  news¬ 
paper  layout,  have  a  proven  sense  of 
page  design,  and  be  proficient  with 
QuarkXPress.  Also  a  must  is  the  ability 
to  write  headlines  and  edit  photo  cap¬ 
tions.  Strong  copy  editing  skills  a  plus. 
Send  resume,  best  page  layouts,  and 
salary  requirements  to  Asa  Christiana, 
design  chief.  Soundings  Publications, 
35  Pratt  St.,  Essex,  CT  06426. 

DESIGN  EDITOR,  BILOXI 

The  Sun  Herald,  the  Mississippi  Gulf 
Coast's  best  newspaper,  is  seeking  a 
design  editor.  We  are  a  50,000 
circulation  Knight-Ridder  paper  that's 
on  the  move.  Responsibilities: 
Supervise  a  team  of  5  designers  and  a 
graphic  artist.  Send  clips,  resume  to 
Dorothy  Wilson,  205  DeBuys  Road, 
Biloxi,  MS  39501 .  (601)  896-2345. 

Fax;  (601)896-2104 
E-mail:  dowilson@sunherald.infi.net 


EDITORIAL 


_ EDITORIAL _ 

EDITOR/REPORTER:  Energetic  and 
experienced  small  community  newspa¬ 
per  editor/ reporter/publisher  wanted 
to  take  on  the  challenge  of  establishing 
a  weekly  newspaper  in  Colorado 
western  slope  market.  Position  requires 
knowledge  and  experience  in  all  facets 
of  the  business.  Send  application  letter 
with  resume,  writing  and  photo  sam¬ 
ples,  and  salary  requirements  to  Box 
08373,  Editor  &  Publisher,  by  Feb.  1 5. 


COPY  EDITOR 

The  Albany  Herald,  a  southwest 
Georgia  morning  daily  with  a  circula¬ 
tion  of  35,000,  seeks  a  copy  editor 
with  strong  word  and  headline-writing 
skills  who  is  looking  for  a  position  that 
has  the  possibility  of  advancement. 
Copy  editing  experience  is  essential. 
The  Herald  publishes  seven  days  a 
week,  and  the  copy  desk  also  pro¬ 
cesses  three  weekly  products.  QuarkX¬ 
Press  is  used  for  pagination.  Reply  to 
Danny  Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702-0048. 


EDITORIAL 


Opportunities 
FOR  Editors 


Run  a  Paper  in  Greater  Boston 

Community  Newspaper  Company  is  looking  for 
self-motivated,  experienced  journalists  with 
proven  news,  editing,  and  managerial  skills  to  fill 
the  role  of  editor  for  two  of  its  newspapers  north 
of  Boston. 

Applicants  must  have  reporting  and  editing  experi¬ 
ence  in  community-based  journalism,  ability  to 
manage  both  full-time  and  freelance  reporters  and 
photographers,  and  a  keen  eye  for  issue-oriented 
coverage. 

Community  Newspaper  Company  operates  120- 
plus,  award-winning  newspapers  in  the  Greater 
Boston  area  and  a  growing  Internet  operation  at 
www.townonline.com.  Please  send  resumes  to 
Victoria  Ogden,  Community  Newspaper  Com¬ 
pany,  P.O.  box  9113,  Needham,  Mass.,  02192. 

COMMUN ITY  Because  the  nm 
NEWSPAPER  important  news  begins 

COMPANY  in  your  own  backyard. 
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INTRIGUED  BY  THE  FIELD  OF  I  IT'S  TIME  YOU  MOVED  UP 


_ EDITORIAL _ 

DAILY  PRESS  NEWS 
STAFF  OPENINGS 

The  Daily  Press,  an  award-winning 
30,000  circulation,  7-day  AM  paper 
in  Southern  California  is  seeking 
applications  for  two  positions.  The 
paper  is  90  miles  NE  of  LA  and  180 
miles  from  Las  Vegas. 

CITY  EDITOR:  Applications  are  being 
sought  for  a  city  editor  to  direct  local 
news  coverage.  This  person  would 
supervise  reporters,  photographers  and 
a  graphic  artist,  coordinate  special 
projects  and  coverage  with  our  sister 
paper  in  Barstow.  Must  direct  person¬ 
nel,  manage  schedules,  conduct 
erformance  reviews  and  serve  as 
ont-line  editor  for  local  stories.  Appli¬ 
cant  must  have  a  college  degree,  1 
year  management  experience,  prior 
editing  experience,  3-5  years  daily 
newspaper  experience  and  good  com¬ 
puter  skills. 

REPORTER:  Applications  are  being 
accepted  for  a  general  assignment 
reporter  who  is  ambitious,  has  a  flair 
for  feature  writing  and  skills  to  excel  at 
hard  news  reparting  and  analyze 
trends.  This  reporter  must  be  a  self¬ 
starter,  adept  at  juggling  and  meeting 
daily  and  longer  term  deadlines.  Good 
computer  skills  are  also  needed.  Prior 
experience  at  a  daily  newspaper  and  a 
college  degree  are  required. 

Ta  apply  send  cover  letter,  resume  and 
clips  by  January  23  to  Day  Managing 
Editor  G.  West,  Daily  Press,  P.O.  Box 
1389,  Victorville,  CA  92393. 

HARD  NEWS  REPORTERS 
Excellent  career  opportunity  at  a  group 
of  weekly  newspapers  located  in  scenic 
Ohio.  We  seek  a  candidate  with  excep¬ 
tional  reporting  experience  for  part- 
time  or  full-time  hord-news  reporting, 
but  will  train  the  right  person.  We  offer 
a  complete  benefit  package,  salary, 
401  (k)  and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Ave.  NW, 
North  Canton,  OH  44720-7137  or  fax 
(330)  966-1202. 

Drug-free  work  environment  and  EOE 
EDITORS 


i _ EDITORIAL _ 

■  FEATURE  REPORTERS.  Excellent  career 
I  opportunity  at  a  group  of  weekly 
i  newspapers  located  in  scenic  Ohio. 

;  We  prefer  a  candidate  with  some 
:  weekly  or  daily  reporting  experience 
:  for  part-time  or  full-time  feature  writ- 
:  ing,  but  willing  to  train  the  right 
i  person.  We  offer  a  complete  benefit 
•package,  salary,  401  (k)  and  bonus 
;  opportunities.  Please  respond  in  con- 
i  fidence  to  The  Sun  Journal,  7215 
;  Whipple  Ave.  NW,  North  Canton,  OH 
I  44720-7137  or  fax  (330)  966-1202. 
i  Drug-free  work  environment  and  EOE. 

I  IF  YOU  HAVE  a  management  men- 
i  talily,  knowledge  of  the  boating  indus- 
:  try  and  a  business  reporting  back- 
1  ground,  you  could  be  publi^ing  in 
i  paradise.  Send  resume  to  Rick 
Eyerdam,  Southern  Boating  Pub- 
licatians,  1766  Bay  Road,  Miami 
Beach,  FI.  331 39. 

INTERNATIONAL  news  agency  seek¬ 
ing  experienced  sports  journalist  for  its 
LA  bureau.  Must  have  wide-ranging 
knowledge  of  sports,  including 
baseball  and  boxing.  Must  be  a  native 
Spanish  speaker  proficient  in  English. 
Competency  in  French  a  plus.  Fax 
resumes  anci  clips  to  (202)  41 4-0632. 

FIVE  REPORTERS 

Washington,  DC  publisher  seeks 
reporters  in  Hawaii,  Louisiana,  Okla¬ 
homa,  Tennessee,  and  Virginia  to 
cover  the  economy,  environment, 
health  care,  labor,  state  government 
and  taxes.  We  want  only  reporters 
who  con  meet  a  daily  deadline.  We 
pay  well  and  offer  standing  assign¬ 
ments  to  regular  contributors  available 
10-15  hours/ week. 

Find  out  more  about  BNA  at 
www.bna.com.  Please  send  cover  let¬ 
ter,  five  news  clips,  and  resume  to: 

Larry  E.  Evans 
Chief  of  Correspondents 
BNA,  N-546 
1 231  25th  Street  NW 
Washington,  DC  20037 


FINANCE  -  AND  ITS  REWARDS? 
We're  a  premier  investment- 
management  firm  in  midtown  Manhat¬ 
tan  that  caters  to  some  of  the  wealthiest 
and  most  celebrated  Americans.  We're 
looking  for  a  skilled  reporter/writer 
who's  both  meticulous  and  creative; 
has  a  marketing  bent;  knows  some¬ 
thing  about  the  capital  markets;  can 
see  a  story  in  a  page  of  numbers;  gets 
a  charge  out  of  unraveling  the  likes  of 
portfolio-manager-speak;  and  knows 
how  to  make  ideas  come  alive.  We'll 
pay  you  very  well  to  work  on  every¬ 
thing  from  speeches  to  newsletters  to 
slide  shows  to  a  “magazine”  to  a  Web 
site.  Please  send  a  letter  explaining 
why  you're  our  person,  and  enclosing 
your  best  work,  to  Amy  Roth,  vice  presi¬ 
dent-marketing,  Sanford  C.  Bernstein 
&  Co.,  Inc.,  767  Fifth  Avenue,  New 
York,  NY  10153. 

LIVE  AND  WORK  in  beautiful  Jackson 
Hole,  Wyoming.  The  award-winning 
Jackson  Hole  Guide  is  looking  for  a 
growth  and  development  reporter  who 
can  get  beyond  the  latest  planning  com¬ 
mission  meetings  and  find  stories  that 
readers  can't  put  down.  The  ideal  can¬ 
didate  has  1  -2  years  experience  caver¬ 
ing  a  similar  beat,  the  ability  to  take  on 
mony  tasks  without  letting  things  fall 
through  cracks,  and  a  desire  to  be  the 
best.  Send  your  resume,  cover  letter 
and  up  to  10  clips  to  Editor,  Jackson 
Hole  Guide,  P.O.  Box  648,  Jackson, 
WY  83001. 

MANAGING  EDITOR.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  seek  a  candidate  with  exceptional 
reporting,  editing,  training,  communi¬ 
cation,  planning  and  design  and 
layout  experience.  This  person  will  be 
responsible  for  one  of  the  weekly 
newspapers,  including  layout,  news 
selection  and  coverage.  We  offer  a  com¬ 
plete  benefit  package,  salary,  401  (k) 
and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue  NW, 
North  Canton,  OH  44720-7137  or  fax 
(330)  966-1202.  Drug-free  work 
environment  and  EOE. 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  and  an  associate 
editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  twa  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  colls,  please. 


EDITOR 

A  hands-on  editor  is  sought  for  the  award-winning  Westport  News, 
a  twice-weekly  community  newspaper.  The  right  candidate  will  have 
management,  editing  and  writing  experience,  good  communication  and 
organizational  skills  and  the  ability  to  be  a  mentor  to  young  reporters 
and  lead  an  editorial  staff  of  1 0.  Knowledge  of  QuarkXPress  essential. 
Competitive  salary,  health  benefits  and  401  (k).  Send  resume  and  salary 
requirements  to  Kevin  J.  Lolly,  President,  Brooks  Community  Newspapers, 
542  Westport  Avenue,  Norwalk,  CT  06851  or  fax  to  (203)  840-4844. 

BCN _ 

Brooks  Community  Newspaper 


And  the  Fairbanks  Daily  News-Miner 
is  about  as  far  “up”  as  you  can  go. 
This  20,000  circulation  daily  in  the  far 
north  is  looking  for  a  reporter  and  for 
a  photographer  to  help  us  cover 
Alaska's  interior  region. 

REPORTER  -  We  need  a  reporter  with 
two  to  three  years  of  daily  experience 
to  take  over  our  Health  and  Social  Ser¬ 
vices  beat.  You  should  be  self-directed 
and  able  ta  produce  copy  quickly  and 
cleanly.  We  need  someone  who  can 
rise  above  the  mire  of  health  care 
bureaucracy  to  keep  our  readers 
informed  of  the  issues  that  touch  all  our 
lives. 

PHOTOGRAPHER  -  We  also  have  a 
spot  for  an  entry-level  photographer 
with  guts  enough  to  come  back  with 
the  best  shot  no  matter  what  the  tem¬ 
perature.  If  you  can  build  a  great 
portfolio  in  the  dark  at  40  below, 
imagine  where  you  can  go  from  here. 
Be  aware,  however,  you  may  never 
want  to  leave  this  beautiful  place.  Send 
resume  and  clips  to:  Mr.  Kelly  Bostian, 
managing  editor,  Fairbanks  Daily 
News-Miner,  P.O.  Box  70710, 
Fairbanks,  Alaska  99707. 

MANAGING  EDITOR  for  smoll  daily  in 
historic  Mississippi  Delta.  Close  to 
Memphis,  universities.  Great  outdoor 
sports  area.  Need  a  well-balanced 
person  with  writing  and  layout  skills  to 
manage  staff  in  busy  market.  QuarkX¬ 
Press  experience  helpful.  Group 
owned.  Excellent  benefits.  Reply  to  Box 
)8366,  Editor  &  Publisher. 

lAARKET  RESEARCH  firm  seeks  experi¬ 
enced  writer/researchers  for  freelance 
reporting  in  following  fields:  consumer 
jroducts,  industry,  health  care, 
echnology  and  retail.  Newspaper  or 
trade  publication  experience  preferred. 
Send  resume  and  clips  by  E-mail: 
annief@sirius.com,  mail  to  OTA/Off 
The  Record  Research,  300  Broadway, 
Suite  39,  San  Francisco,  CA  941 13,  or 
fax:  (415)  362-0124. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  EDITOR 

The  Durango  Herald  in  scenic 
Southwest  Colorado  seeks  a  news 
editor  to  design  and  execute  Page  1 
and  oversee  copyediting  and  page 
preparation  throughout  the  paper.  This 
key  newsroom  position  requires  strong 
news  judgment,  creative  page-design 
and  headline-writing  skills,  a  strong  com¬ 
mand  of  grammar  and  style,  and  the 
ability  to  supervise  and  teach  sub¬ 
ordinates.  The  newsroom  is  fully 
paginated.  Send  letter,  resume  and 
work  samples  to  David  Staats,  manag¬ 
ing  editor,  Durango  Herald,  P.O. 
Drawer  A,  Durango,  CO  81302, 
phone  (970)  247-3504.  Our  web  site 
is  at  www.durangoherald.com 
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_ EDITORIAL _ 

METRO  EDITOR 

A  rare  opportunity  in  the  fastest- 
growing  city  in  America.  This  is  a  great 
news  town  and  the  Las  Vegas  SUN 
needs  a  leader  who  can  direct 
sophisticated  coverage  of  politics,  gov¬ 
ernment,  courts,  crime  and  all  the 
areas  strained  by  rapid  growth  -  edu¬ 
cation,  health,  the  environment,  plan¬ 
ning  and  transportation.  At  least  five 
years  of  line  city  desk  editing  experi¬ 
ence  are  needed  to  qualify,  as  well  as 
a  record  of  success  in  enterprise,  ana¬ 
lytical  and  investigative  journalism. 
Strong  management  and  people  skills 
are  a  must.  The  staff  is  experienced, 
the  winters  are  warm  and  the  living  is 
relaxed.  The  job  calls  for  an  aggressive 
newsperson  who  is  looking  to  make  a 
mark  on  a  paper  that  is  looking  to 
make  a  mark  on  its  community. 

AND 

The  SUN  is  also  looking  for  an  assis¬ 
tant  features  editor  to  help  us  develop 
our  coverage  of  the  hottest  entertain¬ 
ment  town  in  America.  Feature-writing 
and  line-editing  experience  are 
necessary,  as  is  the  ability  to  work 
closely  with  writers  from  brainstorming 
to  the  final  take.  Some  writing  will  be 
required.  At  least  five  years  of  daily 
editing  experience  needed. 

AND  FINALLY 

We  also  need  business  writers.  The 
SUN  business  section  is  expanding  and 
we  seek  experienced,  aggressive 
writers  to  cover  real  estate,  finance  and 
gaming.  We  are  looking  for  people 
skilled  in  writing  stories  that  affect 
readers  in  their  daily  lives,  not  just  busi- 
ness-to-business  stories. 

In  all  cases,  we  offer  competitive 
salaries  and  benefits.  Please  send 
resume  and  clips  to  Michael  Kelley, 
managing  editor,  Las  Vegas  SUN,  800 
S.  Valley  View,  Las  Vegas,  NV  89107. 

REPORTER  needed  at  the  Aspen  Daily 
News,  a  hard  news,  7  day  metro  daily. 
Must  enjoy  writing  news  in  a  small 
mountain,  politically  charged  com¬ 
munity.  Send  resume,  cover  letter, 
clips,  and  salary  history  to  Publisher, 
Aspen  Daily  News,  517  E.  Hopkins, 
Aspen,  CO  81611.  E-mail: 

rossman@sopris.net 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


EDITORIAL 

NEWSWEEKLY  SEEKS  EDITOR 

The  Times  of  Acadiana,  Louisiana's 
nationally  recognized  newsweekly,  is 
looking  for  an  editor  to  fill  its  top  news 
management  post.  Located  in 
Lafayette,  the  heart  of  Cajun  country. 
The  Times  enjoys  an  unusually  strong 
market  position  against  a  Thomson- 
owned  daily. 

We  got  there  through  excellent  report¬ 
ing  and  analysis  of  the  local  political 
and  business  worlds,  along  with  out¬ 
standing  coverage  of  the  area's  thriv¬ 
ing  arts,  cultural  and  entertainment 
scene. 

We're  looking  for  a  hard-working 
editor  willing  to  accept  a  demanding, 
high-profile  leadership  role  -  someone 
as  much  at  ease  with  corporate  execu¬ 
tives  and  politicos  as  zydeco  musicians 
and  crawfish  farmers.  You  must  have 
an  extensive  writing  background  and  a 
minimum  of  three  years  of  editing 
experience,  preferably  at  a 
newsweekly  or  city  magazine,  with  the 
talent  to  oversee  photography  and  art 
direction. 

Send  resume  and  clips  to  Publisher, 
c/o  The  Times  of  Acadiana,  P.O. 
Drawer  3528,  Lafayette,  LA  70502. 


REPORTER 

(Immigration/Ethnicity) 

Central  CA's  leading  newspaper  for 
75  years  (circ.  190,000  Sunday, 
155,000  daily)  is  looking  for  a  bilin¬ 
gual  (Spanish-speaking)  reporter  to 
cover  immigration  and  minority  affairs. 
Ideal  candidate  will  have  at  least  three 
years  daily  reporting  experience  and 
four-year  degree.  Competitive  salary 
commensurate  with  experience.  Send 
resume,  cover  letter  and  3-5  samples 
of  your  work  before  January  9  to 
BRENDA  BUDKE,  THE  FRESNO  BEE, 
1 626  E  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 

REPORTER:  Salary  $16,640  to 
$20,800.  Write:  Editor,  Daily  News, 
P.O.  Box  340,  Greenville,  Ml  48838. 


:  REPORTER 

;  The  Daily  Item,  a  30,000  daily  n  cen- 
:  tral  Pennsylvania,  has  an  opening  for 
j  general  assignment  reporter.  Join  a 
:  team  af  aggressive,  community-minded 
I  journalists.  Send  resume,  clips  to 
•  Human  Resources  Manager,  The  Daily 

■  Item,  200  Market  Street,  Sunbury,  PA 
:  1 7801 .  No  telephone  calls,  please. 

I  EOE 

■  SMALL  INDIANA  daily  strong  on  local 
:  news  seeks  managing  editor  who  can 
:  lead  staff  of  4,  plus  part-timers.  Strong 
:  technical  skills  and  leadership  ability 
:  essential.  Computer  knowledge  a  must, 
i  Paper  is  paginated  using  QuarkXPress. 
:  Excellent  salary  and  benefits.  Paper  is 
:  part  of  the  Nixon  Newspaper  group. 
:  Send  resume  to  Bill  Harper,  publisher, 
•Brazil  Times,  100  N.  Meridian  St., 
:  P.O.  Box  429,  Brazil,  IN  47834. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine- style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY  EDITOR 

The  Kansas  City  Star  sports  department 
is  looking  for  an  experienced  copy 
editor.  Good  news  judgment,  word 
skills,  organizational  skills  and  atten¬ 
tion  to  detail  aren't  enough  You  also 
must  be  able  to  rewrite  wire  copy  and 
improve  local  stories.  You  must  pro¬ 
duce  exceptional  headlines  and  ensure 
accurate  copy  -  all  on  deadline.  QuarkX¬ 
Press  skills  would  be  helpful  but  are  not 
required.  Please  send  a  resume, 
references  and  work  samples  to  Dinn 
Mann,  deputy  managing  editor,  Kan¬ 
sas  City  Star,  1729  Grand  Boulevard, 
Kansas  City,  MO  64108. 


:  SPORTS  EDITOR:  Award-winning 
:  Texas  daily  seeks  leader  for  its  three- 
:  member  staff.  Ideal  candidate  will  have 
:  the  imagination  necessary  to  take  an 
;  already  good  product  to  the  next  level. 

•  Send  resume  and  tear  sheets  to  Box 

•  08369,  Editor  &  Publisher. 


:  SPORTS  EDITOR 

:  The  Beacon  News,  a  35,000  daily  in 
:  Chicago's  far  west  suburbs,  has  had 
:  two  consecutive  sports  editors  who 
:  guided  our  section  to  AP  Top- 10 
:  recognition.  The  position  is  open  again 
:  and  waiting  for  someone  with  enough 
:  confidence,  creativity  and  ability  to 
I  take  us  to  the  top  again.  Are  you  our 
:  next  success  story?  Send  cover  letter, 
:  resume  and  work  samples  to  Mike 
i  Chapin,  managing  editor.  The  Beacon 
:  News,  101  S.  River  St.,  Aurora,  IL. 


HELP  WANTED 


_ EDITORIAL _ 

SPORTS  MEDIA,  SPORTS  REPORTERS, 
Sports  Writers,  Sports  Editors 
Sports  Jobs,  Inc.  (602)  933-4345 

SPORTS  REPORTERS.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  prefer  a  candidate  with  some 
weekly  or  daily  reporting  experience 
for  part-time  or  full-time  sports  report¬ 
ing,  but  will  train  the  right  person.  We 
offer  a  complete  benefit  package, 
salary,  401(k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966- 1 202. 
Drug-free  work  environment  and  EOE 


SPORTS  WRITER 

From  the  Green  Bay  Packers  to  prep 
basketball,  we  want  a  sports  writer 
who  knocks  out  columns  and  goes 
beyond  standard  beat  coverage. 
QuarkXPress  knowledge  is  a  plus. 
Reply  to  Sarah  Akavickas,  Oshkosh 
Northwestern,  224  State  Street, 
Oshkosh,  Wl  54903. 


THE  DAILY  IBERIAN,  an  award¬ 
winning,  7-day  newspaper  in  the  heart 
of  Cajun  Country,  has  an  immediate 
opening  for  a  police-courts  reporter. 
The  ideal  candidate  will  have  strong 
writing,  spelling,  grammar  and  orga¬ 
nizational  skills. 

Send  cover  letter,  resume  and  clips  to 
James  Smith,  managing  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberia,  LA  70562  or  E-mail: 

dailyiberian@AISP.net 


THE  DAILY  TIMES,  a  19,000- 
circulation,  seven-day  publication  in 
Farmington,  NM,  has  an  opening  for  a 
sportswriter.  The  successful  candidate 
will  be  required  to  write  game  stories 
and  feature  articles.  Good  attitude, 
enthusiasm,  creativity  and  a  strong 
knowledge  of  sports  an  absolute  must. 
Knowledge  of  QuarkXPress  and 
NewsEdit  Pro  a  plus,  as  is  the  desire  to 
write  a  weekly  column.  Send  resume, 
clips,  references  and  a  cover  letter  to 
Sam  Aselstine,  sports  editor.  The  Daily 
Times,  P.O.  Box  450,  201  N.  Allen, 
Farmington,  NM  87499  or  E-mail: 
dtimes@cyberport.com 


THE  LEXINGTON  HERALD-LEADER 
(125,000  daily;  161,000  Sunday)  in 
Lexington,  KY  has  an  opening  for  an 
Arts  &  Entertainment  writer.  We're 
looking  to  fill  this  high-profile  position 
with  someone  who  has  a  solid  know¬ 
ledge  of  the  fine  arts:  theater,  dance, 
music  (classical,  jazz,  etc.)  and  visual 
arts.  Applicants  must  have  a  versatile 
writing  style  with  a  minimum  of  5  years 
features  and/or  general  assignment 
experience.  This  position  is  idral  for 
someone  who  is  enterprising,  com¬ 
petitive  and  vvho  enjoys  the  challeTOe 
of  maintaining  this  popular  beat.  The 
Herald-Leader  is  an  award-winning 
Knight-Ridder  newspaper  located  in 
the  central  region  of  the  Bluegrass 
state. 

Send  cover  letter,  resume  and  seven 
(no  more  or  less)  of  your  best  clips  to 
Sheila  Reed,  features  editor,  Lexington 
Herold-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508  EOE  M/F 
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HELP  WANTED 

EDITORIAL 


THE  PITTSBURGH  Post-Gazette  has  an 
opening  for  a: 

TRAVEL  EDITOR/WRITER 
A  sense  of  adventure  is  a  must.  The 
travel  editor  should  bring  sophistication 
to  stories  of  exotic  destinations  and  a 
participatory  feel  to  reports  of  more 
traditional  experiences  such  as  camp¬ 
ing  in  the  mountains  or  vacationing  on 
the  beach.  S/he  should  have  a  sense 
of  “hot  spots”  and  be  in  tune  with 
every  phase  of  travel:  planning  trips, 
making  arrangements,  transportation, 
food  and  ladging,  recreational 
activities,  issues  of  health  and  safety, 
finances  and  culture.  And  it  goes 
without  saying  that  the  travel  editor 
must  be  free  to  travel  anywhere  by  any 
means  at  any  time. 

In  a  nutshell,  the  travel  editor,  with  help 
from  a  news  assistant  and  a  copy 
editor,  is  responsible  for:  Planning/ 
editing  the  content  of  our  Sunday 
Travel  section,  including  making  photo 
and  art  illustration  assignments.  Work¬ 
ing  with  the  art  department  to  ensure 
creative  section  front  design.  Reviewing 
staff  and  free-lance  contributions  and 
determining  appropriate  pay  rates  for 
accepted  manuscripts.  Combing 
through  the  various  wire  services  to 
select  stories.  Coordinating  content  to 
match  several  themed  advertising 
specials  during  the  year.  Working  with 
a  travel  agency  on  the  weekly  air  fare 
chart.  Helping  plan  a  yearly  travel 
budget.  And,  of  course,  the  travel 
editor  files  destination  stories  and 
reports  breaking  news,  trends,  trans¬ 
portation  and  other  news  applicable  to 
the  beot. 

Send  resume,  references  and  clips  to: 

Todd  Duncan 
Assistant  to  the  Editor 
Pittsburgh  Post-Gazette 
34  Blvd.  of  the  Allies 
Pittsburgh,  PA  1 5222 
tduncan@post-gazette.com 


THE  SUN  HERALD,  o  Knight-Ridder 
newspaper  with  a  50,000-plus  circula¬ 
tion,  is  seeking  a  strong  writer  with 
demonstrated  ability  in  investigative 
reporting  to  cover  county  government. 
Applicants  need  at  least  three  years' 
reporting  experience  -  local  gov¬ 
ernment  experience  a  plus.  Contact 
Anita  Lee  at  (228)  896-2350;  send 
resume  and  clips  to  The  Sun  Herald, 
205  DeBuys  Road,  Biloxi,  MS  39501 . 

UPl 

COPY  EDITORS/REWRITE  EDITORS 

The  new  United  Press  International  is 
searching  for  hard-nosed  copy  editors 
and  rewrite  editors  to  join  our  main 
news  operations  desk.  \A/e  are  looking 
for  editors  who  aren't  afraid  to 
challenge  copy,  have  solid  news  judg¬ 
ment,  and  have  the  ability  ta  write  on 
deadline.  Online  experience  an  asset. 
Fax  resume  to  John  Walston,  UPl's 
director  of  editorial,  at  (202)  371- 
1239  or  send  via  mail  to  1510  H  St. 
NW,  Washington,  DC  20005  or  E- 
mail  to:  JWalston@upi.com 


_ EDITORIAL _ 

UPl 

NATIONAL  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  national 
reporting  team.  The  natianal  editor  will 
be  responsible  for  shaping  our 
national  news  report  and  managing 
our  bureaus  and  stringer  networks. 
Editor  also  will  work  with  teams  devel¬ 
oping  new  products  for  the  Knowledge 
Age.  Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.,  NW, 
Woshington,  DC  20005  or  E-mail  to: 
JWalston@upi  .com 


UPl 

WASHINGTON/WORLD  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  Washing¬ 
ton/World  reporting  teams.  The  Wasn- 
ington/World  editor  will  be  responsi¬ 
ble  for  shaping  the  news  report  and 
managing  our  Washington  reporters 
and  warld  stringer  networks.  Editor 
will  also  work  with  teams  developing 
new  products  for  the  Knowledge  Age. 
Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  ar 
send  via  mail  to  1510  H  St.  NW, 
Washington,  DC  20005  or  E-mail  to: 
JWalston@upi.com 


_ MAILROOM _ 

ASSISTANT  PACKAGING  & 
ASSEMBLY  MANAGER 

Would  you  like  to  work  in  a  family- 
oriented  environment?  The  Seattle 
Times  is  currently  looking  for  an  Assis¬ 
tant  P&A  Manager  to  work  in  Bothell. 
Responsibilities  include  supervising  up 
to  150  employees  while  ensuring 
customer  service  and  production  goals 
are  consistently  met.  These  positions 
will  entail  afternoon,  evening,  weekend 
and  holiday  work.  Minimum  require¬ 
ments  are:  Excellent  PC  skills;  strong 
oral  and  written  communicatian  skills; 
experience  managing  a  large,  cultur¬ 
ally  diverse  work  group;  proven  track 
record  as  a  good  decision  maker  in  a 
fast  paced  environment,  leadership 
skills  in  developing,  training  and 
recagnizing  employees'  work 
performance;  customer  and  quality 
focus;  two  years  newspaper  opera- 
tians/production  management  experi¬ 
ence  preferred;  2-4  year  callege 
degree  preferred;  management  experi¬ 
ence  in  a  union  environment  preferred. 

The  salary  range  is  $46,900  - 
$62,700  DOE.  Benefits  include 
medical,  dental,  401  (k),  and  manage¬ 
ment  incentive  program.  To  apply, 
send  resume  to  The  Seattle  Times,  HR- 
P&A/2,  P.O.  Box  70,  Seattle,  WA 
98111.  No  phone  calls,  please.  Only 
candidates  to  lie  interviewed  will  be  con¬ 
tacted.  EOE  M/F/H 


_ MARKETING _ 

CIRCULATION  SALES 
AND  MARKETING  DIRECTOR 

The  Union  Leader  and  New  Hampshire 
Sunday  News  seeks  an  individual  with 
exceptional  sales  and  marketing  skills 
to  increase  circulation  or  New 
Hampshire's  largest  daily  and  Sunday 
newspapers.  This  new  position  will  be 
responsible  for  coordination  and 
development  of  all  newspaper  sales 
and  marketing  efforts.  The  person  will 
work  closely  with  the  Executive  Vice 
President  and  Vice  President  of  Circula¬ 
tion  as  well  as  liaison  with  the  existing 
Promotions  Department. 

Minimum  qualifications  include  3-5 
years  sales/marketing  experience. 
Bachelor  or  advanced  degree  in 
marketing  or  related  field  required.  Cam- 
petitive  salary  based  on  qualifications 
and  experience.  Excellent  benefits  with 
a  stable,  independently-owned  news¬ 
paper  in  a  thriving,  low-tax  state. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Human  Resources  Department 
Union  Leader  Carporation 
P.O.  Box  9555 

Manchester,  NH  03108-9555 
Fax:  (603)  668-8920 


PLANNING  ASSOCIATE 
Works  with  the  officers  of  all  pub¬ 
lishing  business  units,  defining  how  the 
group  can  best  meet  individual  market 
needs  while  achieving  Media  General 
goals. 

DUTIES 

•Will  coordinate  a  goals  and 
objectives  process  vmich  identifies 
strengths,  weaknesses,  oppartunities, 
challenges  and  successes  of  each  busi¬ 
ness  unit. 

•Will  consolidate  the  individual  plans 
of  each  unit  into  a  division  wide  plan 
that  is  consistent  with  the  overall  goals 
of  Media  General. 

•Will  facilitate  benchmarketing 
activities  which  measure  our  business 
in  relation  to  industry  peers. 

•Will  provide  technical  assistance  to 
individual  business  units  on  plonning 
issues. 

•Will  coordinate  division-wide  meet¬ 
ings,  planning  sessions,  etc. 

KNOWLEDGE  AND  SKILLS 
•Previous  marketing,  management  and 
publishing  experience  helpful. 

•A  degree  in  Marketing  and/or 
Accounting  is  desired.  Excellent  bene¬ 
fits  package. 

Send  resume  and  salary 
requirements  to: 

Media  General,  Inc. 

Human  Resources  Department 
P.O.  Box  85333 
Richmond,  VA  23293 
Attention:  A.W.  Bullock 

PREPRESS 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 
E-mail  resume  to  hr@cnicorp.com 


_ PRESSROOM _ 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,5(X)  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity. 

Call  (970)  925-2220  ext.  212. 


PRODUCTION/TECH 

PRODUCTION  MANAGER 

Lead  the  way  in  efficiency,  quality  and 
technology.  Experience  the  synergy  of 
team  and  the  success  of  solid 
strategies.  As  production  manager 
you'll  head  up  the  press  room,  distribu¬ 
tion,  maintenance  and  systems  opera¬ 
tions.  We  provide  a  creative  atmo¬ 
sphere  and  comprehensive  benefits 
package.  Please  send  resume  by  Janu¬ 
ary  1 6  to: 

The  Journal  Times 
212  Fourth  Street 
Racine,  W1  53403 


PUBLICATIONS  DESIGNER 

PUBLICATIONS  DESIGNER 

Thomson  Newspapers'  corporate 
communications  department  requires 
the  services  of  a  contract  designer  to 
help  produce  internal  publications  on  a 
part-time  basis.  The  successful  candi¬ 
date  will  be  familiar  with  QuarkXPress, 
Photoshop  and  related  software  and 
will  have  access  to  Macintosh  desktop 
publishing  hardware  and  software. 
Special  consideration  will  be  given  to 
candidates  with  sharp  copy  editing 
skills.  Familiarity  with  issues  facing  all 
disciplines  within  the  newspaper  indus¬ 
try  will  also  be  an  asset.  This  part-time 
oppartunity  will  appeal  to  a  motivated 
person  who  adheres  to  high  standards 
of  quality  and,  while  deadline 
oriented,  enjoys  the  flexibility  of  work¬ 
ing  on  a  range  of  publications  in  o 
telecommuting  environment.  Please 
send  a  resume  and  portfolio,  with  com¬ 
pensation  expectations  and  references, 
to: 

Elizafjeth  Zortmon 
Corporate  Communications  Dept. 

Thomson  Newspapers 
Metro  Center  at  One  Station  Place 
Stamford,  CT  06902 

Applications  should  arrive  at  the  above 
address  no  later  than  January  24. 

Thamson  Newspapers  is  a  marketing 
and  communications  company  that 
provides  marketing  and  information 
products  and  services  far  regianal 
marketplaces  while  publishing  news¬ 
papers  for  local  markets.  We  publish 
68  daily  newspapers  and  numerous  non¬ 
daily  newspapers  and  specialty  pub¬ 
lications  in  the  United  States  and  Can¬ 
ada.  We  are  part  of  the  Thomson  Cor¬ 
poration,  a  worldwide  organization 
specializing  in  information  publishing. 
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CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 

HELP  WANTED  POSITIONS  WANTED 

(includes  online  posting)  (includes  online  posting) 

1  week  . $11.15  1  week  . $5.20 

2  weeks  . $9.85  2  weeks  . $4.35 

3  weeks  . $8.60  3  weeks  . $3.60 

4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


ADMINISTRATIVE 


I  CARE  for  the  community,  employees 
AND  moke  money.  Experienced  Pub¬ 
lisher,  niche,  startups  (630)  262-9512. 


FREELANCE  SPORTS  WRITER 
Position  freelance  sports  writer.  Cover 
college  and  pro  basketball.  Please  con¬ 
tact:  David  White  (205)  870-9007  or 
codeblck@scott.  net 


RENAISSANCE  MAN  seeks  a  home  as 
a  copy  desk  chief/assistant  city  editor 
at  a  medium-sized  daily  in  Zones  7  or 
8.  I  catalyze  solid,  lively  work  and 
draw  out  the  best  my  colleagues  have 
to  offer.  I  am  a  creative  spirit  with  six 
years  of  diverse  experience  and  am 
ready  to  tackle  new  challenges  with 
enthusiasm  and  an  eye  for  detail. 
Interested?  Call  (619)  668-1345, 
message. 


SPORTS  COLUMNIST,  specializing  in 
pro  and  major  college  news,  notes, 
and  analysis  seeks  publications  for 
regular  contributions.  E-mail  cap. 

Bob  Cunningham,  (909)  684-601 1  or 
BoDCunnin@aol.com 


VETERAN  REPORTER  in  arts/features 
seeks  new  challenges.  Can  relocate. 
Contact:  C.A.  Moore,  (309)  691- 
2115.  P.O.  Box  9853,  Peoria,  IL 
61614-9853. 


WE  Are  your  Washington,  DC  Bureau! 
Husband/Wife,  20  Years  Experience 
in  Health,  Business,  Politics,  with  Mag¬ 
azines,  Newspapers,  Wires.  Full,  Part 
Time,  (703)  534-5022 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&_ Publisher 
BBB9  6!S!er!SISI  charge  to  your  American  Express. 

VISA  Mexphe^  MasterCard  or  Visa.  Please  supply  name 

mumm  'UPWIP  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street.  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo,com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


lNeyvs|iap^  f-_ 


E6^r  runs  monthly  recruitment  features  and  special  sections  hijihliuhtiny  is>ues 
that  attect  Human  Resource  priitessiLmals  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the  Ec^P  Clas.si/ieJ 
Department  (212)  675-4380.  Ext.  171  or  173. 

1998  Recruifmenf  &  HR  Feafures  and  ^Special  Sections: 


Issue  Dotes: 

Space  Deodlines: 

January 

24 

January 

13 

February 

14 

February 

3 

March 

21 

March 

10 

April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

'August 

22 

August 

11 

QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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THE  FOURTH  ESTATE:  1997  IN  REVIEW 


BY  STEVE  GREENBERG 
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GIVE  YOUR  GROCERY 
MARKET  STORY  A  HEALTHY  BOOST 
WITH  THE  MARKET  GUIDE! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Big  Lake.  Minnesota!  The  Market  Guide 
puts  Big  Lake  in  the  bag:  It's  Minnesota's  leading  market  in  gro¬ 
cery  sales  per  store!  Even  though  residents  of  Big  Lake  eat  less, 
their  sales  per  store  are  higher  than  the  state  of  Minnesota. 
Surprised?  Could  you  sell  your  market  with  a  stor\  like  this? 


Population  Sales  Per  Store  Per  Capita  Person 


4,810,466 


'  is 


See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  w  ith  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  (’very  state,  province,  county  and 
daily  newspaper  market  city  in  the  L'.S.  and  Canada.  It's  the  only 
publication  that  provides  marketers  w  ith  both  qualitative  aiul  quan¬ 
titative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99. 95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit- 
tinu  w  ithin  of  actuals  for  the  overall  retail  sales  forecast  last 


Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers.  and  others  -  the  Market 
Guide  is  iii.stniineiitiil  in  developing  marketing  plans. 


Includes  Important  Information  Such  As: 

Population  by  age  •  Ethnicitv  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  ts  pes  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  ESP’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Sections: _ 

Section  I  -  IW8  Market  Rankings 
Section  II  -  LfS.  Newspaper  Market  .Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population.  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  .?(KK).  Den\  ille.  NJ  (I78.M-.MKK)  Phone:  (S()(l)  7S.V4U(G  Fax:  (97,^l  b27-.^872 
E-mail:  edpuKh  mediainfo.eom  Place  your  order  on  our  Web  site:  www.mediainfo.eom  (click  on  the  store  iconi 

1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  vour  story? 


The  Editor  &  Publisher  Company 


healthple,  730  N.  Franklin  St,  Suite  706,  Chicago,  IL  60610 

email:  moreinfo@ttmedia.com  •  phone:  312.573.3800  •  fax:  312.573.3810 


Recent  surveys  show  that  today's 
reader  is  thirsty  for  the  latest  information 
on  everything  from  nutrition  and  fitness 
to  medical  discoveries  and  health  issues. 
That's  exactly  what  healthfite  delivers. 
healthple  is  designed  to  increase  reader- 
ship  by  offering  a  fresh  perspective  on 
health  and  fitness  reporting.  If  you're 
looking  to  add  a  healthy  flavor  to  your 
newspaper,  call  us  at  (800)  217-8679 
for  more  details.  Think  of  it 
as  a  healthy  investment.  ivl  Thomson 

Target 

Media 


Please  send  me  more  information  about  healthple. 


Name 

Newspaper  Name 
Address 


Phone 


i 


